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“Make Your Washdays Happy Holidays” is slogan of this new drive-in plant 
in Union, New Jersey. See complete story on page 12. Other features in 
this issue include the story of a weekly television program sponsored by 
Rhede Island Association of Launderers and Cleansers on page 8 and a re- 
view of All's 27th annual report on operating cost percentages on page 30 
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UNFORGETTABLE... 
UNBEATABLE 


COTTONBLOSSOM NEVERSTRETCH WOVEN-ENDLESS 


NEW YORK 7, N. Y. 
233 Broadway 
Phone Beekman 3-9260 


FEED RIBBONS 


With patented reinforced construction to minimize stretching and narrowing. 
They hold their shape and give many extra hours of balanced running. Try a 
set today ... find out why smart laundry owners everywhere buy Cotton- 
blossom Neverstretch Feed Ribbons. 
KEEP AN EXTRA SET ON HAND TO AVOID IRONER STOPPAGE 
Also available in Red Arrow Spliced Endless construction, 
Clipper Laced, Folding Machine, Return and Doffer Ribbons. 
Order from your supply jobber today 


SOUTHERN MILLS, INC. 


585 Wells Street, S. W. Telephone WAlnut 1100 
ATLANTA, GEORGIA 


CHICAGO 54, ILL. LOS ANGELES 7, CALIF. Pentre ef ae 1 # eo on a 
10-103 Merchandise Mart 3763 S. Broadway Santa Fe Bldg. Seite 818 COTTONBLOSSOM 


Phone Delaware 7-5193 Phone Adams 6171-72 Phone Riverside 6051 Phone Woodward 1-9673 TRADE MARK REO. 
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An Eprron’s MEANDERINGS 


In joining STaRCHROOM as engineering editor, 

Joseph C. McCabe brings a wide background 

of engineering and edi- 

torial experience to the 

staff. A graduate of Le- 

high University with a 

bachelor of science de- 

gree in electrical engi- 

neering, Joe worked for 

a number of years in a 

public utility company’s 

steam power plants 

while taking graduate 

work in mechanical en- 

gineering at Stevens Institute. His jobs ran 

the gamut from coal passer to shift engineer 

and, finally, to engineer in charge of plant 

efficiency and betterment. In the latter job 

he conducted performance checks on boilers, 

generators, motors and auxiliaries as well as 
water treatment systems. 

A licensed professional engineer in the state 
of New Jersey, Joe is an active member of 
the fuels division of the American Society of 
Mechanical Engineers and a member of the 
National Association of Power Engineers. 

As associate editor of Power, a professional 
magazine for power engineers, he has perfected 
a style of writing on technical subjects in 
the power engineer’s language. It is this par- 
ticular skill which will benefit SrarcHRroom’s 
engineering readers most. (For one of Joe’s 
stories see page 66.) 

Married, the father of three children, Joe 
and his family live in Mountain Lakes, New 
Jersey. 

We welcome him to the staff and know that 
our readers will soon agree with us that the 
laundry industry has gained a valuable friend 
and counsel. 

2 2: #£2°2 2-2 

An AIL press release states that the board 
of directors at their annual meeting in June 
studied the feasibility of forming a 12th AIL 
district to be composed of Canada. Mr. D. D. 
Williamson of Brantford Laundry & Dry Clean- 
ers, Brantford, Ontario, was seated at the 
directors table as a representative of the Cana- 
dian Research Institute of Laundering & Clean- 
ing during the discussions. (See SLJ, July 1951, 
page 32.) 

It seems to us that such a move would be 
both logical and fitting. Canadian laundryown- 
ers have long been active in AIL affairs 
through individual memberships. More than 
once in the past AIL’s president has been a 
Canadian. There are over 300 power laundries 
in Canada employing more than 12,000 workers. 
They grossed over 26 million dollars sales in 
1949. Compared with gross sales of a little 
over 16 million dollars in 1930, the Canadian 
industry has demonstrated a tremendous growth 
in the past few years. An official representative 
of such a vigorous group on AIL’s board could 
work to the advantage of both American and 
Canadian members. 

Besides, in times like the present, shouldn’t 
we do everything we can to cement relations 
with “our cousins across the border?” 

—Jim Barnes 
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ROBOT AUTOMATIC WASHERS 


ROBOTS are precisely designed by engi- 
neers who are familiar with laundry 
procedure and exacting demands on 
machinery. 

ROBOTS are manufactured from mate- 
rials especially selected to meet the 
exacting conditions under which laundry 
washers have to operate. 


% Forged trunnion shaft 

% Extremely rigid shell 

% Reinforced washing cylinder 
% Independently built frame 


DIVISION OF 
THE WOLF COMPANY 


Robot Laundry Machinery Sales 
Division of The Wolf Company 
Chambersburg, Pa. 


Please send without charge or obligation 
full information on ROBOT Self-contained 
Completely Automatic Washers. 


Name 


Company___. 


LAUNDRY MACHINERY SALES 


PO i iiciccictceniision 





CHAMBERSBURG . PENNSYLVANIA 
THE FIRST AND ONLY SELF-CONTAINED COMPLETELY AUTOMATIC WASHER 
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McBrien’s Valedictory 


During his two years as president of the 
American Institute of Laundering, Fred McBrien 
visited laundries in almost every section of the 
country. As he turned the responsibilities of that of- 
fice over to Martin B. Romeiser of Chicago, he 
mailed to AIL members the last in a series of in- 
formal letters based on observations made during his 
travels. It offered much food for thought and we 
recommend it as worthwhile reading. 

In almost every town he visited he found 
laundryowners who said that business was not good. 
But in those same communities he always found 
laundryowners who were showing nice increases over 
preceding years. 

Five basic requirements for the successful op- 
eration of a laundry, as he saw it, were being ob- 
served by those plants whieh were showing an in- 
crease in business: 

1. They were producing a standard quality 
of work, week in and week out. 

2. They were spending time to train and re- 
train their route salesmen in the fundamentals of 
selling service. 

3. They were backing up their sales force 
with an adequate advertising program. 

4. They were settling claims fairly and 
promptly. 

5. They were advertising their service in 
such a manner that the price was easily understood 
by the housewife. 

These are fundamental requirements of 
present day laundry management. No one will quar- 
rel with them. But, like so many basic principles 
today, they are frequently lost sight of in the con- 
fused state of mind many of us find ourselves in 
what with worrying over the war in Korea, govern- 
ment imposed controls, and a thousand other prob- 
lems—some real and others imaginary. 

To be sure, the world may well be going 
to Hades in a hand-basket. But worrying about it 
won't help bring more volume into a laundry. That’s 
the real problem in most plants today. Getting back 
to first principles of sound management is the only 
thing that can help. Fred McBrien seems to have 
nailed it down pretty well in his valedictory. 


Get In the Scrap! 


The National Production Authority has or- 
ganized a nationwide scrap salvage campaign. For 
the second time within a decade industry is banding 
together to promote such a drive. During World 
War II approximately 22 million pounds of critical 
material were collected from the manufacturers and 
users of commercial laundry and drycleaning equip- 
ment. 

More scrap is needed today than ever before 
if steel production levels are to be maintained the 
balance of this year and next winter. Steel mills and 
foundries have been producing at an unprecedented 
rate and consuming scrap accordingly. During the 
first quarter of 1951 steel companies operated at an 
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annual rate of 104 million tons. By the end of the 
year this capacity will be increased to about 107 
million tons and by the end of next year total ca- 
pacity should approximate 117% million tons. 

NPA announces that the original estimate 
of purchased scrap requirements for 1951 of 3214 
gross tons has been thrown out the window. If we are 
to keep the mills and foundries at peak production we 
must flush out 36 million gross tons—possibly 38 
million gross tons—of purchased scrap this year. 

“Dormant scrap” is what the industry calls 
obsolete machinery, tools, jigs, dies, fixtures and 
other equipment for which there is no immediate or 
future use. It also includes items which are broken, 
worn beyond repair, abandoned, dismantled or in 
need of replacement parts that can no longer be ob- 
tained. It is this type of serap which you are urged 
to sell now. 

By selling this scrap now you will not only 
help the defense effort. You will also help yourself 
by making available materials to build repair parts 
and keep commercial laundry and drycleaning ma- 
chinery in operation. The American Iron and Steel 
Institute also points out that plants thereby decrease 
operating costs and taxes through writing off obso- 
lete equipment, reducing accidents and lowering in- 
surance Costs. 


Just Wondering 


Reported on page 30 of this issue is the 1950 
profit picture for the industry as reflected by AIL’s 
27th annual operating cost percentages report. An 
average operating profit of 4.08 percent before fed- 
eral income taxes is indicated. 

In announcing the special report, AIL states 
that the information it contains was developed from 
questionnaires sent to all laundryowner members and 
to 500 public accountants. Of more than 700 ques- 
tionnaires returned, 601 were usable in compiling the 
figures shown. 

This indicates that somewhat less than 25 
percent of all laundryowner members responded to 
the annual questionnaire. While the figures are val- 
uable as they are-——in fact, they are the only figures 
we know of which afford any kind of gauge of the 
national profit picture—we are wondering if a higher 
percentage of respondents couldn’t be prodded into 
action in the future. 

When we consider the utility of the report 
to all members, we can’t help wondering why it 
doesn’t enjoy the support of all members. It would 
be unrealistic to hope for perfection. But everyone 
who uses the report must surely realize that the more 
he puts into it the more he will get out of it and the 
more accurate the report will be. 

Every AIL member has a means of checking 
his costs, item by item, against those of other 
laundries nationally, by sections of the country and 
by weekly sales volume. This puts each member in a 
position to take corrective action promptly and ef- 
fectively. We doubt if a majority of American indus- 
tries enjoy the advantages such a valuable tool offers. 
That’s why we're wondering why more members 
aren't willing to respond. 











LIFETIME TRUCK TUBS MONEL 


Monel or stainless steel. No PREPARATION 
LIQUID SOAP MAKER rust, corrosion. In 3 sizes: STARCH COOKERS ' SORTING REEL TRUCK 

B2-5 (#2) 22”x34"x25" A r Wo 

deep; B2-13 (#3) 26”x 1 Assemble 25 bundles (150 

36x25” deep; ‘Junior’ 25 and , nets) in 5 minutes in 10’ 

B2-121M 18%x24"x«15". P x10’ area. No. B12-2. 
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value-minded laundries 


IRONING 
BOARD BISHOP SHIRTRANSPORTS 


B3”’ steel top; iron rest; t ‘ 
ponge cup; cord holder; t All st & 
pilot light assembly, and y ° ae 


ve board. No. B4-5M. 
STARCH COOKER 


everywhere specify the 
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Ute Scientifically 
Insulated 


Inner and outer walls scien- 
tifically spaced and insulated 
to prevent heat radiation and 
Sweating. 





SORTER-TRANSPORTERS BISHOP PUF-FINISHERS x 
It’s Easier to Produce 


Heads tilt over board; no Now reuvatlable (77 ° a a 
reaching. B5-18X (shown): Ss Ss Beautiful Finishing with 
#3, #22, #52 heads, Cainless cel Cooked Starch! 
spray iron, spray gun. Non-corrosive; finest of all 
metals for cooking; assures ; Cooked starch dries faster and more 
long years of service. f uniformly on the press to save costly 
; time ... produces shirts with a better 
/ “feel” and smoother finish, more 
Tt Retains Peat seoncaricalty. 
For proper penetration ° 
starch must be kept at right 
temperature. The Bishop 
Cooker holds heat as long ‘ a POPULAR SIZES 
as needed. . 15-GALLON — 36” high over-all; floor 
ona oe ™ space 24” x 28”; B3-2, $239.00 
Cocks Fast 7 22) 25-GALLON — 39” high over-all; floor 
ie his tas coats: woe REVERSIBLE BINS % A SS space 28” x 32”; B3-5, $289.00 
sort twice as fast in = 50-GALLON — 45” high over-all; floor 
Ee fli k - ae ‘t, ® 
anv an a a speeds cooking. space 32” x 36”; B3-11, $329.00 
fon't tip. No. B26-10. F 
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Today 
TROY wore IRONER 





If you have any doubt about the 

efficiency of your present ironer . . . or 

if you’re afraid it isn’t going to last 

much longer . . . NOW is the time for you 
to do something about it! Trade it in NOW 


on a new Troy Flatwork Ironer — the TROY FLATWORK 


ironer known throughout the industry for long, 

faithful service and i quality production. Toy" eter all these features: 
Flatwork Ironers are backed by Troy’s 83 years exe =~  — — 

perience in building quality equipment. And DOUBLE END DRIVE — Troy ironies: st9/ser- 
Troy’s nation-wide organization will give you prompt, ed on both ends of the padded rolls, eliminat- 
efficient service at all times! : 


PROMPT DELIVERY! 


Some sizes of Troy Flatwork Ironers are available 
now for immediate shipment. Other sizes can be 
shipped within 30 to 90 days. All machines are 
offered subject to prior sale and to any Government 
restrictions which might prevent the use of scarce 
materials for civilian use. 


tno LAUNDRY 
G8 wACHINERY 
DIVISION OF AMERICAN MACHINE AND METALS, INC. 


EAST MOLINE, ILLINOIS 
World's Oldest Builders of Power Laundry Equipment (Since 1868) 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 





August 15, 1951: 


STARCHROOM LAUNDRY 


JOURNAL 








On the Mobilization Front 








President Truman signed the Defense Production Act 
of 1951 on July 31st just five hours before controls on 
prices, wages and rents under the old law were due to 
expire. The new legislation will remain in full force 
until June 30, 1952. 

Precisely what impact, if any, the new provisions 
of the law will have on the pricing problems of the 
laundry industry is uncertain at this time. It would 
appear, however, that laundryowners and drycleaners 
(as well as other service industries) will receive the 
same guarantee given to manufacturers—assurance that 
their price ceilings must reflect their pre-Korean price, 
plus all cost increases up to July 26, 1951. However, 
most laundryowners will have to fight it out with OPS 
to get their price relief. 

OPS has indicated that the problems raised by the 

new legislation are receiving intensive study and that 
a clarification of the numerous problems involved could 
be expected in the near future, after basic policy de- 
cisions were made by Director of Defense Mobiliza- 
tion Wilson. 
Of principal interest to laundryowners are two pro- 
visions of the new law known as the Capehart Amend- 
ment. This amendment provides, in effect, that after 
the effective date of the new law (midnight July 31, 
1951) no ceiling price may become effective which is the 
lower of: 1. The price prevailing just before the date 
of the issuance of a new ceiling price regulation, or 2. 
The price prevailing during the period January 25 to 
February 24, 1951. 

Inasmuch as Ceiling Price Regulation 34, establish- 
ing the ceiling prices for laundry services, has been ef- 
fective since May 16, 1951, the foregoing provision of 
the new statute is of little significance to laundryowners 
until or unless OPS seeks to make effective a new or 
revised ceiling price regulation applicable to the indus- 
try. 

A further proyision of the Capehart Amendment, 
however, is of more direct interest to laundryowners. 
This is the provision which requires OPS to adjust ceil- 
ing prices upon the application “of any person” who 
makes a proper showing of prices and costs. Such an 
adjustment is based upon the applicant’s highest price 
between January 1, 1950 and June 24, 1950, adjusted 
to reflect increases or decreases in costs occurring sub- 
sequent to such highest price and prior to July 26, 1951. 
Moreover, the term “costs” in connection with such 
price relief formula, is expressly defined by the law to 
include: ‘‘materials, indirect and direct labor, factory, 
selling, advertising, office, and all other production, dis- 
tribution, and transportation and administrative costs, 
except such as the President may determine to be un- 
reasonable and excessive.” 

OPS is presently in the process of preparing formal 
regulations establishing methods, formulas and proce- 
dures by which applications for price relief under the 
above provisions will be processed. In connection with 


the above definition, however, laundryowners should 
note that the limitation respecting “unreasonable and 
excessive” costs may in the future provide OPS with a 
basis under some circumstances for again utilizing its 
“cost absorption” principles. 

DO-97 rating was replaced by two new MRO ratings 
in July when the National Production Authority issued 
CMP Regulation No. 4 and amendments. The new rat- 
ings have been assigned to take the place of the DO-97 
rating which was formerly applied to purchase orders 
for some maintenance, repair and operating supplies and 
minor capital additions. Laundryowners -won’t have 
much trouble with the new rules because they are sub- 
stantially the same as the DO-97 rules. 

A new symbol, “MRO,” has been substituted for the 
DO-97 rating for application to purchase orders for 
“controlled materials.” This classification of materials 
includes steel, copper and aluminum in the forms and 
shapes listed in an appendix to CMP Regulation No. 1. 

Another new symbol, “DO-MRO,” can now be ap- 
plied, with limitations, to MRO supplies and minor 
capital additions other than the above “controlled ma- 
terials.” 

Quota restrictions and calculations which were pre- 
scribed by NPA Regulation No. 4 have been incorpo- 
rated in the new CMP Regulation No. 5 just as before. 
(See StarcHROOM LAuNDRY JOURNAL, July 1951, page 9.) 

The actual list of MRO supplies to which the new 
ratings, “MRO” and “DO-MRO,” can be applied is still 
very limited. The ratings cannot be applied to orders 
for the following materials: all basic and inorganic 
chemicals (this includes perchlorethylene and carbon 
tetrachloride); packaging materials and containers; 
paper and paper products; paints, lacquers and var- 
nishes; wire hangers; tires and tubes; nylon fibers and 
yarns (this does not include end products such as nylon 
nets). 

In addition, a long list of consumer durable goods 

have been removed from the ratings. These items in- 
clude: office furniture and fixtures, shelving, filing cab- 
inets, store fixtures, lockers, electric fans 16 inches and 
under, signs and advertising displays, pens and me- 
chanical pencils. 
Outstanding orders for MRO supplies rated with the 
old DO-97 rating and scheduled for delivery in the 
third quarter of this year will be automatically rated 
with one of the new ratings. DO-97 rated orders sched- 
uled for delivery in the fourth quarter of this year, 
however, must have been re-certified with the appro- 
priate new symbol before August 15th. If this has not 
been done before that date, these orders become un- 
rated. 

CMP Regulation No..5 prescribes the following cer- 
tification for purchase orders: 

“MRO or DO-MRO 

“Certified under CMP Regulation No. 5 
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“A Visit With Barbara,"’ spon- 
sored by Rhode Island Associa- 
tion of Launderers and Cleans- 
ers, stars Miss Barbara Low- 
ther, shown posing with TV 
camera. 15 minute program 
features human interest inter- 
views, institutional type adver- 
tising messages 


Association Sponsors Television Show 


“A Visit With Barbara” proves to be 
effective, low cost advertising for Rhode 


Island group on cooperative basis 


By JOHN J. MARTIN 


AT A TOTAL PROGRAM COST OF $265, the Rhode 
Island Association of Launderers and Cleansers has 
been able to reach an estimated television audience of 
108,000 people over Providence station WJAR-TV every 
Monday night from 6:45 until 7:00 P.M. Cost for 
time is $133, cost for interviewer and announcer is $132, 
cost per viewer—\, of a cent! 

The step into this new advertising medium was made 
by a dozen or so interested members of the association 
about a year ago. The weekly program cost was ap- 
portioned according to the number of outlets, both 
route and store, maintained by sponsoring laundries 
and cleaners. 

A 15-minute program billed as “A Visit With 
Barbara,” the telecast bases its entertainment appeal 
on human interest. Mistress of Ceremonies Barbara 
Lowther constructed the body of the show, while Bob 
Rockwell of the T. Robley Louttit advertising agency 
in Providence built the words and continuity of the 
selling theme. 

The program’s commercials attempt to identify the 
Rhode Island Association seal with quality, service, and 
above all, responsibility. Although sponsoring members 
are shown on a revolving barrel in the background, 
individual firms are never mentioned. The public rela- 
tions value of the seal is exploited, and all member 
plants benefit. 








PROPS: BOWL OF SUDS WATER, 
BOWL OF RINSE WATER 


VIDEO AUDIO 


ANNOUNCER AT COMMERCIAL 
TABLE 


SLIDE ASSOCIATION SEAL 


To any home-maker, the 
process by which clothes are 
laundered is certainly no 
mystery. Of course washables 
are agitated in a soap solu- 
tion first... and then they 
ore rinsed. (INDICATES SUDS 
BOWL AND RINSE BOWL.) 
Essentially, the laundering 
process is the same whether 
it takes place at home or at 
an association launderer's. 
Why is it then that an as- 
sociation launderer gets your 
washables so much cleaner? 
That's no mystery either. You 
see, an association launderer 
knows that left-over soap 
dulls and yellows fabrics. 
And so, while you at home 
rinse your things only once 
or twice, your association 
laundry rinses at least eight 
times. Yes, at least eight 
rinsings in fresh, pure water. 
Every last trace of dulling, 
left-over soap is absolutely 
removed. No wonder your 
washables are brighter . . . 
cleaner, when you send your 
laundry out, Another ad- 
vantage of so mony rinsings 
by your association launderer 
is that the finished flatwork 
and wearing apparel are 
more sanitary. That's right 
“ scientific tests have 
shown that the professionally 
laundered things are up to 
four thousand times more 
sanitary. For cleaner, purer 
clothes, send your laundry 
ovt . . . to an association 
launderer, whose seal on your 
laundry bundles is your guar- 
antee of satisfaction. 
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Use of Props 

Television is a visual medium, and the use of props 
as visual aids is prolific. The props are clever, and the 
words spoken to explain them are tied smoothly to the 
laundry commercial. 

For instance, the camera opens on an antique wash- 
ing machine, then slides back to include the announcer 
in the picture. His opening words are, ““Don’t see many 
of these things around today . . . except at the South 
County Museum where this came from, These washing 
machines were all the rage a century ago. Guess the 
housewives who used them were in a rage, too.” The 
well trained voice proceeds to explain why laundries, 
with their efficient modern equipment, can give the 
housewife a quality product and 
more leisure time. As with all as- 
sociation commercials, this one 
ends with the camera on the as- 
sociation seal as the announcer 
explains what the seal means in 
the way of quality, service and 
responsibility. 

Other props and commercials 
used have been a newspaper to 
check the things around town that 
the housewife might be doing if 
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her laundry had been sent to an association launderer; a 
three-minute egg timer to point out that if a similar 
gadget were used to time home laundry work, it would 
have to be an hour glass; winter clothing to point out 
that in freezing weather the association launderer is bet- 
ter able to take care of the family wash; and scattered 
toys to bring home to mothers that they are pretty busy 
people, and would have more time for those children if 
they let an association laundry handle that washing 
chore. In every case, some salient reason for using the 
services offered by a laundry, an association laundry, 
has been presented. 

Television isn’t all commercials. There has to be 
some reason for the audience to tune in, and the very 

good reason in this case is Miss 

Barbara Lowther. Television own- 

ers make “A Visit With Barbara,” 

- because Barbara visits with in- 
teresting people. 

It’s Barbara’s job to find people 
with unusual occupations, hobby- 
ists, oldsters who are successful 
at seventy, public officials and 
others who might fit into the pat- 
tern of the show. 

Miss Lowther 


has brought 
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TIMER 
VIDEO AUDIO 


ANNOUNCER AT COMMERCIAL 
TABLE 


It just so happens that I've 
brought with me tonight. . . 
a gadget for you to time 
your weekly washing chore 
by. Oh, | know perfectly well 
that you recognize this as a 
three-minute egg timer. But 
it's just as useful for timing 
your laundering tasks, too. 
You're all set to say... 
“Why, my laundering and 
ironing needs more than a 
three-minute timer like that. 
1 need an hour-glass . . 
t need four or five hour- 
glasses . . . and even then 
I'd still be wrestling with 
the family wash, long after 
the last sands have run out.” 
Well, it ain't necessarily so. 
Especially if you do your 
wash the association laundry 
way . .. which means you 
don't do it at all . . . your 
association launderer does it. 
In less than three minutes 
you can entrust your wash 
bundle to an association 
laundry driver, You'll be sur- 
prised how economically you 
can send your laundry out 
. regularly every week... 
how much cleaner, brighter 
your association launderer 
washes all flatwork and wear- 
ing apparel. So reduce your 
washday drudgery to less 
than three minutes 
that's all it takes to send 
your laundry ovt. And re- 
member, the association seal 
of responsibility on your 
laundry bundle is your guar- 
antee of satisfaction. 


SLIDE ASSOCIATION SEAL 








EAR-MUFFS, HAT 
VIDEO AUDIO 


ANNOUNCER AT COMMERCIAL 
TABLE 


Who wants to wrestle with 
the wash when the weather 
makes you dress like this? 
When cold comes you feel 
like saying “Let the 
laundry go hang."’ But it 
won't by itself. And you try 
to hang it. What happens? 
Sheets . . . towels . . . wear- 
ing appare! . . . and what 
have you are stiff as a 
board almost before you can 
clamp a clothespin to them. 
And when you come right 
down to it, you can't let the 
laundry go hang. . . it has 
to be done. Let it go to an 
association launderer at a 
time like this. Send all your 
laundry ovt. Your launder- 
er's modern equipment and 
streamlined washing opera- 
tions don't care a fig for the 
weather. Come bitter cold or 
stifling heot, your wash is 
processed perfectly. What's 
more, your choice of services 
is as varied as your needs. 
Whether you specify thrifty 
wetwash or any other bundle, 
including deluxe finished . . . 
you never have to dread the 
cold ovtside . . . no shiver- 
ing or struggling with the 
clothesline . . . no need to 
bother with de-icing equip- 
ment. Just phone your as- 
sociation launderer. His driv- 
er will pick vp and deliver 
the things you have to send. 
And remember .. . the as- 
sociation seal on the bundle 
you get back is your guvar- 
antee of satisfaction. 


CLOSE ON SEAL (SLIDE) 

















eT ee eT TN 


Fy 
4 
€ 


STARCHROOM 


LAUNDRY JOURNAL 


August 15, 1951 





PROPS: DESK CALENDER 


AUDIO 

(HOLDING UP CALENDAR, 
FIRST SHOWING 8th JAN. 
DATE HEAD-ON, THEN RIF- 
FLING PAGES.) After to- 
night, there'll be eight gone 
from your pile of 365 dates 
to keep in 1951. Three hun- 
dred and fifty-seven days 
when you can do what you 
like . . . but do you? How 
about the family wash? That 
amounts to one or even two 
days’ drudgery a week, But 
why shorten your enjoyment 
of life this year . . . when 
it's so easy so con- 
venient . . . to send all your 
laundry ovt. Send it to an 
association launderer. Just a 
phone call tomorrow 

will summon his driver repre- 
sentative to your door regu- 
larly every week. To suit 
your needs and your budget, 
he brings you a variety of 
services from thrifty wetwash 
to deluxe finished. Associa- 
tion laundering is more effi- 
cient ... gets clothes cleaner. 
It's more sanitary. Yes, the 
association seal of respon- 
sibility on your laundry bun- 
dies is your guarantee of 
satisfaction ... every day of 
the year. 


VIDEO 


ANNOUNCER AT COMMERCIAL 
TABLE 


SEAL—SLIDE 











Rhode Island’s Governor John O. Pastore to explain the 
meaning of United Nations Day, an inventor who 
makes fabric from peanut shells, a husband-sculptor 
and wife-ceramic artist team, Hollywood funnyman 
Billy DeWolfe, and even a woman who makes cosmetics 
from goat’s milk—complete with goat. 

A logical choice for the association program because 
of her extensive radio experience, Barbara has a special 
qualification for her job. The association, after hiring 
the lovely blonde for the show, sent her to the AIL 
laundry in Joliet to gain first-hand knowledge of the 
product she now sells. A similar trip to Silver Spring 
for an NICD visit is planned. 


Results 


Results of radio and television advertising are ex- 
tremely difficult to measure directly and accurately. 
However, in a general survey of people in Providence 
who were asked what laundry and cleaning firms they 
patronized, those plants who sponsored the telecast 
were most mentioned. Second were those members of 
the association who did not actively sponsor the show, 
and least noted were those laundries and cleaners who 
do not belong to the group. 

$265 a week would be a healthy bite from any in- 
dividual advertising budget. In sponsoring a television 
broadcast collectively, the Rhode Island group has 
gotten around the high cost of programming over this 
new and powerful advertising force. It should also be 
pointed out that this program has been doing a success- 
ful public relations job—selling laundry and cleaning. 
Is it not logical to think that all individual plants will 
benefit if more bundles come out of the home? The 
Rhode Island Association of Launderers and Cleansers 
heartily recommends this formula. @ 


VIDEO 


ANNOUNCER IN EASY CHAIR 
READING PAPER 


SLIDE ASSOCIATION SEAL 


PROPS: NEWSPAPER 
AUDIO 


Just checking up on what's 
doing tonight. You probably 
do this every now and then. 
Pick out a movie for the 
evening a club meet- 
ing . . . Or some other ac- 
tivity. Then comes time to 
take off . . . and you find 
the spirit is willin' but the 
flesh is mighty tired. Well, 
if you trace that dragged- 
out feeling back to the hours 
you've spent during the day 
over the family wash . . . 
washing or ironing. Stop 
and think how easy it is 
never to have wash-day 
fatigue again. Send all your 
laundry out. Send it regular- 
ly every week to an associa- 
tion launderer. His modern 
washing processes are tire- 
less . . . thorough... yet 
so gentle. After sudsing, your 
flatwork and wearing apparel 
are rinsed in at least eight 
changes of fresh water. No 
wonder your things come 
back from your association 
launderer's . . . really clean 

brighter, whiter . . . 
more sanitary. So rely on 
your association launderer 
for a variety of services 
from economical wetwash to 
deluxe finished. Remember, 
the association seal of re- 
sponsibility on your laundry 
bundles is your guarantee of 
satisfaction. 











VIDEO 


ANNOUNCER SITTING IN EASY 
CHAIR, TOYS AROUND FEET, 


TELEPHONE ON TABLE AT 


SIDE. OPEN ON FEET AND 
TOYS, PAN UP TO ANNOUNC.- 
ER'S FACE 


PICK UP PHONE 


SLIDE ASSOCIATION SEAL 


PROPS: TOYS, TELEPHONE 


AUDIO 


If scattered toys on the floor 
cre a usual addition to your 
living room decorative 
scheme, it's a good bet 
there are children in your 
home. If there are children 
in your home, it's a good 
bet you're busy pretty con- 
stantly, and you as a home- 
maker welcome every op- 
portunity to relax... even 
in the midst of scattered toys. 
Your association launderer 
can help you relax even 
more. Yes, phone him to- 
morrow for regular door-to- 
door laundering service every 
week . . . and you'll have 
many more hours to spend 
at leisure or to devote to 
fun with the kids and your 
family. Remember, profes- 
sional launderers wash clean- 
er. Their modern processes 
are more sanitary. Their 
services save you time and 
drudgery. And the associa- 
tion seal of responsibility on 
your laundry bundles 

from thrifty wetwash to de- 
luxe finished is your 
guarantee of satisfaction. 
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by the makers of the famous Gulldeg Mylon Met 
BEST PRESS COVER OFFER YOU'VE EVER HAD 
NYLOTEX 


Made of spun nylon filler with 260-17 filament nylon warp finished with 
the durable tough Bulldog resin finish. Available in rolls ranging from 60 
to 70 yards in 54” width @ $1.90 per yd. net, f.0.b. our mill. 


Made of heavy double duty spun nylon also finished with the durable 
tough Bulldog resin finish. Available in rolls ranging from 60 to 70 yards 
in 54” width @ $2.89 per yd. net, and 44” width @ $2.31 per yd. net, f.o.b. 


our mill. 








YOU CAN'T MATCH THESE 
FOR QUALITY AND PRICE 





Act Today On This Great PRICES AND 
. Introductory Offer. Order SAMPLES 

A Roll Or More And We'll HAVE BEEN 
' Bill Through Your Jobber MAILED YOU 


X. S. SMITH INC. 


RED BANK, NEW JERSEY 


When writing to a dvertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Happy Holiday Draws 


Drive-in plant capitalizes on strategic 


LAUNDRY 


JOURNAL August 15, 1951 


Happy Holiday's equipment in- 
cludes nine open end washers 
in groups of three with an ex- 
tractor adjacent to and serving 
each group 


Volume 


location, quick service and attractive prices 


By JAMES A. BARNES 


FROM A STANDING START to a weekly sales vol- 
ume in excess of $650 in less than five months with a 
productive working force of only nine people is the 
record set by Happy Holiday, Inc., Union, New Jersey. 
Offering both laundry and drycleaning service, the new 
venture is a separate corporation organized by Corby’s 
Enterprise Laundry in nearby Summit—a firm that has 
been in operation in that community for over 50 years. 

Responding to the needs of a certain segment of the 
local market, the laundry department offers three hour 
service on spun-dried and dri-fold. The former serv- 
ice consists of washing and extracting only. The latter 
includes tumbling and folding. Spun-dried is priced at 
59 cents for 10 pounds or less. From 10 to 14 pounds 
the charge is 79 cents and from 14 to 18 pounds it is 
99 cents. Over 18 pounds is priced at five cents per 
pound. Dri-fold is priced at three cents per pound over 
spun-dried prices. There is no extra charge for three 
hour service. Shirts brought in one day are ready the 
next day at 18 cents each or six for a dollar. In all 
cases the customer is informed of the exact charge at the 
time the bundle is accepted at the counter. 

Complete service is available. Besides the laundry 
and drycleaning services mentioned above, all of which 
are processed on the premises, Happy Holiday solicits 
household linens, rug cleaning, curtains and fur storage 
for the parent plant. In all such cases they ship to 
Corby’s in the same manner a bobtail or selling agent 
would. The store charges the customer at regular retail 
prices and Corby’s charge Happy Holiday a wholesale 
rate of 66 percent of its established retail prices. The 
sales records of the two corporations are kept distinct 
and separate. 

In this way Happy Holiday offers a finished sheet and 
pillow case service at retail prices of 18 cents per sheet, 
eight cents per pillow case and five cents per hand or 
dish towel. The bundle is netted in a special green net 
at the store, ticketed in the regular way and shipped 
to the Summit plant where it is washed, finished and 
returned to the store for three day delivery. 

An additional Happy Holiday service is a bachelor 


bundle in which wearing apparel is completely ironed, 
minor repairs made and all buttons replaced. This is also 
a three day service and is completely processed at the 
Summit plant. 

Corby’s operate nine routes out of Summit. One of 
these routes serves Union and it is interesting to note 
that there is no evidence that any of Corby’s estab- 
lished route customers are switching over to the new 
store. The store is merely capitalizing on a quick serv- 
ice for small bundles at the lowest price possible from 
housewives who feel that is the service they need. In so 
doing, they are tapping a new market in the area with- 
out cutting into the established market of the Summit 
plant. 

Convenience to the housewife is another ingredient 
in Happy Holiday’s success. The attractive new store 
is located on a corner of one of the main thoroughfares 
of town. The intersection is fast developing into a con- 
veniently located shopping center. The town’s leading 
super market is about to break ground for construction 
of a new store next door to the laundry. Happy Holi- 
day is all set to capitalize on this development. With a 
300-foot frontage on the highway, the lot is approxi- 
mately 168 feet deep. The driveway area in front of 
the store is 45 feet deep with three exits—two on the 
main street and one on the side street. A free parking 
area for customers ‘will soon be available directly in 
back of the store. Business hours are from seven thirty 
until six every weekday but Friday when the store re- 
mains open until eight in the evening. 

The equipment consists of a battery of nine 25- 
pound open-end washers arranged in groups of three 
on a base, with a 20-inch extractor on an individual 
base adjacent to and serving each three washers. Three 
36 x 30-inch steam heated open-end tumblers are lo- 
eated along the back wall of the plant at right angles 
to one end of the washer line. A two-girl shirt finish- 
ing unit plus a small mushroom body press and a press 
for washable trousers complete the laundry equipment. 

Because all productive employees are being trained 
in both finishing department and washroom all of this 
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dry faster.. 


MODEL LAUNDERERS 
and CLEANERS 


ST. PAUL, MINNESOTA 
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Model Launderers and 
Cleaners, St. Paul, are 
among the nation’s 
leading laundries 


using Huebsch Tum- 
blers. Shown here are 

eight of the 14 now ; 

being operated. . 


From coast to coast, more and more modern, pro- 
gressive laundries are depending on Huebsch Open-End Tumblers 
for faster, more economical drying. Look at the record! More than 
70,000 Huebsch Tumblers are now in use—and the figure is grow- 
ing every day. There are good reasons why Huebsch outsells all 
other tumblers combined. Check them yourself! 


Recah, 





’ compare HUEBSGH abvaNTAGES... YOu, TOO, WILL cHoose HUEBSCH 


| 
: 
& 
] 
: 


Faster Drying at Lower Cost 
Easier and Faster to Load and Unload 
Low Initial Cost, Low Maintenance Cost 
Low Steam-Electric Consumption 
FOUR SIZES: 36” x 18", 36” x 24", 36” x 30", 42” x 42" 


For complete details, see your Huebsch repre- 
sentative, or write, wire or phone us direct. 


INVENTOR AND WORLD'S LARGEST MANUFACTURER OF 
OPEN-END DRYING TUMBLERS 
Makers of the famous Huebsch Handkerchief lroner and Fluffer Pants Shaper 
Automatic Valves Feather Renovator Double Sleever Collar Shaper 
and lroner Garment Bagger Cabinet and Garment Dryers W asho- 
meter Hosiery’ lroners Spring-Type Filter. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Work moves from washer to extractor along metal chute which is 
attached to front of machines 


equipment is operated by only four girls. Under normal 
production one girl operates washers, extractors and 
tumblers. Two girls are on the shirt finishing unit and 
one girl on the mushroom press and small body press. 
However, the latter girl helps in the washroom when 
needed and relieves in that department for lunch hour. 

A synthetic cleaning unit, two presses, a double set 
of puffers and a spotting board comprise the complete 
equipment in the drycleaning department. 

Steam for the entire plant is provided by a 25-horse- 
power oil-fired boiler in an adjacent room. An auxiliary 
15-horsepower super-heated boiler which can be cut in 
and out of the line provides hot water for the washers. 

Work flows through the plant smoothly. The sales girl 
weighs the bundle at the counter if it is spun-dried or 
dri-fold, writes the sales slip and gives the customer 
a carbon copy on which the price is clearly written. She 
turns around and places the bundle with the sales ticket 
in an individual basket which is on the upper track of 
a two deck conveyor. This track runs the full length 
of the battery of washers and extractors. Baskets are 
rolled easily down the upper track when full and lifted 
to the lower track for return to the counter when empty. 

If the bundle consists of shirts only, a variation from 
the above procedure is followed. The sales girl staples 
a numbered tab from a waterproof pre-marked strip 
tag to each shirt tail. All tabs are numbered the same. 
One of the stubs is also stapled to the sales ticket. No 
shirt marks are used and the staples are a special split 
type which can be easily removed by the customer at 
home. It is interesting to note that, in five months op- 
eration, only two customers have mentioned the use of 
staples instead of marks and neither of these customers 
has complained. 

If a spun-dried or dri-fold bundle needs classifying, 
the girl who operates the washers separates at the time 
she loads the machines from the individual baskets on 
the conveyor track. Fugitives, of course, are run in a 
different formula from whites. At this time the group 
identifying tag enters the production picture. It is 
simply a piece of canvas with a large number stenciled 
on it and seven grommets spaced around the edges. 
Three latge net pins and four small individual pins are 
passed through the grommets—one pin through each 
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Bundles are taken directly from sales counter to individual baskets 
on upper track of a two deck conveyor, Note canvas group identifying 
tag with attached sales slip pinned to end of basket 


grommet. Each of the pins are identified with the same 
group number as the tag. The operator assigns one tag 
to each basket and one pin to each net if more than one 
net is required. Nets are only used if it is necessary to 
run more than one customer’s bundle in a wheel at a 
time. She also pins the sales slip to the group identi- 
fying tag at the same time. Then she marks the group 
identifying number on the sales slip with black crayon. 
Thus, the number on the group identifying tag, sales slip 
and pins are all the same. 

If the load is to be spun-dried the operator leaves the 
tag on the basket. If it is a dri-fold load she removes 
the tag from the basket and places it on top of the 
washer. After washing the tag is pinned to a stilt basket 
which is rolled up to the extractor to receive the dri- 
fold load. The individual pins make it easy to reassem- 
ble any parts of a bundle which have to be handled 
separately during the washing operation. 

After extracting the girl merely replaces each spun- 
dried load back in the individual basket on the con- 
veyor track. However, as mentioned above, individual 
stilt baskets are used for dri-fold loads. These baskets 
are on stilts the same height as the extractor. It is a 
simple matter for the girl to lift the load out of the ex- 
tractor, into the stilt basket and roll it over to the tum- 
bler and thence to the folding table. 

In moving the work from washer to extractor the girl 
merely moves it along a metal drain trough or chute 
which is attached to the front of the machines. Truck 
tubs and the necessity for lifting the work are elimi- 
nated. While the work is being moved in this fashion 
the load drains through the trough to the soil line. 

The plant is clean and attractive. Customers find it 
intriguing to see their work go into production. But the 
greatest features of all are the strategic location, fast 
service, good quality and attractive price. That dollar 
volume, which is steadily climbing now, is bound to 
jump when the shopping center really gets going. @ 
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As a shopper in your community, how do you 
go about finding all the products and services 
you need? 

If you do what 9 out of 10 shoppers do— 
you probably go right to the ‘yellow pages’ 
of your local telephone directory. 

That is a buying habit that has 
been going on for over 60 years. 

We know... because we've checked 


AMERICAS BUYING Gulbe 


with folks in communities throughout the 
nation again and again. 


That's why so many laundrymen consider it 
smart advertising to have their name and sales 
message in the ‘yellow pages’. 


Check the headings in your local 
Classified ... make sure your name 
is listed under the services you 
render. 


FOR OVER 60 YEARS 


FOR FURTHER INFORMATION, CALL YOUR LOCAL TELEPHONE BUSINESS OFFICE 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Water from successive suds 
and rinses in 13 milk bottles 
shows visiting groups grada- 
tions of clarity in washing op- 
eration. Labeled bottles are 
placed on rack over one of 
large washers, are backlighted 
with fluorescent lomp 


Pointers From Pilgrim 


Here are some of the little things that help this 


Chicago plant to sell and produce quality laundry 


By JOHN J. MARTIN 


AFTER ONE SHORT TOUR of Chicago’s Pilgrim 
Laundry, the visitor is thoroughly impressed with the 
tremendous volume that flows through the plant, the 
strict adherence to scheduling, and the air of over-all 
quality and efficiency. If that same guest is fortunate 
enough to make a re-visit, as we did, a preoccupation 
with small, time-saving, space-saving details comes to 
light and reveals some of the reasons for this laundry’s 
efficiency and resulting success. 

Everybody heads for the washroom first, and we 
were no exception. First time through, you might miss 
the queer looking row of 13 water-filled milk bottles 
sitting on a rack above one of the big washers. When 
they turn on the fluorescent back-lighting, the gadget 
comes into its own. 

Used in Pilgrim’s plant tour program for Chicago 
clubs and ladies’ organizations, the bottles contain 
samples taken from the washer after each suds and 
rinse in the washing cycle. Each bottle bears an adhesive 
tape label explaining the contents. The back-light 
shows the dirt graduations, darkest at the left and get- 
ting lighter as the visitor’s eyes move to the right. 

The bottles are labeled as follows: 1—first suds, 
110 degrees; 2—second suds, 150 degrees; 3—third 


Red light over gauge contro! panel reports coal situation to mainte- 
nonce men. If light stays on, fire is checked. Device, regulated by 
electric eye, eliminates need for tant watch in boiler room 





suds, 165 degrees; 4—fourth suds, 165 degrees; 5—hot 
rinse, 165 degrees; 6—=sterilizer, 170 degrees; 7—hot 
rinse, 170 degrees; 8—hot rinse, 170 degrees; 9—hot 
rinse, 170 degrees; 10—hot rinse 170 degrees; 11— 
neutralizer, 170 degrees; 12—cold rinse, 110 degrees; 
13—blueing, 75 degrees. 

When the club ladies finish touring Pilgrim, they 
know that the commercial power laundry changes its 
washing water constantly, and that there is a lot more 
dirt in the average bundle than meets the human eye. 
No direct solicitation takes place at the Pilgrim plant, 
the effort being made to sell the housewives on power 
laundries in general, not Pilgrim in particular. When 
they do buy, however, chances are they will buy Pilgrim. 

Stepping into the furnace room, you see a coal fire, 
and no fireman. You might see a pipe that carries coal 
from the nearby bin to the automatic stokers. An electric 
eye mechanism developed in the plant, which is con- 





Electric eye (partially hidden by coal) controls fuel coming into auto- 
matic stoker, When level drops below beam from eye, coal is brought 
through pipe from nearby bin 
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Highest 
whiteness 
retention 


Wyandotte Arlac is a specially compounded alkali 
detergent and soap builder that offers you the com- 
bination of unusually high whiteness retention with 
minimum tensile strength loss. Tests show that Arlac 
removes soil from fabric, holds it in suspension to set 
new washroom standards with 98-100% whiteness 
retention — with tensile strength loss averaging between 
3 and 6%! 


There’s more to the Arlac story. Call your Wyandotte 
Representative or Supplier for a demonstration in 
your plant. 


P.S. Do you have a washroom problem, or a cleaning prob- 
lem of any sort? Write Wyandotte for free technical help. 


THE WYANDOTTE LINE— builders and detergents: 
Arlac, O-S, Choctaw, Apache, Pawnee, Yellow Hoop, 
Riddax, 33, Color Spark, Rintex, Skortex, Clomak; 
sours: Sourflo, Klera-Cid, Sour-Tec; deodorant: Steri- 
Chlor. In fact, specialized products for every clean- 
ing need. 
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loss! 


WYANDOTTE 


ARLAC 
—a detergent and soap builder 


Contains Sodium CMC, new organic 
booster 


Highest whiteness retention 


Increases soap mileage 20-30% more 
than average builders 


Effective at low temperatures 


Unusually high soil removal and soil 
suspension 


Can be used alone in the break. 


WYANDOTTE CHEMICALS CORPORATION 
Wyandotte, Mich. * Service Representatives in 88 Cities 


REG. U.S. PAT. OFF. 


yandotte 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Closet for spare pins is built into support for ramp. Pins are under 
lock and key, stay out of the way and under control 


trolled by the level of coal in the hoppers, turns the coal 
dispensing mechanism on and off. When the coal gets 
below the level of the eye, fuel automatically pours 
through the pipe and fills the hoppers, then shuts off. 

But how, we asked, does the Pilgrim boiler depart- 
ment know when there is a hole in the bed? What keeps 
the coal from flowing constantly all day long if some- 
thing goes wrong with the furnace? Who’s watching? 

A red light over the pressure panel in the maintenance 
department’s headquarters is the watcher. When coal 


is being poured into the hoppers, the light comes on. 
It goes off when the electric eye shuts the machinery 
down. If the light remains on for any length of time, 
a check is made on the condition of the fire. One full- 


Blanket dryroom was made from equipment in plant at cost of $40. 
Heater at bottom, fans for circulation and exhaust fan at top keep air 
moving at 120 degrees, dry blankets in two hours 


LAUNDRY 
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time fire-watcher is “automatically” eliminated. 

Spare pins are kept in their own lock and key closet 
at Pilgrim. They can’t be lost, and they are under 
control at all times. The closet is an inset in the support 
of a ramp used to slide bundles from the second floor 
mark-in to sorters on the first floor. The hinged panels 
have been cleverly constructed so that each one is 
shorter than the one in front, permitting them to open 
for inspection in series. Both sides of each panel are 
covered with pins, and are identified by tape over each 
holder. 

The blanket dryer in use at Pilgrim was made from 
an old heater, two fans, some electrical conduit, a curtain 
stretcher and a new exhaust fan at a total cost of about 
$40. It handles 18 blankets at a time. 

This dryroom was built to give maximum circulation 
of heated air. To do it, the portable curtain stretcher 
on which the blankets hang was first doctored with the 
electrical conduit. Placed over the original 14-inch 
pipe, the wider tubing increased the space between 
the folds of the blankets. 

A closet-like room was built in a corner of the plant, 
just big enough to hold the ex-stretcher, with the heater 
on the floor and fans under and next to a small window. 
The exhaust fan pulls stale air out at the top of the 
room. 

Louvres in the heater spread incoming heat in all 
directions, the fans circulate it, and the wide spaces 
between folds permit the air to get in at the entire 
surface of each blanket. A constant temperature of 120 
degrees means complete drying in two hours. 

We weren’t around to see the end of the day washing 
or end of the week scrubbing that is given to machinery 
at Pilgrim, but we did see the every day results. One 
of the laundry industry’s cleanest plants, the planned 
polishing program is just proof again that Pilgrim 
believes in success through caring for the details, the 
little things. @ 








Portable curtain stretcher was converted into blanket rack. Space be- 
tween folds increased by placing electrical conduit over narrow original 
pipes. Dryroom was built to fit equipment and rack 
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1, Both large and small pieces, mixed, of fully 
identified flatwork from the washroom are 
placed on Inclined Conveyor which feeds them 
to a 48x84” Rorame Conditioning Tumbler. 


At Quaker City Laundry, Philadelphia, mech- 
anization of the flatwork ironing department 
nearly doubled per operator production .. . 
reduced the department's personnel by 5 oper- 
ators...and cut ironing costs 41.4%. 

The pictures show the AMERICAN Mechanized 
Flatwork Ironing equipment which accomplished 
these remarkable savings. 

SEND TODAY for free, illustrated book com- 
pletely describing AMERICAN MECHANIZED 
FLATWORK IRONING for 1, 2, 3 or 4-ironer 
laundries. Also, ask your AMERICAN Represen- 
tative to show you the motion pictures of 
AMERICAN MECHANIZED FLATWORK IRONING 
in five different family laundries. 


The 


AINDERTIGAIN 


LAUNDRY MACHINERY CO. 


CINCINNATI 12, OHIO 














, Conditioned work ihiine Tumbler drops onto oe 
e 


* Troner (left) are being 
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Conveyor where it is removed by Operator at right. S 
tosses small pieces onto Conveyor which deposits them on 
another Conveyor traveling in front of feeders at 8-Roll 
Super-SyLon Ironer (center). She places large pieces on 
the Conveyor partly shown at lower right. Operator in 
foreground picks up large pieces from Conveyor and feeds 
them to Sager Spreader, which delivers them fully opened 
up for fast, easy feeding by two operators at 6-Roll Super- 
Syton Ironer, partly shown at left. 


For the present, small wag from 8-Roll Super-SyLon 


and folded. Large pieces from 
6-Roll SupeR-SYLon are automatically quntaricled length- 
wise by Trumatic Folder, then crossfolded, stacked and 
weighed by operator at right. 
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COMES NOW THE hot weather 

. and bum jokes. I can’t help it, 
I’ve been saving this gag all win- 
ter. It’s about Mr. and Mrs. Got- 
rocks who were vacationing at a 
very swank resort. Nothing was too 
good for them, and they spent all 
their time impressing people with 
their dough. One day Mrs. Got- 
rocks went in swimming and nearly 
drowned. Her husband rushed up 
just as the life guards were trying 
to bring her to and asked what 
was going on. When they told him 
they were giving her artificial res- 
piration, he yelled. “Give her the 
real thing, I can afford it!” 
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Hoist Cable 








Light for Hoist 

Zounds! Why hasn’t someone 
thought of this before? Or haven’t 
I been wide awake enough to see it 
before? Bob Dunn’s plant in St. 
Louis sports a monorail hoist that 
is now rigged up with an electric 
light on the lower side. Wherever 
the hoist goes, the area beneath it 
is bathed in light. Quite a thing if 
you have an occasional dark spot 
in your washroom, or to provide a 
good overhead light when you're 
performing a maintenance job 
around the washers. Most impor- 
tant is the fact that the hoist op- 
erator can keep a constant check 
on whether or not the cable is get- 
ting out of the grooves in the drum 
and starting to knot up. This, as 
you know, is the reason for the 
short life of some cables, since they 
won't stand a whole lot of kinking. 

Bob says he simply wired into 
the lower part of the unit and 
hooked onto the current that sup- 
plies the motor, but remember one 
thing—use a 220 bulb, not a 110, 
since your hoist uses 220 current. 
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Cover Cloth Rack 

Got more gadgets from some 
mighty good launderers in St. 
Louis, Mo. I was intrigued by Roy 
Wursts’ idea for storing his rolls of 
press padding and cover cloth. Roy 








utilizes a long table he uses for 
handling army work. Inch-and-a 
half pipe supports are used to hold 
the rolls above the back side of 
this table, so it’s easy to unroll 
them onto the table where they 
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“On my cleaning route, 
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Truck running costs 
are only 2/.¢ a mile!” 


—says EDWARD J. HARMELING, Dutch Cleaners, 


WISCONSIN 
Report No. 7260 


‘“*My Ford Truck with 

POWER PILOT is a fuel 
saver, whether it’s a long or short trip,” 
says Harmeling. ‘“‘We save money every 
mile of our stop-and-go driving!" 


Cleaner Harmeling was one of 5,000 op- 
erators who participated in the nation- 
wide Ford Economy Run. He entered his 
1950 Ford F-1 Panel, and reports: 


*‘During the 6-month Run, the truck 
traveled 8,097 miles with stops for a de- 
livery or pickup almost every mile. Yet 
in spite of this tough route work, it cost 
— $168.74 for gas, oil, maintenance 
and repairs. That’s a running cost of 
2.08 cents a mile!” 

Like others who rely on Ford for low 
running costs, you can be sure of money- 
saving service from your local Ford 
Dealer. For more facts on the trucks that 
last longer and save you money every 
mile—mail the attached coupon. 


POWER PILOT HELPS LAUNDRIES AND CLEANERS HOLD DOWN HAULING COSTS 


The Ford Truck Power Pilot is a simpler, fully-proven 
way of getting the most power from the least gas. It 


You can use regular gas... y 
performance. Only Ford in the low-price field gives 
you Power Pilot Economy. 


FORD TRUCKING COSTS LESS | -- 


because FORD TRUCKS LAST LONGER! 


Using latest registration data on 7,318,000 trucks, life insurance experts prove Ford Trucks last longer! ae 


is designed to synchronize firing twice as accurately. 


Cedar Grove, Wisconsin 


4 


| SEPT iit in ntti ui oldhalisasiins 


This new F-1 5-STaR ExTrRA Panel for ’51, at slightly higher cost than 
the standard F-1 Panel, is the only insulated factory-built panel in the 
low-price field. Low 2-ft. loading height. Fingertip gearshift. Features 
masonite side lining, thermacoustic headlining on roof panel backed 
by 1} -in. glass wool pad, locks on all doors, foam rubber seat padding 
... 18 “customized” extras in all. Choice of V-8 or Six engine. 


Availability of equipment, accessories and trim as illustrated is dependent on material supply conditions. 





MAIL THIS COUPON TODAY! 
FORD Division of FORD MOTOR COMPANY 
3283 Schaefer Rd., Dearborn, Mich. 
Send me without charge or obligation, de- 
tail specifications on Ford Trucks for 1951. 

Fol Line [ ] Heavy Duty Models |) 
light Medels ["] Extra Heavy Duty Medels [| 


ou get no-knock 





{Please print plainly) 





—___—lone____ State. 
Check here if student () 
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don’t pick up a lot of dirt during 
the cutting process. Pipes for the 
legs are set in pipe flanges on the 
floor, and are bolted to the back of 
the table to make them rigid. Each 
leg is topped with an elbow into 
which is threaded a 12-inch nipple 
which comes out at right angles 
from the leg to support the rolls. 
On the end of each nipple is weld- 
ed a piece of short two-inch pipe 
that has been cut in half to form 
a sort of bearing for the 114-inch 
rollers to rest on. To keep the roll- 
ers from working off these bearings, 
a piece of welding rod has been 
welded across the center of each 
piece of these split pipe bearings, 
which are referred to in the draw- 
ing as “half-sections.” 


pate 
stamp 
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Date Stamp Holder 

Another stunt from St. Louis, is 
the use of a bottle-cap opener to hold 
a date-stamp off the office counter. 
(Should be good for holding other 
markers of this sort in plants that 
use the things in the marking 
room.) This holder was held to the 
counter top by a washer and screw 
deal close to the business end of 
the opener. Thus the stamp was 
supported beyond the edge of the 
counter where it couldn’t get 
knocked off or soil garments that 
might brush against it. 
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< -pritt is Same 
Size As Rivet 
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Rivet Remover 

This bit of sage advice will be of 
no importance to the majority of 
launderers, but it may be an idea 
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for some that have been using a 
chisel to remove those occasional 
rivets. For heaven’s sake use an 
electric drill. I watched a mainte- 
nance man recently who made me 
feel sorry for anyone who does it 
the hard way. He merely center- 
punched the rivet-head, and went 
through it with a drill the same size 











Exhaust Steam Enters Chimney 

Wilbert O. Miller, who has a lit- 
tle place next to a hotel in St. Louis, 
found that in winter the exhaust 
steam from his cleaning depart- 
ment presses was icing up cars of 
potential customers in the hotel 
parking lot at the rear of his plant. 
To overcome this problem, Wilbert 
exhausts the steam into a chimney. 
He uses a length of two-inch pipe to 
carry the condensate from his elec- 
tric vacuum to a 55-gallon soap 
drum in the basement. Another two- 
inch pipe runs from the drum into 
the chimney. (By laying the drum 
on its side he is able to use the 
original holes in the drum without 
having to cut new ones.) 
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as the rivet body. The result was 
that both rivet heads simply fell 
off when he finished, the metal 
wasn’t all battered up, and the 
holes were still in perfect align- 
ment. I learned, also, that the same 
thing can be done with badly rust- 
ed nuts and bolts. (This one I can 
use around home.) 


Condensate 

Ftom 
Vacvum 
Upsta irs 








“YH Segal drum 


Water Level? 
(acts as Trap> 





A length of bent pipe in the 
lower hole of the drum keeps about 
six inches of water in the bottom 
to act as a trap to keep steam out 
of the basement. The bend in the 
pipe allows the water to run into 
the basement drain when the water 
level gets above the height of the 
drain pipe. With the steam exhaust- 
ing into the base of the stack, 
there was a possibility of water col- 
lecting to a point where it might 
run back into the drum, This has 
been cared for by installing a 
drain pipe at the lower edge of the 
chimney opening. This drain pipe 
has been fitted with a plug that is 
opened periodically to drain off the 
excess water. 

(Continued on page 24) 
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VOWE 607 70 stakT Rieur 
70 END RIGHT / 


DID YOU EVER STOP To THINK,JOE, WELL, 607% REMAINS iN THE WHEEL 
HOW MUCH OF YOUR FIRST SUDS ALONG WITH THE WATER HELO BY 
SUPPLIES STAY IN THE WHEEL AFTER THE GOODS. THIS DOES MOST OF THE 
THE KICKOFF? -=™ WASHING IN THE FOLLOWING SUOSES. 




















RIGHT! PRIME SMP 1S PRECISION BUILT 
FOR CREATEST SOIL REMOVAL IN THE 
FIRST SUDS AND ITS CARRYOVER GUAR- 
ANTEES ToP QUALITY ON EVERY WASH. 


$0 THATS WHY ITS $O IMPORTANT 
To START with PRE SOMP IF You 


WANT QUALITY WORK. 





BEACH SOAP COMPANY 


Lawrence, Mass. 


Theres No Simpler Way 7o Jop Quality Washing Than PRIME porcanttali First Suds 


PRIME SOHP 


CUSTOM-BUILT FOR THE FIRST OPERATION 
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Drying Cabinet 




















Office Warmer 





extra pains he took t 


Had a fellow tell me of a lot of 


oO warm up a 


_ chilly corner of his call-office, and 


a 


found it wasn’t appreciated a darn 
bit. He cut a vent in the exhaust 
stack of the drying cabinet in the 
basement, and ran a pipe up through 
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the floor of the call-office in order 
to provide sufficient heat for com- 
fort. In spite of all the bother and 
expense of making the installation, 
the gals soon made him shut it off 
... they didn’t like the odor of the 
cleaning solvent. (Mystery of the 
whole thing is, the cabinet is only 
used for garments that have been 
wetcleaned. ) 


Pin Holder 

On the shake-feed table it’s 
sometimes nice to have a place to 
put the pins from bundles. Here is 
a case of the owner mounting a 
metal dish on top of a short section 
of pipe which was fastened to the 
separation board on the table. A 
screw held the metal dish to the 
mount, so the mount must have 
been a piece of solid bar stock. The 
mount had half of one side cut 
away so it could be fastened se- 
curely to the separation board with 
a couple of serews. (Might have 
been a piece of pipe, which would 
have been easier to notch out, with 
a wooden plug in the top for the 
screw to go into.) 
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New York 


June 23—2.8% less 
30—0.3 % 

7—2.6 % 
14—7.2% less 
21—1.2% less 


June less 
July 
July 


July 


M. R. Weiser & Co 


than last year 


than last year 


more than last year 


than last year 


than last year 


” Ne w York 


New Jersey 


June 23—0.6% more than last year 
June 30—4.4% more than last year 
July 7—4.5% more than last year 
July 14—1.9% less than last year 


July 21—1.7% more than last year 


M. R. Weiser & Co., New York 


TRENDS 


New England 


June 23—1.1% less than last year 
30—6.0% more than last year 


7—4.4% more than last year 


June 
July 
July 14—1.0% less than last year 


July 21—6.8% more than lastyear 


Carruthers & Co., Boston 
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with the 


NEW JOMAC 54” 


SCORCH-RESISTING FABRIC 





To meet the demand of laundries and dry- 
cleaning establishments in all parts of the 
country, the famous Jomac Scorch-Resisting 
Fabric is now being made 54” wide. Now you 
can cut your entire requirements from one 
54” piece with practically no loss. 

The new 54” fabric can be cut to fit any 
buck size without piecing or stitching. It 
makes possible quicker, easier, more econom- 
ical covering. It gives you the same long- 
lasting, money-saving service that has made 
this fabric famous from coast to coast. 





a 


Jomac Scorch-Resisting Fabric outwears flan- 
nel more than 3 to 1 on the average. Better than 
3 to 1 on many presses. It’s highly absorbent. 
It resists scorching. It’s resilient and resists 
pressing down. It’s uniformly porous, works 
well on dry-cleaning presses, and gives better 
vacuum effect. 

Order a roll of the new ‘“‘Jomac 54” Scorch- 
Resisting Fabric today and check the extra 
days or weeks of service that you get. If 
Jomac does not outwear flannel, your jobber 
will credit you for the full roll. 











C. WALKER JONES COMPANY, PuHitavetpnia 32, Pa. 
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STEP 1. Shake-out girls load 
gravity carrier. When feed pole 
is loaded they will give pole 
@ start toward the other end. 
Upper frames are sloped to 
bring back empty poles from 
ironer 


Flatwork Slides To Ironer 


New shake feed device eliminates 


employee lifting of loaded poles 


By JOHN J. MARTIN 


A CONTINUOUS RAIL THAT SLOPES from a height 
of 43 inches from the floor at the shake table to 37 inches 
at the pole brackets at the feed end of the flatwork 
ironer is a variation on standard feed pole racks now 
in use at the Toledo Laundry Company, Toledo, Ohio, 
Division of Fame Laundries, Ine, Designed and in- 
stalled by manager H. A. Quinn and chief engineer 
S. T. French, the device has zonverted a feed pole 
holder into an effort saving gravity carrier. 

At first glance, the Toledo feed pole carrier looks 
like any regular rack. Closer inspection reveals three 
physical differences: (1) the slope of the metal pipe 
frames from shake table to flatwork ironer, (2) hinged 
bars that drop across the space between frames and 
ironer, (3) an upper set of frames that slope back to 
the shake table for returning empty poles. The carrier 
consists of two side frames, each bolted to the floor, 
and separated by the width of the ironer. 

After loading a feed pole, the shake-out girls give 
it a start toward the ironer. It will slide down the in- 
cline, and come to rest against bolt-stops set in holes 
in the hollow pipe frames. 

To get the poles from this point to the ironer, feeders 
step out from the ironer and drop the hinged bars in 
front of them. They pull out the stops and slide the 
pole over the bars and into the ironer pole supports. 
After replacing the stops and flipping the light bars 
back to a vertical position, they are ready to step back 
in front of the ironer and feed. 


When the feeders have emptied a pole, they again 
step outside the working space. Together they pick up 
the empty pole and drop it on the upper carrier frames, 
about at eye level. Sloped in the opposite direction, 
these rails take the poles back to the shake table. 

Frame edges are set 24 inches back of the ironer 
to give the feeders working space. The hinged drop 
bars are also 24 inches long to fit across this distance. 
The ends of the frames are 40 inches from the floor, 
making the incline drop from 43 inches at one end to 
40 inches at the other, and then another three inches 


STEP 2. Here loaded pole has been moved down incline to end of 
frames. Bolt-stops hold poles from knocking down hinged drop bars. 
Next pole to be loaded by shakers has been dropped down from upper 
rails 
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Why SOLVAY 


TRADE - MARK REG. U.S. PAT.OF Fs 


LAUNDRY JOURNAL 


GREEN LABEL COMPOUND 
Is the CNUESTANDING- Medium pH 


Laundry Builder 


An exclusive blend of efficient materials 
plus a special wetting agent, GREEN LABEL 
COMPOUND is designed to meet the exact- 
ing requirements of the modern laundry. 
This new and different laundry builder ac- 
tivates soap and is free from harsh caustic 
alkalies. Here—for the first time—is a me- 
dium pH product that provides better than 
high pH performance on hotel linens, 
towels and family wash. GREEN LABEL 
COMPOUND actually promotes longer life 
of laundered fabrics. 

When you add GREEN LABEL COMPOUND 
to your laundry formula, you get... 


Y Better Wetting and Penetration 


The modern ingredients in Solvay GREEN LABEL 
COMPOUND speed wetting and penetration. Its 
dispersing and colloidal 
action results in thorough 
soil removal in less time! 


Boston 


Y’ Improved Water Conditioning 


The insoluble soap curd formations, respon- 
sible for gray off-colored wash, are either com- 
pletely eliminated or greatly minimized by the 
use of Solvay GREEN LABEL COMPOUND. In ad- 
dition, it helps prevent the formation of un- 
sightly lime soaps on the wash wheel. These 
features are of particular importance to laun- 
dries in hard water areas. 


oy Longer Fabric Life 
Solvay GREEN LABEL COMPOUND, being free 
from all harsh caustic-type alkalies, causes no 
linting. It is safer for fabrics as well as for laun- 
dry personnel. Lower tensile-strength losses 
mean longer life for linens and clothing. 


A Whiter, Brighter Wash 


The improved wetting and penetration . . . and 
the quicker, more thorough rinsing, combine 
with GREEN LABEL COMPOUND'S water condi- 
tioning ability to produce white, sparkling 
work—free from soap specks and streaks. 


SOLVAY SALES DIVISION 
ALLIED CHEMICAL & DYE CORPORATION 
40 Rector Street, New York 6, N. Y. 
= BRANCH SALES OFFICES: — 
* Charloue ¢ Chicago © Cincinnati 


* Cleveland 


Detroit * Houston * New Orleans * New York * Philadelphia 


Pittsburgh © St. Louis © Syracuse 
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STEP 3. Here bars have been dropped after feeders step out from ironer, Sliding poles will drop into supports at lower right 


when the bars are dropped to the 37-inch high pole 
brackets on the ironer. Side frames are 50 inches long. 

Made entirely of scrap piping, the pole carrier was 
inexpensively installed for both of Toledo’s two flat- 
work ironers. The pole handles that slide on the frames 
are 13 inches long, six inches protruding over the end, 
and seven inches attached to the wood for support. 

Adding few seconds to the speed of feeding the ironer, 
the main function of the gravity carrier is to save lifting 
effort for the feeders. The girls do lift empty poles, but 
this weight is insignificant compared to that of poles 
loaded with flatwork. 

Usually, eight or ten poles are used in the shake feed 
operation. With this many poles and the non-lift fea- 
ture, two advantages appear: (1) shake-out girls can 
load more flatwork on any one pole without straining 
the feeders, (2) by speeding up, a backlog of loaded 
poles can be left for the feeders while shakers can be 
taken off to help out in another operation. @ 


| a 


mid 


| | babes gee 
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STEP 4. Pole now rests on brackets. Bars have been lifted back up so 
that operators can step in and feed ironer. Another loaded pole, held 
by bolt-stops, waits behind them. 








STEP 5. Feeders are lifting empty pole to frames where it will slide back to shake table. In same motion they have dropped hinged bars to pre- 


pore for bringing next loaded feed pole to ironer. 
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Here’s a husky, two fisted compressor 
with two working cylinders to give 
you double the air at every stroke and 
safeguard the all-important depend- 
ability of supply. An exclusive West- 
inghouse protective device prevents 
loading if the oil level is too low. This 
forewarning calls immediate atten- 
tion to the oversight, which can be 
corrected before damage results. 


STARCHROOM LAUNDRY JOURNAL 


DOUBLE 


OTHING 


estinghouse 


Other modern features include auto- 
matic pressure coatrol, pressure lu- 
brication, multiple “V” belt drive— 
plus the important protective features 
listed at right. Displacements from 
9.68 to 75 cfm; hp from 1% to 10. 
Gas engine drives available. 
Dependability and durability are 
extra important today. Be safe and 
sure—get a Westinghouse “Y”. 


Ask for Bulletin IDC 9302-3 


Westinghouse Air Brake Co. 


4 Industrial Products Division—WILMERDING, PA. 


Factory Branch: EMERYVILLE, CALIFORNIA 


DISTRIBUTORS THROUGHOUT THE UNITED STATES . . . CONSULT YOUR CLASSIFIED DIRECTORY 
DISTRIBUTOR IN CANADA: CANADIAN WESTINGHOUSE CO., LTD, HAMILTON, ONTARIO 


tL 


Only the Westinghouse “Y” 
gives you ALL THREE 


Low Oil Level Protection—No 
Oil—No Air, bans wear and 
repair. 

Thermal Overload Protection 
—Standard, at no extra cost, on 
the “Y". 

Starting Unioader—Compres- 
sor remains unloaded till speed 
and oil flow are normal. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 








STARCHROOM LAUNDRY JOURNAL 


August 15, 1951 


NORTH 
EASTERN 








Average operating profits before fed- 
eral income taxes of 601 American 
Institute of | dering b gn 
by geographical cost districts os 

vealed in All Special Report No. 193, 
“Operating Cost Percentages, 1950" 
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1950 Operating Cost Pereentages 


A. I. L.’s report from 601 laundries indi- 


cates 4.08% average profit before taxes 


The average operating profit before federal taxes on 
income of 601 member plants of the American Institute 
of Laundering in 1950 was 4.08 percent. This significant 
fact is revealed in AIL’s 27th annual operating cost 
percentages report (Special Report No. 193) recently 
made available to member laundries. 

Highest average operating profit before federal taxes 
was set by those plants doing over $20,000 weekly sales 
volume and was 7.49 percent. Plants selling less than 
$2,000 laundry service a week averaged 2.31 percent. Be- 
tween these two extremes lie nine different classifica- 
tions of plants based on weekly sales volume. Second 
highest operating profit average of 5.88 percent was set 
by the group of plants doing betwen $12,500 and $15,- 
000 weekly sales while the group doing between $4,000 
and $5,000 weekly sales marked up an average of 4.96 
percent for the third highest operating profit figure. 

Of the 601 plants included in the tabulations, 545 op- 
erate drycleaning departments. In such cases the above 
weekly sales figures include drycleaning as well as 
laundry sales. 

Compared on a geographical basis, the southeastern 
cost district showed a high average operating profit be- 
fore federal taxes of 6.87 percent. Eighty-four plants 
reported from this district. Of these, 94 percent were 
profitable plants while six percent showed no profit for 
the year. This district includes the states of North Car- 
olina, South Carolina, Georgia, Florida, Alabama, Mis- 
sissippi, Tennessee, Arkansas and Louisiana (see map). 

The west north-central group of states showed the 
second highest average operating profit figure of 4.75 
percent. Thirty-six plants reported from this district. 


Ninety-seven percent were profitable while three per- 
cent were unprofitable. Third highest average was set 
by the middle eastern states. With 61 plants reporting, 
the average was 4.56 percent. Eighty-five percent of 
these plants were profitable while 15 percent were not 
profitable. 

Lowest average operating profit area was the north- 
eastern cost district with 2.33 percent. Of the 192 plants 
reporting from this district 72 percent were profitable 
and 28 percent showed no profit for the year. 

Of all the plants reporting 84 percent were profitable 
and 16 percent made no profit in 1950. When the un- 
profitable plants are deducted from the total number, 
the average operating profit for the group jumps from 
4.08 percent to 5.55 percent. Of the profitable plants 
alone, the top 20 percent which showed the highest 
profits for the year are classified as “more profitable.” 
These 120 more profitable plants showed an average 
operating profit of 11.61 percent. On a national basis, 
the percentage of unprofitable plants levelled off, with 
no change in 1950 over 1949. 

At least one report was received from every state 
with a high of 54 from Massachusetts. In addition to 
statistics by cost districts the figures are, in many in- 
stances, broken down by states. Of the states thus 
shown, Nebraska with an average operating profit of 
9.15 percent and West Virginia with 0.83 percent are 
high and low states respectively. In some cases the 
state figures are further broken down by cities and it is 
here, of course, that individual laundryowners can make 
the most direct local comparisons. 

Detailed cost figures are shown according to 48 uni- 
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Rugged... tough 
and thrifty, too! 


For trucks that are right on the job —always 
on the job—see these new Chevrolet trucks. 
They're able to carry the loads you handle, 
and able to keep on carrying them through 
tough job after tough job. They’re eco- 
nomical and easy to handle, too . . . loaded 
with new features that pay off for you 
on every job. Features like the new self- 
energizing brakes for more stopping power. 
And like Chevrolet’s Dual-Shoe parking 
brake . . . engineered for greater holding 
power. Here are trucks that offer important 
new comfort features. Ventipanes for con- 
trolled ventilation, and new cab seats for 
more riding comfort. In every way, these 
Chevrolet trucks are right for your job. 
See them at your Chevrolet dealer's now. 


CHEVROLET DIVISION OF GENERAL MOTORS 
DETROIT 2, MICHIGAN 


HEVROLET 


ADVANCE-DESIGN 


TRUCKS 








ADVANCE-DESIGN TRUCK FEATURES 


models « NEW CAB SEATS—for complete 





TWO GREAT VALVE-IN-HEAD ENGINES—the 
105-h.p. Loadmaster or the 92-h.p. Thrift- 
master—to give you greater power per gallon, 
lower cost per load « POWER-JET CARBU- 
RETOR — for smooth, quick acceleration 
response « DIAPHRAGM SPRING CLUTCH— 
for easy-action engagement « SYNCHRO- 
MESH TRANSMISSIONS—for fast, smooth 


shifting e HYPOID REAR AXLES—for depend- 
ability and long life e NEW TORQUE-ACTION 
BRAKES—for light-duty models « PROVED 
DEPENDABLE DOUBLE-ARTICULATED BRAKES 
—for medium-duty models « NEW TWIN- 
ACTION REAR BRAKES—for heavy-duty 
models ¢ NEW DUAL-SHOE PARKING BRAKE 
—for greater holding ability on heavy-duty 


riding comfort « NEW VENTIPANES—for 
improved cab ventilation « WIDE-BASE 
WHEELS—for i d tire mileage « BALL- 
TYPE STEERING—for easier handling ¢ UNIT- 
DESIGN BODIES—for greater load protection 
e ADVANCE-DESIGN STYLING—for increased 
comfort and medern appearance. 
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In the charts above total laundering costs include productive labor, productive supplies, direct power, building overhead, machinery overhead 
and indirect overhead. Total operating costs include total laundering costs plus collection and delivery, sales promotion, office and administra- 
tive costs. Operating profit before taxes by weekly sales volume may be computed by deducting total operating cost percentages from 100% 


in each case 


form account numbers in keeping with the recentlv es- 
tablished uniform accounting system for the textile 
maintenance industries. These are tabulated under the 
three broad subjects of laundering costs; collection, 
delivery and sales promotion costs; and office and ad- 
ministrative costs. Laundering costs include the seven 
totals for productive labor, laundering suppiies, dry- 
cleaning supplies, direct power, building overhead, ma- 
Comparative Tabulation by Cost Districts 
% _Not 
Profitable 
1950 1949 


‘No. Plants 
Reporting 
1950 1949 


% Profitable 


District 1950 1949 


192 203 


57 


72 
85 


Northeastern 
Middle Eastern 
Southeastern 

East North-Central 
Wes! North-Central 
West South-Central 
Western 
All Plants 





chinery overhead and indirect overhead. Collection, 
delivery and sales promotion costs include direct col- 
lection and delivery costs in one total while direct sales 
promotion costs are in a separate total. Office and ad- 
ministrative costs include two separate totals in a simi- 
lar way. 

The complete itemized tabulations are shown as 
national averages for all plants and, also, for profitable 
plants alone. In each case, the averages are shown by 
weekly sales volume classification. The same tabula- 
tions are carried out for each of the cost districts with 
district totals for laundering-drycleaning, more profit- 
able, profitable and all plants. The last two columns on 
each page are under the heading “your plant.” These 
columns are blank. One is for the year 1950. The other is 
for the months elapsed thus far in 1951. If a laundry- 
owner writes the pertinent figures for his plant in these 
two columns he will have an itemized comparison of his 
performance, account by account, with the national av- 
erages and with plants of comparable sales volume in 
his cost district and, in many cases, his state and city. 
A comparative summary of averages by cost districts 





WATER CAN SPLIT SOAP 


The soap molecule is sometimes split by hydrolysis — 
a reaction between soap and water in which hydrogen 
from water tends to replace the sodium in soap— 
converting soap to fatty acid. 

Fatty acid, however, reacts readily with alkali to form 
soap again, if the pH of the solution is high enough. 
Neutral soap solutions maintain a pH of about 10, so if 
soap-building is to be effective in preventing and revers- 
ing hydrolysis, it must maintain a washwheel pH of 10 
or higher until the soap is completely rinsed out 


GOOD BUILDING — NO SPLITTING 
Dependable soap-building requires a steady release of 
alkalinity — without provoking an extra rinsing problem. 
This property of good alkaline soap builders is known 
as buffer capacity. 

Very strong alkalies are not likely to have much buffer 
capacity — even though they can develop a high pH in 
the break. Their tendency is to exhaust themselves early 
in the formula, unless they are used to excess. 

We can usually find a great deal of buffer capacity in very 
low pH alkalies, but unfortunately the soil-loosening 
power isn’t there. 


GOOD BUILDERS ARE BUFFERED 

A good alkaline builder must provide plenty of power for 
efficient soil removal p/as a maximum of buffer capacity 
to protect soap. Obviously, just any alkali won't do. 
That’s one of the reasons why ESCOLITE is so efficient 
as a soap builder. ESCOLITE provides a reservoir of 
buffer capacity for good, dependable soap building, and 
the “plus” in ESCOLITE is its intense colloidal activity 
which enables it to loosen and suspend soil. 


ESCOLITE — BUFFERED AND COLLOIDAL 

A straight ESCOLITE break is popular — particularly on 
shirts — because ESCOLITE cleans colloidally — as soap 
does — to loosen and remove soil that might otherwise 
break soap down. A good soap builder — yes, and 
ESCOLITE is also a soap-saver. 
Your Cowles Technical Man can help you set up ESCO- 
LITE formulas that will protect your soap and make it 
go farther for you. Call him today through your Cowles 
Dealer or write us. 


‘Soap’ was discussed recently in 
Cowles Laundry Tips. Write for 
your copy if you missed it. 


COWLES CHEMICAL COMPANY 


7016 Euciid Avenue ¢ Cleveland 3, Ohio 
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WRITE FOR YOUR COPY 
OF THIS NEW BOOKLET 


“ALLEGHENY 


METAL 
in the 


LAUNDRY 
INDUSTRY” 


24 fact-filled pages of in- 
formation and pictures 
for you on the advantages 
of stainless steel in laun- 
dry equipment—/ree on 
request. 


SEND FOR IT TODAY 
ADDRESS DEPT. L-20 
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The ideal Metal 
for Laundry Equipment 


is STAINLESS STEEL 





Stainless steel, in modern laundry 
equipment like the washers and ex- 
tractor basket illustrated above, not 
only does everything you’re looking 
for, but does it best’ No other metal 
gives you as much of the qualities that 
matter: hard-surfaced ruggedness that 
can take a daily beating and still retain 
lifetime beauty of appearance . . . re- 
sistance to corrosion by any solutions 
or cleaners you use . . . ability to retain 
heat and maintain washing tempera- 
tures ... great strength, long life and 
constant ease of cleaning. 

Yes, by any yardstick you care to 
use, stainless steel is far and away the 
ideal metal for laundry equipment— 
and it has 20 years ol eaniiex per- 
formance in washrooms coast-to-coast 
to prove it. @ The next equipment 
purchase you make, look for and in- 
sist on Allegheny Metal, the time- 
tested stainless steel. 


Ned Le 
of Stiidlld Sted 
i (UO ened 


LLEGHENY 
UDLUM 


STEEL CORPORATION 
Pittsburgh, Pa. 


Ge. Piodacte 


W&D 3266 


ALLEGHENY METAL is stocked by all 


Joseph T. Ryerson & Son, Inc. warehouses 
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In the chart above total direct power costs include power plant wages, fuel (all types), repairs and maintenance, depreciation, insurance and 
cost of purchased power and light. In the report similar information is available by type of fuel—<oal, oil and gas 


concludes the operating cost percentage tabulations. 

A special tabulation on power costs by type of fuel is 
to be found at the end of the report. Here total direct 
power costs for all cost districts, plus the national av- 
erages, by type of fuel—coal, oil and gas—are tabulated. 
An individual tabulation of power costs regardless of 
type of fuel is also included. Separate account numbers 


TOTAL LAUN DEERING 


COSTS 


for power plant wages, fuel, repairs and maintenance, 
depreciation, insurance, and purchased power and light 
are included in this special section of the report. 

The special report was prepared. by James V. Scatter- 
good, manager of AIL’s department of accounting and 
statistics and was edited by Edward 8. Spanke, man- 
ager of AIL’s publicity and editorial department. @ 


Weekiy Volume 
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In the charts above total laundering costs include productive labor, productive supplies, direct power, building overhead, machinery overhead 
and direct overhead. Total operating costs include total laundering costs plus collections and delivery, sales promotion, office and administrative 
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Sunshine Laundry's 25th anniversary was celebrated with employees at two banquet dances. Management chose this method over an advertising 


and promotion campaign 


Birthday Helps Personnel Relations 


Parties to celebrate laundry’s 25th year are part of plan 


that includes birthday cards, house organ, cafeteria 


By JOHN J. MARTIN 


MANY LAUNDRIES MAKE GOOD USE OF AN 
ANNIVERSARY to do a special job of promotion and 
advertising. The management of Sunshine Laundry in 
Salisbury, Maryland, thought about it, but finally 
decided to invest in their own family of employees on 
the occasion of Sunshine’s 25th year in the industry last 
January. It’s easy to understand why when the story 
of this plant’s consistent and successful employee rela- 
tions program is told. 

Sunshine made a simple choice between the external 
benefits of advertising the laundry’s long history of 
quality and service, and the advantages of increasing 
efficiency and interest among its employees with a com- 
pletely internal anniversary program. As it turned 
out, they were rewarded with both. 


Banquets were held for all employees, and Sunshine 
footed bills totaling $1,500. Awards were made to all 
employees connected with the organization for ten 
years or longer. President Ernest O. Wheatley’s friend 
and competitor, Walter McCord, of McCord’s Laundry 
in nearby Easton came over to help celebrate, and 
George Klinefelter came down from Baltimore to 
represent the AIL. But the main thing was that every 
Sunshine employee took his or her place in that party, 
and was made to feel that 25 years in the laundry busi- 
ness for Sunshine was his or her celebration too. Ac- 
cording to Vice-President W. Ryder Jones, the money 
spent with the Sunshine family paid dividends that 
no amount of advertising could possibly produce. 

Such an event, however, was a newsworthy item for 





This Siluer Dollar 


iS A TOKEN OF OUR SILVER ANNIVERSARY 


MARCH 6. 1926 MARCH 6, 1951 





FROM ALL OF US AT 
TO YOU ON THIS OCCASION 
Happy birthday 


RESIDENT 1c 





A special anniversary souvenir card (left) was given to each employee. Plant sends signed card (right) whenever employee birthday comes up 
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YOUR HIRST 





A EN onset 


For an efficient break operation—and economy— 
you need more than alkali alone. You need the 


right amount of good soap stock to emulsify and 
remove the maximum amount of soil. 


Brex—a complete first suds detergent—contains 
just the right amount of soap needed. The high 
titer soap stock in Brex is the finest obtainable. 
Because Brex removes so much soil in the break 
operation, subsequent suds baths are better able 
to remove ground-in soil. Brex cuts soap con- 

sumption—saves you money. 








Try Brex. It’s made to order 
for today’s quality- 
conscious laundries, 


Brex is a product of the makers of Amber, Ozonite, Cold Water Ozonite and Ivory. 


Crcier-t-bantle CINCINNATI, OHIO 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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hfTak found clothes pins more effective than bolts 


on his cer. 
She is working in the Storage Deot 
Ligh School this week. 


Jones wi th Se 
1} graduate from Wicom 


+ Her parents hase 








Highly personalized monthly house publication enjoys high readership 
among employees. It's also sent to employees away in the armed forces 


local papers, and Sunshine got quite a bit of publicity. 
Pictures and writeups let almost everyone served by 
Sunshine plants in Salisbury, Crisfield and Berlin 
know that the plant was 25 years old, and just why it 
had been in business that long. The banquet-parties 
held by Sunshine were not just a shot in the dark, for 
this plant has long been conscious of its responsibility 
to the working force. A few “f’r instances” should suffice 
to give some idea of the long range program at Sunshine. 

Birthdays are special occasions for everyone, in- 
cluding the management of this laundry. On the birth- 
date of every employee, special cards are mailed out 
bringing greetings “From ALL Of Us At Sunshine.” 
On the anniversary of the plant, however, the procedure 
was switched. The plant sent birthday greetings from 
itself to all employees, enclosing a silver dollar as a 
remembrance of the occasion. Such thoughtfulness all 
year long, and again on a special occasion, are planned 
parts of Sunshine’s “family feeling” program. 

Sunshine employees know other Sunshine employees 
personally, and through a little house organ called 
Sunshine Shirt Tales. A monthly that will never rival 
Life for circulation, its readership is a good deal more 
intense in its limited audience. Personalized to the 
highest degree, Shirt Tales gives the latest word on 
who’s getting married, who’s having how many children, 
who’s graduating from where, and who’s got a new 
car—just three pages of personal news, plus a few jokes 
and fewer messages that help to weld 169 employees 
together. It’s even sent to employees who have been 
called to the armed forces. 


Employee Cafeteria 

Newest part of the program is the complete cafeteria 
built just off the laundry. A 12 by 30-foot room with 
two picnic type eating benches, the cafeteria offers hot 
and cold meals at prices designed to make the restaurant 
break even—no more, no less. The kitchen, separated 
from the tables by a counter, is 10 feet by 12 feet, 
and is operated by a full-time manager. Her job is to 
turn out good food while keeping the prices in line. 

How is she doing? Not bad, what with ham sand- 
wiches going for 12 cents, hamburgers for 18, hot or 
iced tea or coffee for a nickel, and a ham platter (meat 
and two vegetables) for 35 cents. Still, we heard Ryder 
Joros arguing that a new item on the menu was priced 
too high. Maybe he was looking out for himself, be- 
sause executives eat in the cafeteria too! 

The room is too small to handle the entire plant at 
once, so a time schedule was worked out to stagger the 
lunch hours. Office personnel lunch from 11 to 11:30, the 


In addition to its large plant in 
Salisbury, plants have located at 
Crisfield and Berlin.: The company 
has 21 trucks operating on 15 dif- 
ferent routes, covering 83 Eastern 
Shore communities. 

It has a total of #0 employees, 
whose annual payroll amounts to 
$300,000. During its 25 years the 
company has paid out a total of 
two and one-half millions of dol- 
lars. 

Its present officers are Ernest 
O. Wheatley, president and treas- 
urer; R; vice-president 
an 


SUNSHINE SETS 
25th ANNIV’RY 
LAUNDRY PLANT 


Occasion to be Marked Friday 
Night With Dinner-Dance in 
Wicomico Hotel; Service Pins 


Starting in 1926 on a compara- 
tively small scale the Sunshine 
Laundry this week is observing its 

ty-fiv, in 

















local papers picked up articles as newsworthy items, giving Sunshine 
an extra dividend in publicity 


uy 


Complete cafeteria built off laundry offers hot and cold meals at 
Prices designed to make it just break even. Lunch times are staggered 
so that all may use it. That's President Ernest Wheatley at left in 
conversation with some of the Sunshine workers 


Full-time manager is employed to keep cafeteria operating, and at the 
right prices. Kitchen is 10 feet by 12; restaurant with picnic benches 
is 12 by 30 


drycleaning department from 11:40 to 12:10, and the 
laundry people from 12:15 to 12:45. The cafeteria is 
also open for light snacks during the morning and 
afternoon rest periods. 

The emphasis on internal employee relations comes 
from a definite Sunshine management policy. They feel 
that there is a fallacy in pinching the productive workers 
inside the plant in order to pay bonus money to sales 
help. Sunshine tries to reward both, and it has paid off. 
Production jumps with every effort, and management 
spends less time pleading and counselling . . . as well 
as much less time searching for new employees. @ 
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Gnoothasalll bend 


... flatwork done with 


KARAGAMI WAX 


Picture the surface of a peaceful mill pond on a day without a whisper 
of a breeze. 


That’s how smooth your sheets and other flatwork will appear when you 
start using Karagami Powdered Wax! Your customers will applaud the 
difference from the start. 


With powdered Karagami, flatwork won't wrinkle, gather, or pick up. 
It slides through the press easily, comes out flawless and ready for folding. 


You'll need fewer reruns... and you'll find that tapes and covers are 
practically never scorched. Karagami Wax is easy to use, and economical, 
in the handy sifter can. There's no mess or spillage as in the case of oily 
substitutes that cost more. 


If you make your own starch solutions, you'll find Karagami Wax in either 
cake or powdered form ideal! Easy and quick to prepare. Excellent results! 


Don't wait any longer to try Karagami. Ask your jobber now or write 
direct for a sample sifter can. 


¢ 
3 
; 
: 
3 
g 
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CONCORD CHEMICAL COMPANY 
MOORESTOWN, NEW JERSEY - Moorestown 9-1100 


CRESYLIC ACID + JAPAN AND CARNAUBA WAX REPLACEMENTS 
CANDELILLA WAX « REFINED TALL O18 
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Typical summary fleet cost for a fleet of 26 similar trucks. Variations in costs for these trucks are significant and are discussed in text 


What Delivery Cost Control 
Can Do For You 


By A. E. FRIEDGEN 


Transportation Consulting Engineer 


IT IS IMPOSSIBLE to achieve real efficiency in truck 
operations without detailed cost reports for each truck 
ach month. With such detailed reports you can intelli- 
gently check up on your garage labor efficiency and 
route salesmen’s driving efficiency. 

Average costs for the whole fleet may actually con- 
ceal poor operation of some routes. “Cost per mile” 
varies more than 10 cents a mile due to variables such 
as length of the route, road conditions, loads, stops and 
other factors. “Cost per dollar or unit of sales” like- 
wise varies considerably by individual routes. Only by 
maintaining detailed records for each truck each ac- 
counting period can an accurate picture be presented. 

Each 12 months or 13 accounting periods the item- 
ized costs should be totalled and compared with the 
previous year’s totals for the same items for the same 
trucks. That is essential to reflect the complete picture 
of each truck’s efficiency or lack of it. 

Here is what such detailed figures mean. As soon 
as something goes wrong with a truck, it is reflected 
in some cost. It may be in gasoline, tires, oil, battery 
or repair parts. Instead of having the condition con- 
tinue, you can correct the cause at once and save a 
costly headache later. Is it expensive to keep such de- 


tailed costs? The answer is “No” for two reasons. First, 
the system is simple. Secondly, the saving in mainte- 
nance and operating costs is so substantial that it 
greatly exceeds the small cost of maintaining such 
records. 

We know many fleet operators who keep these costs. 
Some of our fleets have had such detailed records for a 
quarter of a century. They are more efficient operators 
than the average. They all pay tribute to the value of 
detailed costs for each truck for each accounting period 
as a means of reducing delivery costs, Such records are 
not the complete answer to low operating and mainte- 
nance costs, but they are the first step in measuring 
driver efficiency and the effectiveness of your garage 
set-up. You still need good route salesmen and good 
mechanics, and the only way to know whether you have 
them is through the right records. 


Chart Explanation 


In the summary fleet cost sheet illustrated above ac- 
tual operating costs are used. In this case, the fleet op- 
erator uses 13 four-week accounting periods per year. 
The fuel column shown immediately after the truck 
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number is the actual dollars and cents cost of gasoline 
consumed by the truck during the accounting period. 
But you will notice further to the right that other col- 
umns of the analysis show the gallons of gasoline used, 
the miles. per gallon and the number of days each 
truck was used. When such details are available you 
can detect any unusual variation on a truck’s operat- 
ing cost, usage and performance. 


Check Against Previous Periods 

Corrective steps can be taken by finding the causes 
through analysis and comparison between trucks and, 
also, against the cost and usage of previous periods. 
Similarly, oil, tire, sundry, parts and garage labor cost 
variations point the way to quick corrections of oper- 
ating wastes. Chassis parts should be kept separate 
from chassis labor cost. Parts costs are very important 
in gauging a truck’s structural efficiency, usage by the 
driver and the effectiveness of repairs. Body repairs are 
kept separate from body painting costs. Obviously, body 
repairs relate to the driver’s skill and to the mechanic’s 
care of the vehicle, whereas painting is usually a mat- 
ter of routine upkeep for good advertising value as well 
as protection against corrosion. Naturally, license fees, 
insurance and depreciation should be prorated on a 
monthly accounting period basis. Garage costs or rental 
are important if analyzed correctly. Trucks garaged in 
different localities have different garaging costs. Also, a 
short wheelbase vehicle may take up less floor space, but 
that figure must be considered in terms of cubic feet of 
load space of the truck per square feet of floor space. 

In the illustration all trucks in the two groups of 
costs are of the same make and model. All have the 
same type of oversize bodies, either stock or special, ex- 
cept that some of the stock bodies were altered and 
some were lengthened. All chassis are of the same rating 
in gross vehicle weight allowances. Slight variations 
exist in racks due to variations in materials available. 
Fuel column is based on dollars-and-cents costs (in- 
cluding any road purchases). Oil cost is based on actual 
oil added or changed during period. Sundries are for 
miscellaneous items such as soap, rags, grease, etc. 

The 26 similar trucks were selected from a large fleet 
operating from several different garages in widely sepa- 
rated areas and, in some cases, in an adjoining state, ac- 
counting for differences in garaging costs, license, insur- 
ance, etc. Sundries cost more for trucks 7 to 13 be- 
cause a supply of brushes and soap had to be purchased 
in this period for these units by the garage from which 
they operated. Tires are figured on mileage covered in 
the period, based upon experience records kept for each 
tire, and vary where larger tires are used on some of 
the trucks. Battery replacements and repair costs would 
be included had there been any. Chassis parts costs 
are for the actual parts used and for the repair of 
springs, etc., made in outside shops. 

In the post-war group, the cost of $1.27 for chassis 
parts represents the same parts purchased for the whole 
group and prorated accordingly. Chassis labor charges 
(even where no parts costs are shown) are due to normal 
servicing. The higher labor cost for the post-war group 
was due to the necessity of considerable shifting of 
trucks in the busy garage they operate from. Body re- 
pairs and painting are charges in this fleet against the 
period in which expenses occur. (In some fleets, paint- 
ing and big body repair costs are prorated over a desig- 
nated period.) Variation in license fees is due to loca- 
tion and slight differences in body and rack weights. 
Supervision charges are prorated on each truck. 


STARCHROOM LAUNDRY 


JOURNAL 41 


Interest on investment is not shown in this particular 
summary, but is included in fleets where interest on in- 
vestment is recorded by the operator on all departments. 
The group of “old” trucks shows no depreciation because 
they are all completely charged off, being pre-war. In- 
surance varies according to location and cost of garage 
buildings and to varying rent charges. Mileage dif- 
ferences and miles per gallon variations show definitely 
the futility of judging truck operating and mainte- 
nance efficiency by the average cost per mile for the 
whole fleet. These 26 trucks of the same make, approxi- 
mately the same bodies and racks, nevertheless face 
many differences in mileage, traffic conditions, road, 
loads, stops and other conditions, plus difference in 
driver characteristics. 


Mileage Variations 

It is pertinent to point out the following: Due to the 
conditions stated, miles per gallon range from 5.3 miles 
to 14.5 miles per gallon. Note, for instance, that prewar 
truck No. 8 doing 1,125 miles gets 14.1 miles per gallon, 
against postwar truck No. 57 doing 1,122 miles at 8.8 
miles per gallon. The average is about 11.6 miles for 
those two trucks. Comparing the mileage of one with 
the other is as useless as judging them by the average 
of the two. The real yardstick is what each of these 
trucks did in miles per gallon in the previous periods 
and against the same period a year ago. For instance, 
truck 62 shows relatively good 12.7 miles per gallon, 
but is actually flashing a warning signal, because it 
did 13.5 miles per gallon in previous periods. This ma- 
terial falling off in its own record is the real yardstick 
and calls for prompt action to ascertain the cause. 

In this analysis, the various routine checks on gaso- 
line, oil, compression, vacuum, timing, governor setting, 
exhaust gas analysis, etc., and special tests when nec- 
essary, pay dividends in finding quick remedies, thus 
preventing further waste and more costly repairs. Ac- 
cidents and safety records are kept separately for in- 
surance purposes in the everlasting effort to keep sales- 
men-drivers safety-conscious and to earn lower rates 
when lower accident frequency justifies the appeal. 
Fixed charges are computed separately to get the total 
costs of deliveries and at that time the average cost 
per mile is computed by groups of trucks as well as for 
the whole fleet to show the overall picture per group and 
for the entire fleet. 

Obviously, the other trucks of the fleet of different 
chassis sizes, different bodies, and large trucks and 
truck-trailer units are computed in groups on other 
sheets of the complete report. The sheet shown here is 
purposely limited to comparable trucks of same size, 
make, bodies, ete., in order to graphically show the ad- 
vantages of detailed costs for each truck and the useless- 
ness of trying to gauge your truck operations and main- 
tenance by any haphazard or simple yardstick. The fun- 
damental that pays dividends is to have each truck 
compete with its own record in the ceaseless pursuit of 
efficiency and economy and to check up each lapse with 
the mechanic whose signed work ticket proves that his 
work is costing you more than it should. That keeps 
mechanics on their toes and also keeps salesmen- 
drivers cost-conscious on a fair basis, whereas to com- 
pare one truck’s performance with another truck whose 
route conditions are different, merely breeds disgruntle- 
ment. Incidentally, with such figures as these it is pos- 
sible by accumulation of certain costs to help ascertain 
whether it is more economical to overhaul an old truck 
than to trade it in, instead of the haphazard method 
of trade-ins, based on allowances, high pressure, ete. @ 
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left to right: George Russell (guest), Herbert Diamond, Herman Gitlow, Eli Birer, Bernard Kessler, Edward Weinberg, and Harry Ganelin (guest) 


LAUNDRY JOURNAL 


August 15, 1951 


Db. 8S. 1. A. Board Meets in New York 


The newly elected board of directors of the Diaper 
Service Institute of America held its first regularly 
scheduled meeting on August 7 in New York City. 

Included on the agenda were plans for the group’s 
1952 convention. The big meeting is to be held on March 
23-26 at the Stevens Hotel, Chicago. Ed Auslander, In- 
fant Service, Inc., Chicago, and Ed Weinberg, Baby’s 
Perfect Service, Chicago, were named co-chairmen of 
the convention committee. 

Also discussed were a fort!:coming series of regional 
meetings and several new programs which the Institute 
plans to present to members. 


Membership Drive Planned 


The directors also put finishing touches on DSIA’s 
plans for the largest and most concentrated member- 
ship drive in its history. Scheduled to take place during 
the month of September, the drive will reach every 
diaper service in the country. A special regional mem- 
bership committee will spearhead the campaign to bring 
the story of DSIA to all members of the industry. 

Goal of the drive is a 25 percent increase in member- 
ship, designed to meet the ever-increasing need of a 


united industry behind a strong national association 
in these times of emergency. For the entire month of 
September, all the resources of the Institute will be 
directed to educating the industry to the dire need for 
united co-operation in the face of a rapidly expanding 
controlled economy and chaotic business environment. 

Herman Rosenfeld, DSIA president, stated in an- 
nouncing the new drive, “I feel sure that diaper service 
operators all over the country must see the wisdom of 
belonging to a strong national association, devoted 
exclusively to promoting the industry to which they 
belong and furthering the business that is their liveli- 
hood. We are going to make every effort to see that all 
diaper service firms are told the story of DSIA and are 
invited to apply for membership in the Institute. The 
diaper service operators cannot afford to miss the multi- 
phase services and programs of DSIA, not to mention 
the tremendous work that the National Planning Com- 
mittee and the Institute Washington Affairs Committee 
is doing with N.P.A. and O.P.S. I sincerely hope that 
all DSIA members will do their part in spreading the 
story of the Institute and that all diaper service opera- 
tors will seriously consider the need to cooperate and 
become a part of a strong national association.” 


Students Honored at A.I.L. School 


The outstanding students of the AIL School of Laun- 
dry Management in 1950 were William B. Clayton, Jr., 
Charles A. Sonneman and Max Lapides. 

Mr. Clayton, now with Carman Distributing Com- 
pany, Omaha, has been voted winner of the Fitch 
Memorial Award Key by the executive committee of the 
AIL Alumni Club. This award, in memory of William 
E. Fitch, an early AIL general manager, is made each 
year to the student whose grades are outstanding and 
who is rated highest by all instructors on personality, 
performance and general leadership ability. 

Mr. Sonneman, Sunset Laundry, Auburn, Washington, 
is the recipient of a first place cash award from the 


AIL Presidents and Directors Club for scholarship. 
The club is composed of former presidents and directors 
of the AIL. 

Mr. Lapides, Quality Laundry Company, Detroit, 
won a second place cash award for scholarship from 
the Presidents and Directors Club. 

Mr. Clayton completed the Semester One course in 
production in 1950 as well as the Semester Two course 
in sales and advertising in 1949. He was president of 
his 1949 class. 

While attending the AIL school, Mr. Sonneman was 
class secretary and Mr. Lapsides was class editor. Both 
also completed the 1949 sales and advertising course. 
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What d Relief ! 
NOW OUR WORK GETS 
COMPLIMENTS INSTEAD 
\OF COMPLAINTS 


DON'T LET “SOAP-STARVED” 
WASHING FORMULAS 
LOSE CUSTOMERS FOR YOU 


Check the effectiveness of the soaps you 
are using now ... get your formulas in 
“balance.” You'll find C.P.P. soaps and 
synthetic detergents help clean whites 
whiter .. . colors brighter . . . woolens 
fluffier—with money-saving efficiency! 





USE COLGATE-PALMOLIVE-PEET CO. 
Laundering Products 


FOR BRIGHTER WHITES 


Arctic Crystal Soap Flakes—high quality, made from 
pure, prime tallow, guaranteed to contain not less than 88% 
soap. Titer approximately 42°C. Also available in granu- 
lated form containing 92% soap. 

Colgate Formula 40—for hot-water washing of white 
work and fast-colored goods. A high titer built soap. It 
assures better “sudsibility,” quicker rinsing, cleaner finished 
work, lower soap consumption. 


FOR SHARPER COLORS 


Colgate Formula 20—prepared soap for cold-water wash- 
ing of colored fabrics and materials not affected by added 
alkali at low temperatures. Assures better “sudsibility,” 
quicker rinsing, cleaner finished work, lower soap con- 
sumption. 


Since the Boss got rid of 
our "Soap-Starved" 
washing formulas !| 4 











FOR SILKS, SYNTHETICS, FUGITIVES 
AND FLUFFY WOOLENS 


Arctic Syntex “M"—‘“‘soapless” soap or synthetic deter- 
gent for low-temperature laundering of fine fabrics in hard 
or soft water. In mild acid or salt solutions, it minimizes 
bleeding. Rinses quickly. Does not promote felting or 
shrinking of woolens. 

Mentor Beads—an alkyl aryl sulfonate detergent . . . of 
high purity . . . stable in acid and alkali . . . outstanding 
detergent and wetting properties. 

C.P.P. Advisory Service is FREE! Contact your C.P.P. salesman today 
or write us direct. 








FREE! New 1951 Handy Soap Buying Guide. 
Tells you the right soap for every pur- 
pose! See your C.P.P. representative, or 
write to our Industrial Department. 
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Getting Along With 
Your Employees* 


By DR. E. H. VAN DELDEN 


Professor of Industrial Relations, New York University 


EARLY BOOKS of the “success” type emphasized the 
importance of a worker accommodating his thoughts, 
his desires and his actions to the requirements of the 
job. Such thinking is currently outmoded. In fact, all 
indications concerning the present and the future are 
that the employer who wishes to be successful will do 
whatever he can to understand and to practice the 
principles of getting along with employees. 

It is true that trying to tell anyone how to get along 
with his own workers is something like the reply of a 
mental patient when asked by a psychiatrist why he 
was constantly scratching himself. “Because,” the 
patient said with a smile, “I’m the only one who knows 
where I itch.” 

Even though you undoubtedly are fully informed 
concerning your own situation, it is occasionally pos- 
sible for someone from the outside to contribute to a 
better understanding of the problem. After all, it is 
the bystander—not the participant—who obtains the 
best view of a parade. 

There seems to be a tendency in recent commercial 
advertising to emphasize the negative features of a 
product: in candy mints, the hole; in cigarettes, coughs 
and throat irritation; in laundry and cleaning, speed. 
In the same way, speeches on how to get along with 
your employees usually emphasize what not to do. Let 
us, therefore, in the words of a popular song, “ac- 
centuate the positive.” 

Speed may be important in your business but the 
quality of the work done represents the positive con- 
tribution. Speed can result either from a hasty, slipshod 
job or from the willing cooperation of workers to 
expedite the process without any sacrifice of quality. 
You are in a position to know whether such cooperation 
exists in your own organization. 


Cooperation Is the Key 

Remember the old story of the farmer who grew the 
finest wheat in the countryside. When neighbors asked 
him for seed he sent them away with advice to develop 
their own seed as he had done. Then disease struck the 
weaker stands of wheat of his neighbors; eventually, 
through the air, the disease was spread and his own 
wheat was destroyed. Whereupon the farmer distributed 
his seed widely, recognizing at long last the principle 
that one cannot have healthy wheat unless his neighbors 
also have healthy wheat. 

It is in the nature of cooperation that it must be 
voluntary; it cannot be demanded or enforced. It is 


*From a talk at the 42nd NICD convention, Atlantic City, New Jersey, 
February 6, 1951. 


primarily between persons and based upon reciprocal 
action. Employees may cooperate with the boss but 
are quite likely to look upon a company as something 
impersonal and feel no call to assist in furthering the 
purposes of the enterprise. There is even likely to be 
a different feeling about the inviolability: of property 
belonging to a corporation, for example, and that be- 
longing to an individual employer. 

It must be obvious that cooperation is not possible 
unless both parties have the same goal. It is essential 
also that the objective be understood as well as how to 
go about reaching it. And I might add that there must 
be a feeling that achieving the objective will result in 
mutual benefit. With prices, profits and wages frozen, 
that may become increasingly difficult in the future. 

With labor in short supply and defense plants raid- 
ing retail establishments, the cooperation of one’s em- 
ployees becomes a business necessity rather than an 
abstract ideal. An item called “goodwill” is carried on 
the balance sheet of many companies. This is external 
goodwill and is based upon what customers think of 
you. Internal goodwill depends upon how employees 
regard the company as an employer. If such an eutry 
were kept, it might be found to be in the “red” as a 
result of misunderstanding the human element. 

That stock character, the husband whose wife 
“doesn’t understand him” is comparatively happy as 
contrasted with the worker who doesn’t understand, 
and who hasn’t been told, the reason for the latest 
change in working conditions. When workers are re- 
sentful of unexplained commands, the company’s good- 
will drops precipitously. 

Cooperation is impossible without understanding, 
yet all too often employees are neither asked concern- 
ing their wants and needs nor told about the wants 
and needs of the boss. 

I can remember also, from my boyhood on a farm, 
that it was customary to put blinders on a buggy horse 
because it was desired that he go only as guided. When 
harnessing a horse to pull a cultivator, however, his 
eyes were left unrestricted. This was so he could walk 
freely and cooperate by not stepping on the corn. 

If you want your employees to cooperate by using 
judgment, then leave the blinders off and be sure they 
understand all the “why’s and wherefore’s.” Lastly, 
make sure there is a quid pro quo of some sort so they 
will feel that the benefits of cooperation are not all one- 
sided. 

It is a truism that no program is better than the 
people who must carry it out want to make it. Consider, 
then, the impact of the wage freeze upon an employee 
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Why Diamonp? Because it is the only Orthosilicate in Flaked 
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struggling along to provide the necessities and some of 
the comforts of life for himself and his family. The 
budget that is threatened by every illness, the kids who 
need to go to school and maybe, to college, the pay- 
ments that must be scraped together a few dollars at 
a time—these are problems hard to appreciate unless 
one is in a similar situation. 


Incentives Other Than Money 


With money motivation lacking, we may well ask 
ourselves, “What incentives are left to encourage people 
to work?” 

An example of motivation of a sorc is the story of a 
woman who was called up for jury duty but refused 
on the grounds that she didn’t believe in capital punish- 
ment. Trying to persuade her, the judge explained, 
“This is merely a case where a wife is suing her husband 
because she gave him a thousand dollars to make a 
down payment on a fur coat and he lost the money in 
a poker game.” “I'll serve,” the woman replied. “I 
could be wrong about capital punishment.” 

The task of motivating people in order to obtain 
cooperation is vastly different today from what it was 
a decade or so ago. Pay and job security no longer seem 
to provide complete job satisfaction; both are expected 
and demanded. The eternal question as to whether we 
live to eat or eat to live has been transformed into 
whether we live to work or work to live. Job satisfaction 
seems always to elude us like the mechanical rabbit in 
a dog race. Lacking satisfaction from work, we turn 
readily to pleasures offering a temporary “escape’”— 
anodynes—with little of lasting value. 

How is it possible, for example, to motivate the 
teen-ager who expects to be drafted, the young mar- 
ried man whose wages are frozen, the older man who 
must retire at 65? All too often, the individual attitude 
seems to be “I’m just working out my time.” What can 
you do for the man without ability—the substandard 
employee who may be all you can get? What are the 
needs that, when fulfilled, will cause people to find 
work satisfying? 

An experiment made with rats was reported to a 
meeting of the American Psychological Association. A 
cage had been arranged so that a rat had to press a 
lever, in the manner of a slot machine, in order to ob- 
tain a tiny pellet of food. The lever and the food slot 
were side by side and three rats learned quickly, one 
after another, to operate the mechanism. 

The lever was next moved to the opposite side of 
the cage. It was now necessary to make a round trip 
across the cage for each pellet. Again, each rat learned 
separately how to work it. Then the three rats were put 
in the cage together. 

The first day, all three remained around the food 
slot, unwilling to cross the cage and press the lever. 
When one or another made the trip, he lost the pellet 
which was promptly eaten by one of the others. By 
the third day, the rats were so ravenous they tried to 
chew the steel slot to pieces to get the pellets. 

On the fourth day, one rat banged the lever quickly 
three times and ran across the cage in time to get the 
last pellet. He kept this up for an hour and a half, 
pressing the lever 1,156 times before all three were 
satisfied. Extreme hunger had motivated him to work, 
not only to supply himself, but to pay taxes of twice as 
much as well. 

With unemployment insurance and liberal relief 
allowances, hunger and cold no longer provide a 
motivation for work. Desires such as those for self- 
expression, self-respect or recognition must be utilized 
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instead. We all want to feel that we are “great guys.” 
One psychologist expressed this in terms of an invisible 
sign everyone wears around his neck stating “I want 
to feel important.” 

Every individual has a tremendous belief in his own 
personal honesty, even though he may be fundamentally 
crooked. He has rationalized his actions to himself so 
that he is convinced that he is thoroughly honest. When 
you imply that anyone is not a person of integrity, 
antagonism develops immediately. 

One morning recently, I stopped by a local barber- 
shop for a haircut. The boss was all alone. Soon other 
customers arrived, then another barber and, finally, 
a third barber put in his appearance. The latter ex- 
postulated loudly about how the signs on the subway 
train had been misleading and he had been taken out 
of his way. The boss curtly reminded him that he also 
lived in the same neighborhood, but that nothing like 
that had ever happened to him. Whereupon, the ex- 
change of words became heated, the tardy barber 
claimed he was insulted and walked off the job. 

We are living in a supercharged emotional age. 
Many of us have feelings of insecurity and lack of 
integration with our environment. One hears frequent 
references today to such phrases as “peace of mind’”— 
something everyone is seeking and all too few finding. 
Criticisms of employees, therefore, need to be made, 
if at all, by the “sandwich” method of preceding the 
adverse comment by something favorable and follow- 
ing with a friendly remark to remove the “sting.” 


Basic Motivations 


All of us seek the satisfaction that comes from a 
sense of “belonging” and acceptance. Motivations which 
have seemed to provide a will to work include: 

1. The desire to accomplish something useful. 

. The desire for the approval of others. 
. The desire to keep up with the Joneses. 

4. The desire for a good reputation. 

5. The desire for a feeling of personal progress, espe- 

cially as related to the status achieved by rivals. 

The employer who is able to satisfy one or more of 
these basic desires will find his employees responding 
in many ways. 

An example of how others notice these subtle con- 
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Relax, Charlie, thousands of other laundries are getting 


the same wonderful results with Swift’s Soaps that you are! 








Charlie is still in the first flush of discovering To develop even better products for your pur- 
what so many laundrymen alreadyknow. __ pose, Swift’s Technical Laundry Service Division 
Namely, that you can always find just the right —_ is working daily on soap and laundry problems. 
soap for all your needs in the complete line of | This means that Swift Soap products always 
Swift's Soaps. And remember, it pays to use the _— have the quality and effectiveness to help you 
right soap—and plenty of it. get better results in your laundry. 
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siderations was expressed recently in an ECA class. As 
you know, several universities have been putting on 
short courses for groups of industrialists from friendly 
nations. These men are taken through American plants 
and taught American methods of operation. A German 
labor leader was asked after such a visit what he thought 
of the plant. “Wonderful,” he exclaimed, “and the best 
thing was that they introduced me to everybody.” Then 
he added thoughtfully, ‘““And the introduction was the 
same for the elevator boy as for the works manager.” 


Look for the Basic Reason 

Besides motivations, it is necessary to consider the 
cause-result approach to behavior in dealing with 
employees. It is easy to act on impulse and neglect 
to find the real causes before taking action. Such em- 
ployers are very much like the citizen who went to the 
rationing board and stated, “My wife has no sugar at 
all in the house, not an ounce of it.” The secretary of 
the board warned him, “Remember now, you're making 
this statement under oath; you've got to tell the truth!” 
The applicant hesitated. “Gotta tell the truth, eh?” he 
asked. “Yes,” he was told, “or you'll go to jail.” The 
applicant sighed, “All right, in that case I'll tell the 
truth. We ain’t married.” 

There is a cause for every result, a cause for every 
behavior—and action taken prematurely, without think- 
ing through to the real cause, may be ineffective and 
often harmful. A machine is a great moral educator be- 
cause when something goes wrong it is necessary 
patiently to seek the reason. There is no value in kicking 
it as one might do with a donkey that refused to move. 
In the same way, a erying baby will convince nearly 
everyone that the thing to do is to try to determine the 
basic cause and to correct it. 

The reason for poor work or an accident may be 
attributed to carelessness. Overlooked is the fact that 
home worries, finances, job or boss pressure may be 
the real reason for the carelessness. The same principle 
applies to tardiness, irritability, lack of confidence and 
other problems. 

Employers need to recognize frustrations and their 
causes if they would get along well with employees. 
Aside from the well-known persecution complex, there 
is need to recognize aggression behavior where the 
individual, either openly or indirectly, attacks people 
or things; the regression or immature type, like the girl 
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who cries or sulks; rationalization, where the worker 
finds excuses for his frustration; resignation or giving 
up quickly, as typified by such a statement as “Nobody 
ever gets a fair break around here”; fixation, where 
the same action is repeated in vain over and over again; 
and last of all, the escape reaction which includes the 
headache and stay-at-home-for-a-day cases. 

There are many studies being made on the social 
processes involved in organization. The importance of 
the work group as an entity with definite likes and dis- 
likes is now recognized. Where organizations are kept 
simple, these problems are not nearly as acute as in 
large groups. Consideration must nevertheless be given 
to the fact that they exist. 


Our Changed Business Climate 

Today, all employers need to adapt themselves to 
operating in a changed business climate. Our situation 
has been described as living and working in an economy 
designed to become a fortress against a billion barbar- 
ians. 

Our social organization is based upon the principle of 
the supreme importance of the individual human per- 
sonality. We know that man is the greatest dynamic 
force in nature and it is our firm belief that freedom 
contributes creative values to this foree. The principles 
of this social philosophy must be applied to everyday 
practice, however, if the sacrifices we are being called 
upon to make are not to be made in vain. 

If the democratic way of life were not based upon a 
moral concept of human values, it would not be worth 
preserving. In a controlled economy of directives and 
freezes, military conscription and labor drafts, it is 
important not to forget that manpower is composed of 
men. This is as vital to our daily work as to the de- 
cisions made in Washington. Recognizing and treating 
employees as individuals not only releases the full 
creative power of their energies but becomes a living 
example of democracy in action. 

Let us take to heart the advice of Count Tolstoi, 
who wrote, “All of our troubles come from the fact that 
we think there are circumstances in which men may 
deal with human beings without love, and there are no 
such circumstances. One may deal with things without 
love; one may cut down trees, make bricks, hammer 
iron without love; but you cannot deal with men with- 
out it.” @ 
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Once cooked, it never changes. That’s why 
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ounce from your starch cooker at any temperature... 
and use. Hot or cold, Satinette gives you perfect 
penetration, uniform body, a beautifully-smooth 
finish free from highlights. 
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A group of experts in their fields discuss and d ‘ate to the h ker of the new proposed American standard for rayon fabrics 
on the Kathi Norris Show over television station WNBT in New York City. Left to right: Samuel Stein, Swan Cleaners, Cranford, N. J.; Mrs. 
Hendry D. Lauvson, New York housewife; Kathi Norris; Arthur Gelnaw, Westwood Laundry, Westwood, N. J.; Dr. Jules Labarthe, Jr., senior fellow 
at the Mellon Institute of Industrial Research, University of Pittsburgh; Miss Ardenia Chapman, dean of the college of Home Economics, Drexel 
Institute, Philadelphia, and a director of the American Standards Association 





TV Spots New Fabrice Standards 





Television show demonstrating new rayon fabric 


standards features New Jersey plantowner on panel 


ARTHUR GELNAW, Westwood Laundry, Westwood, 
New Jersey, and Samuel Stein, Swan Cleaners, Cran- 
ford, New Jersey, recently appeared on the Kathi Norris 
television show over station WNBT in New York City. 
They were among a group of experts in their fields who 
joined together to present a public discussion and dem- 
onstration on progress made in writing a national con- 
sumer standard for rayon fabrics. 

Basis for discussion was a recently published Pro- 
posed American Standard for Rayon Fabrics which, its 
sponsors declared, was written to help consumers, com- 
mercial purchasers and manufacturers reach a common 
understanding on the performance of rayons they pro- 
duce, use, buy and sell. The standard covers all fabrics 
containing 50 percent or more rayon, which amounts to 
about 15 percent of the total yardage of fabrics pro- 
duced in the United States. 

Other speakers on the televised program were Dr. 
Jules Labarthe, Jr., senior fellow at Mellon Institute 
of Industrial Research, University of Pittsburgh; Miss 
Ardenia Chapman, dean of the School of Home Eco- 
nomics at the Drexel School of Technology, Philadel- 
phia, Pa.; and Mrs. Hendry D. Lauson, a New York 
housewife. 

More than 30 national organizations, including yarn 
producers, weavers, finishers, retailers, wholesalers, and 
consumer groups cooperated in developing the stand- 
ard under the auspices of the American Standards As- 
sociation, Inc., New York. The project was sponsored 
by the National Retail Dry Goods Association, which 


has stated that its chief interest as sponsor was to aid 
the consumer. 

Dr. Labarthe, who was on the committee that devel- 
oped the Proposed American Standard, stated that the 
committee tried to cover all the elements entering into 
the characteristics of a fabric, such as strength, perma- 
nence of finish, flammability, water repellency, grease 
resistance, shrinkage, dyeing, printing, and finishing. He 
said that the standard, as published, contains 180 pages, 
has 29 standard test methods, and covers 51 end uses 
of rayon fabrics. 

“In determining whether or not the end-use textile 
articles live up to the standard,” he said, “each specifi- 
cation has a series of test methods through which the 
fabric has to pass in order to qualify for performance 
and serviceability. Each specification stresses a partic- 
ular requirement. For instance, a nightgown fabric 
would not need to pass the same test for sun fading as 
would a bathing suit fabric.” 

Dr. Labarthe declared that buying on the standard 
does not require the retailer to be a technician, “The 
buyer can specify in his order,” he said, “that such and 
such a garment should meet this and that specification. 
The supplier in shipping his goods can include in his in- 
voice the fact that the goods meet the specifications.” 

Mr. Gelnaw and Mr. Stein demonstrated the advan- 
tage that the standard will have in providing them with 
the necessary knowledge on how to wash and dryclean 
rayon garments and home furnishings without harming 
them. (Continued on page 52) 
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(Continued from page 50) 

Miss Chapman described the ASA as a national clear- 
ing house for standards and stated that it has now pro- 
vided a means by which goods and articles ean be certi- 
fied on a national scale as to their performance, She 
praised the proposed rayon standard for providing 
“washable,” “hand washable,” and “cleanable” tags and 
other permanent informative labeling as an aid in help- 
ing the consumer to know what she is buying. 

The permanent sewn-in label in all garments made 
according to the proposed new American Standard 
would clearly indicate by the color of the lettering (AS 
No. 22.1.1) exactly how the garment is to be cleaned 
when it reaches the store customer. Thus, a label with 
green lettering will mean that the garment, including 
all trimmings, ete., is washable at 165 degrees Fahren- 
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heit, using soap or synthetic detergent; amber or yellow 
lettering indicates that it is hand washable at a temper- 
ature not exceeding 100 degrees Fahrenheit; and red 
lettering indicates that it can be satisfactorily dry or 
wet cleaned but that it must not be washed, except at 
the buyer’s risk. 

Mrs. Lauson was asked if she is always able as a 
housewife to recognize satisfactory and serviceable 
goods. She replied: “I may think that I know exactly 
what I am buying. However, I am convinced that the 
consumer is only kidding himself with this self-assur- 
ance. Actually, even a professional buyer needs help. 
This project provides for tags and permanent informa- 
tive labeling which will allow us, the consumers, to see 
at a glance that the products are backed up by certifica- 
tion and labeling.” 





Advertising Contest a 
Convention Feature 


The 11th AIL laundry advertising contest will be a 
feature of the 64th annual AIL convention in Chicago, 
October 19-20-21. The purpose of the contest will be to 
foster interest in laundry advertising and to enable all 
those attending the convention see what other laundry- 
owners around the country are doing to bring in laundry 
business. 

The contest, for which entrance rules will be an- 
nounced soon, is open to all laundryowner members 
of AIL. Advertising used since October 1, 1950, will 
be eligible for awards, Any kind of advertising—news- 
paper, direct mail, radio, television, ete-—may be 
entered, 


Contest Divisions 

There will be three divisions for entries and awards 
as follows: 

Division A—advertising by laundries using the serv- 
ices of an advertising agency. 

Division B—advertising by laundries preparing their 
own material without agency assistance. 

Division C—advertising by cooperative laundry 
groups, prepared with or without agency assistance. 

Up to 15 separate pieces (newspaper ads, folders, 
bundle inserts, sales letters, radio and television scripts, 
ete.) may be included in any entry. Each laundry may 
make only one entry in the contest. 

No syndicated, or “stock,” advertising will be eligible 
for awards. All advertising must have been prepared 
by or for the individual use of the laundry or laundries 
entering the material in the contest. (Separate illustra- 
tions from any source do not count as syndicated, or 
“stock,” material.) 

A short explanatory statement giving details of the 
campaign or program submitted must accompany each 
entry, so that the judges may obtain a fairer picture 
of the purpose, plan and results of the advertising. 

An impartial group of experienced advertising people 
will do the judging. Their decisions will be based on 
the following considerations: originality, truth and 
sincerity, human interest and attention value, effective- 
ness of copy, layout and general attractiveness. 

First, second and third place awards will be made 
in each division. In addition, 10 honorable mention 
certificates will be divided among the three divisions. 


A.I.L. Alumni Publication 


Volume One, Number One of a new AIL publication 
for the young men of the laundry industry came off the 
press last month. It’s “The AIL Alumni,” which will be 
published quarterly to report on activities of the AIL 
School of Laundry Management, its students and 
graduates, and other news of interest to the industry’s 
younger generation. 

The first issue reminds that publications thrive on 
news, and invites the industry’s young men to send in 
material for the next issue to Cecil H, Lanham, director 
of education and training, at Joliet. 

It also points out that maintaining an accurate mail- 
ing list for a publication of this kind can become a prob- 
lem. Former students of the school, those who attended 
the Young Men’s Conferences and other young men 
who do not receive the publication by the end of July 
—or are improperly addressed—are asked to notify AIL. 


Magazine Comments on 
Laundry Industry 


“Because of today’s trend toward a higher standard 
of living, laundries have achieved a position of lasting 


importance. ... All this adds up to a steady employ- 
ment for thousands of laundry workers.” 

“The laundry industry employs about 355,000— 
mainly women, the second largest group of workers in 
the service trades. Most jobs require only short train- 
ing period.” 

“The average production worker in the laundry in- 
dustry makes approximately the same as employees of 
other industries in which workers are predominately 
women. 

“Obsolete indeed is the old idea that a laundry is a 
sweat-shop where women bend over steaming tubs.” 

So says the March-April issue of “Occupational 
Trends,” a magazine that goes to vocational guidance 
teachers and counsellors, employment agencies, person- 
nel managers, and others in the vocational field. 

Material for the four-page article, plus a cover 
picture, was prepared by the AIL education and train- 
ing department and the publicity and editorial depart- 
ment. 

“Occupational Trends” is published at 83 Newbury 
Street, Boston 16, Massachusetts. The yearly subserip- 
tion is $2, and individual copies are fifty cents. 
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Laundry News Notes 


SALEM, MASS.—Two new extractors 
have been purchased by the Salem 
Laundry on New Derby St. 


THOMASTON, CONN.—The Model 
Laundry has been sold by Edward B. 
Oakley to Martin DiMaria and Rocco 
Capobianco. The transaction included 
building, equipment, and business. The 
new owners incorporated the business 
which will now be known as the Thom- 
aston Model Laundry, Inc. 


TRENTON, N. J.—Paul H. Plough, an 
executive of the Blakely Laundry, has 
been re-elected to his 10th term as 
president of the Children’s Home Society 
of New Jersey. 


MARLBORO, MASS.—The _ engage- 
ment of F,. Thomas Poirier to Miss 
Theresa M. Donahue has been an- 
nounced. Mr. Poirier is associated with 
his father, Francis J. Poirier, in the man- 
agement of the New System Laundry. 


PITTSBURGH, PA.—A unique com- 
mercial laundry operated by Sisters of 
the Good Shepherd has closed its doors. 
Known as the Troy Hill Laundry, it was 
operated by the nuns for 45 years to 
provide income for the Home of the 
Good Shepherd, 1615 Lowrie St. The 
31 sisters who operated the plant will 
now devote their time to sewing and 
embroidery. 


PLAINFIELD, N. J.—John M. Brown, 
secretary of the Samoset Laundry, has 
been promoted to the rank of Lieutenant 
Colonel in the 102nd Armored Cavalry 
Regiment of the New Jersey National 
Guard. 


SOUTH WEYMOUTH, MASS.—Don- 
ald M. Lonergan has been named sales 
manager of the South Weymouth Laun- 
dry and Cleansing Company, replacing 
Edward F. Gibbs, who becomes assistant 
to the general manager. 


SHERBROOKE, P. Q.—The Crown 
Laundry has opened its third service 
store in Sherbrooke at 128 King Street 
West. Fast service is featured at the 
new branch. Work received by 9 a.m. is 
ready at 5 p.m. 


RAHWAY, N. J.—Robbers recently es- 
caped with $2,000 in cash after wrecking 
the office safe of the Hamilton Laundry 
Company. 


NEW LONDON, CONN.—A half-in- 
terest in the Pequot Laundry, Inc., held 
by the estate of E. Frank Morgan, has 
been sold to Mrs. Grant D, Bliven and 
Mrs. James M. Barrett. 


SPRINGFIELD, MASS.—The Spring- 
field Laundry Owners Association and 
Springfield Dry Cleaners Association 
held their ninth annual clam bake on 
August 9. 


HARTFORD, CONN.—The Hartford 
Hospital laundry has moved into its new 
$560,000 quarters on Retreat Avenue. 
The new plant contains 25,000 square 
feet of floor space. Franklyn McCutcheon 
is laundry manager. 


FRANKLIN, MASS.—The E & W 
Laundry has moved to 42 Main Street. 


SCRANTON, PA.—Bids totaling $12,- 
275 for installation of new laundry equip- 
ment at the Pennsylvania State Oral 
School for the Deaf have been received. 


STRATFORD, CONN.—The Stratford 
Laundry recently added a new cash-and- 
carry entrance. 


CORPUS CHRISTI, TEXAS—Memor- 
ial Hospital’s new laundry, built and 
equipped at a cost of $57,500, is now in 
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tinction of having the only business in 
Okmulgee that has operated 45 years 
continuously under the same name and 
management. 


PHILLIPSBURG, KAN.—Lee Schick 
has purchased the Hoover Laundrv from 
George Hoover. 


WILLOWS, CAL.—Ralph McClurkin, 
Charles F. Crook, and Vern E. Bailey 
have formed a partnership to operate the 
Troy Laundry and United Cleaner« 


HUTCHINSON, KAN.—Owen Boone, 
owner of Boone’s Laundry, recently 
played host to 23 Boy Scouts who toured 
his plant on a field trip. An essay con- 
test was held after the trip, with prizes 
supplied by Mr. Boone—$3.00 for first 
prize, $2.00 for second, The two win- 
ning essays were published in the Nor- 
ton, Kansas, Telegram. 


ELLINWOOD, KAN.—Milton Galliart 
has offered Milt’s Laundry for sale. Mr. 
Galliart is hoping to dispose of the busi- 
ness as well as the building. He has been 
operating the plant for more than five 
years, 


MUNDAY, TEXAS — The Howard 
Laundry has been sold to Mr. and Mrs. 
Robert Powell by Mr. and Mrs. C. N. 
Howard. 


CHATTANOOGA, TENN.—The city 
commission has tentatively agreed to set 
aside $45,000 from the 1951-52 con- 
ti y fund as the city’s share of the 





operation, The new plant is expected 
to realize a saving of about $1,000 a 
month for the institution. 


CHICKASHA, OKLA. — The new 
Chickasha Laundry has added complete 
woolen and fur storage facilities, 


HERINGTON, KAN.—The New Proc- 
ess Laundry of Emporia has purchased 
the linen service of the Herington Laun- 
dry. T. T. Roberts, who has been operat- 
ing the Herington plant, said that the 
laundry has closed. 


OKMULGEE, OKLA.—Cowden’s laun- 
dry has celebrated its 45th anniversary. 
E. W. Cowden, owner, claims the dis- 


cost of a proposed $90,000 building to 
house a new laundry at Erlanger Hospi- 
tal. 


NAPLES, FLA.—The Quality Laundry 
and Dry Cleaning of Fort Myers an- 
nounces that a new laundry and dry 
cleaning service will be set up in Naples 
on September 1. Carl H. and E. M. 
Magaha are owners of the Ft. Myers 
plant. 


FULTON, KY.—The OK Laundry re- 
cently celebrated its 54th anniversary. 


MIAMI, FLA.—The Economy Laun- 
dry and Cleaners, Inc.; Town Laundry, 











RODUCTION with 


in the annual 


GUIDEBOOK 


OF THE LAUNDRY INDUSTRY 


* * 


Combining: 


1. EDITORIAL FEATURE SECTION: 


Maximum production with minimum labor. 
2. OPERATING GUIDE: 


and supplies and manufacturers of these 
products; arranged for easiest reference 


Charts, graphs and tabulated information 
covering all phases of laundry plant op- 
eration and production. Basic textbook 
information in a handy reference form, 
useful day-in day-out to all plant execu- 
tives. 


3. BUYERS’ GUIDE: 


CLASSIFIED DIRECTORY, listing in a single 
section all kinds of laundry equipment 


and quick and sure finding of buying in- 
formation. 

TRADE NAME DIRECTORY, listing trade 
names and manufacturers of equipment 
and supplies used by the laundry industry. 
MANUFACTURERS’ DIRECTORY, providing 
an alphabetical list of manufacturers and 
their home office addresses. 

LOCAL BUYERS’ GUIDE, a geographical 
directory providing complete information 











coming in OCTOBER 





on addresses of manufacturers’ branch 
offices, distributors and jobbers. 

DETAILED BUYING INFORMATION sup- 
plied in display advertising of leading 
manufacturers and sales organizations; by 
informational ads throughout the Classi- 


fied and Geographical Directory Sections. 


4. AND A.I.L. CONVENTION GUIDE: 
full details of program and exhibit plans 
for annual convention of American Insti- 
tute of Laundering, to be held in Chicago, 
Ilinois, October 19-21. 
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Inc.; and Jewell Laundry and Cleaners 
have passed into receivership. 


FORT MYERS, FLA.—C. B. Randall 
and Jim Henry of Prather’s Laundry and 
Dry Cleaning are taking summer courses 
at the NICD school. W. R. Millard of 
the same plant recently completed a man- 
agement course at the AIL school. 


MIAMI, FLA.—Henry Cove, president 
of the Vogue Laundry, has been named 
chairman of the newly-organized Cere- 
bral Palsy Association. 


ATLANTA, GA.—The National Linen 
Service Corp. reports net income of $1,- 
565,426 after income tax provision of 
$2,355,000 for the nine months ending 
May 31, 1951. For the same period a 
year earlier, net income was $1,867,489 
after income tax provision of $1,247,000. 


FULTON, KY.—The Parisian Laundry 
recently celebrated its 25th anniversary. 


DOWAGIAC, MICH.—The Rose Laun- 
dry at 805 Spruce St. has been sold by 
Mr. and Mrs. Emory Rose to Alfred Matt- 
ner of Benton Harbor. For the past four 
years Mr. Mattner has been manager of 
the Pick Hotel’s 12 laundries in the 
United States, 


CLEVELAND, OHIO—The Laundry 
Institute of Cleveland recently elected 
the following officers and directors: presi- 
dent, Howard Benjamin, Peerless Laun- 
dry; vice-president, Albert J. Salzer, West 
End Laundry; treasurer, Charles P. Lein- 
inger, Jr., Eagle Laundry. Directors are 
Charles J. McLaughlin, Cleveland Laun- 
dry; Maurice Munter, Sweet Clean Laun- 
dry; George Hart, Up-to-Date Laundry; 
and William E. Kenney, Jr., Davis Laun- 
dry. 
All were inducted at a luncheon given 
at the Cleveland Athletic Club in honor 
of the new officers. 


ST. LOUIS, MO.—The Banner Laun- 
dry, 100 South Jefferson Avenue, which 
was badly damaged by fire a year ago, 
has been rebuilt. The four original walls 
were retained, but the floor separating 
the first and second stories was removed, 
making it a one-story plant with a 19- 
foot ceiling. All new equipment was in- 
stalled, including a new drycleaning de- 
partment. 


The plant is owned and operated by 
I. Gerskovitz and his three sons, Bernard, 
Jerry, and David. 


TERRE HAUTE, IND.—The Hyland 
Laundry has been expanded by enlarging 
the office and salesroom to include the 
entire front of the building. Among the 
new equipment added are two tumblers, 
a flatwork ironer, and a shirt unit. 


SUPERIOR, WIS.—Holzberg’s Inc., re- 
cently held an open house in its en- 
larged and completely modernized plant. 


ZANESVILLE, OHIO—The Musking- 
um Laundry and Dry Cleaning Company 
on Canal Street has ceased operation, it 
was recently d by Malcolm Hen- 
derson, owner. The building will be razed 
and the equipment sold. The plant em- 
ployed 30 persons. 





TERRE HAUTE, IND.—The plant of 
the Union Laundry burned on July 4 
with a loss estimated at $100,000. Nearly 
all of the equipment was lost, as well as 
a large amount of customers’ laundry. Of- 
fice and garage buildings, which housed 
trucks and automobiles, were saved. Ori- 
gin of the fire was not determined. 


CHICAGO, ILL. — The Monarch 
Laundry has passed its 40th birthday. 
Starting with a handful of empleyees in 
1911, it now employs more than 400. Its 
founder, Bernard Vellenga, Sr., 73, is 
still active in the firm as chairman of the 
board. 


ST. LOUIS, MO.—An extensive remod- 
eling project has recently been completed 
at the Acme Laundry and Dry Cleaning 
Co., 4525 Delmar Blvd. As part of the 
renovation, a giant canopy was installed 
to cover the entire drive-in area. 


DU QUOIN, ILL.—W. T. Marlow, 
who has been engaged in the laundry 
business for 40 years, has announced his 
retirement. Plants formerly operated by 
Mr. Marlow were the Du Quoin Steam 
Laundry and, with the late Charles Edi- 
son, the Du Quoin Electric Laundry 
Company, Inc. 


ROCK ISLAND, ILL.—Albert M. Par- 
ker, 84, operator of the Parker Laundry 
Company, recently thwarted a man armed 
with a knife who attempted to rob the 
Parker plant. The thug entered, drew a 
knife, cut the telephone wires, and de- 
manded the money in a cash register. Mr. 
Parker turned out to be no pushover. He 
picked up a couple of large construction 
nuts, told the man to “get,” and chased 
him out the door. 


WINNETKA, ILL.—Morgan Nelson, 
an executive of the North Shore Laun- 


the Winnetka Rotary Club. 
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ANDERSON, IND.—A 17-inch tele- 
vision set was recently won by Mrs. 
Cecil H. Hartselle following the close 
of an eight-week contest sponsored by 
the Anderson Laundry and Dry Cleaning 
Company. 


MILLSTADT, ILL.—Construction of a 
$1,152,000 laundry and drycleaning plant 
for the Scott Air Base has been author- 
ized. 


KANSAS CITY, MO.—Mrs. W. G. 
Hedges has bought the Rogers Curtain 
Laundry, and will continue to operate the 
plant under that name. 


BELLEVILLE, ILL.—Damage esti- 
mated at $1,000 resulted from a recent 
explosion at the Belleville Laundry and 
Dry Cleaning Company plant. A dry- 
cleaning still exploded. 


FOREST PARK, ILL.—The new, mod- 
ern Oak Leaf Laundry will open at 7408 
Harrimon Street as soon as an operating 
permit is obtained. 


INDIANAPOLIS, IND.—The laundry 
department of the Lux Laundry was de- 
stroyed in a spectacular fire on July 30. 
Damage was estimated by company offi- 
cials at more than $150,000, An estimated 
6,000 to 8,000 pounds of laundry were 
destroyed. 


FARGO, N. D.—W. T. Lee has sold 
the Model Laundry and Cleaners to Har- 
old Meyer of Minot, N. D. Mr. Lee re- 
tains ownership of the building. He has 
operated the plant since 1919. 


LARAMIE, WYO.—A permit for con- 
struction of $30,000 addition to the New 
Method Laundry has been issued by the 
city engineer’s office. The addition will 
include an office, rest rooms, and a drive- 
in ramp. 


FORT RICHARDSON, ALASKA—The 
Alaska district, Corps of Engineers, has 
received a low bid of $1,495,899 for 
construction of a laundry and dryclean- 
ing plant at Fort Richardson. The dimen- 
sions of the proposed one-story building 
are 161 by 321 feet. 


RAYMOND, WASH.—The Thrasher 


Home Laundry is for sale, according to 
a June 7 announcement. 
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Instant Calgon i as easy 10 ad as water 
Adding ‘‘Instant’’ Calgon is as easy as pouring. 


Dry, free flowing granules . . . can be added 
quickly any time. 


u 4, . 

Instant Calgon alssobes at any temperature 
Regardless of water temperature, ‘‘Instant"’ 

Calgon dissolves completely ... goes to work im- 


mediately. 


J 4 . . 
Instant Calgon is convenient! 

Just add directly to wash-wheel, hand-scrubbing 
soap, rinse tub, or shampoo. 


Instant Calgon is equal in efficiency / 


Full CALGON strength makes everything in 
your washing formula do a better, quality job. 


Ky 
lastant Calgon saves time! 


No need to prepare solutions in advance. Saves 
workers’ time. rm 


“INSTANT” CALGON © 
IS AVAILABLE 3 
IN TWO CONVENIENT PACKAGES 


LMR Oar a ata. 


Papa EO 





Use “‘Instant’’ Calgon for gay 
quality laundering . . . wet 

cleaning . . . rug and up- [> 
holstery shampooing! aie: 


Calgon is the registered trade mark of Calgon, 
Inc., for its vitreous sodium phosphate products. 


CALGON, INC., HAGAN BUILDING, PITTSBURGH 30, PA. 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Cleaning Section 


While productive labor costs in her department have dropped, wool 
finisher Theresa Ailster has recorded bonus payments for daily effi- 
ciencies of 116 percent ($2.55), 128 percent ($4.20), and 137 per- 
cent ($5.47). Chart in foreground keeps her points and bonus score 


They Sold 
Incentives 


Prizes and paychecks needed for em- 


ployee cooperation pay off in lower costs 


By JOHN J. MARTIN 


EMPLOYEES MUST WHOLEHEARTEDLY BE- 
LIEVE IN INCENTIVES, or all the work that man- 
agement has done to set up scientific pay-for-production 
is worthless. Henri and Roger Foussard found that out 
in a hurry when they introduced incentive pay to the 
drycleaning department of Model Launderers and 
Cleaners in St. Paul, Minnesota. They knew it would 
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Operator 
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Detail of chart posted at wool finishers station in picture at left 


work for the benefit of labor as well as management, 
but they had to convince the people who can make or 
break any such plan. 

The first step in introducing incentives is a clear and 
concise explanation of exactly what the plan is and 
what it will do. Model followed the rules, and the 
employees understood. However, they didn’t believe in 
it. Apathy is just as bad as hostility, so the problem 
‘ame down to one of creating enthusiasm. 

Time and motion studies of the machinery in use 
revealed that the drycleaning department was coasting 
along an average of 65 percent efficiency. Employees 
were coaxed with cash prizes for reaching stages of 
increased productivity. Any jump of 10 percent in one 
week was rewarded with a five dollar bill, and a fat $25 
was given when 100 percent was reached. In other 
words, for going from 65 to 100 percent, a worker picked 
up a $40 bonus. 

To create interest in the bonus prizes, humorous 
posters were tacked up. The same signs now do a good 
job in parts of the laundry where incentives have more 
recently been introduced. 

It took quite a while, but the drycleaning department 
is now a successful example of incentives at work. Once 
a majority of the workers got over the hump and into 
some of that extra money, the system sold itself. As a 
constant reminder that incentives pay more than union 
scales, Model paychecks show the difference between 
hourly and extra incentive earnings. ‘ 

At Model, incentives are based on a point system. 
To make it easily understood, 100 points were made 
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Stub form which accompanies 
paychecks used at Model plant. 
Bonus payments as well as reg- 
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MODEL “X” PRESSING ~ 


As one veteran presser aptly said: “Behind the 
times, behind in the rent.” 


The hidden charges of finishing with over-age 
pressing machines may be costing you more 
than a new Hoffman Model ’’X.” High labor turn- 
over .. . constant bills for repairs and replace- 
ments... higher costs for each garment pressed 
because of balky, slow pressing and extra touch- 
ups and hand work. Take the word of old press 
owners who have modernized: the change to a 
Model “X” means faster, finer work—better-satis- from your HOFFMAN representative 
fied customers—new, really low costs! The facts Y 
are yours without obligation—get them now! {toOD bs 


TOPS IN VALUE © ... SINCE 1905 
‘WERE EE Sista” 
wae ae 
REIS | a 
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U.S. HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE. NEW YORE 3. N. ¥. 
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Posters and advertising prizes given for making efficiency progress were tacked up in cleaning department to help sell employees on incentives. 


Same signs and prizes are now at work in laundry department of plant 


equal to one hour. Dividing one hour, 100 points that 
is, by the garment. per hour figure gives the points per 
garment. Employees are paid by the 100-point-hour 
after after they have reached 100 percent efficiency. 
Working eight hours then, an employee might process 
garments totalling 900 points. 

How much can be paid for incentive work? Com- 
puting this is a matter of budgeting and common sense. 
Cost studies are necessary to determine what produc- 
tive labor costs should be in relation to selling price. 
This figure, and perhaps an adjustment to make a 
sufficient gap between union scales and the rate at 
incentive earnings, determine incentive scales. Invar- 
iably, what is paid to employees at 100 percent and 
above will result in a lower cost per garment than at 
65 percent. Extra dividends paid in employee satisfac- 
tion and reduced turnover are not readily measurable, 
but are nevertheless present. 


The Foussards insist that next to the need for 
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Management control records show points igned to each op 


. Front of form (left) shows how hourly and incentive 


qualified industrial engineering help to set up the plan, 
employee interest is the greatest single factor in de- 
termining the success or failure of incentives. Another 
tip they pass along concerns hiring workers to fit the 
system. They find that it is easier to teach an inex- 
perienced worker than to “unlearn” an old hand, even 
though it takes longer. 

Has the engineering, the budgeting and cost account- 
ing, the coaxing and the training paid off for Model 
substantially? Indeed it has. Labor costs are constantly 
being lowered while volume is rising. In 1949, while 
doing only $1800 a week, productive labor costs were 31 
percent. In 1950, volume was up to $3000 and labor 
costs down to 27.1 percent. This year, a record for 
Model, volume is at its present $5500 high, and produc- 
tive labor costs have dipped to 23.5 percent. What is 
more, with almost all employees well above 100 per- 
cent efficiency, volume is $1000 above the original 
maximum capacity of the drycleaning machinery. @ 





rates are com- 


puted, Back of form (right) shows points for garments processed in finishing department 
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“Answers a very definite need!” 


That’s what an outstanding laundry operator says about 


Wondering what 
THE FUR BOOK 


can do for you? 


Here are some of the 


answers from leaders in your own industry: 


For information... for problems 


The Fur Book we bought from you a short time 
ago has proved very satisfactory. It has been 
most helpful. We have been in the fur cleaning, 
storage, repairing and restyling business for a 
number of years, and we consider your book the 
most satisfactory for all information and prob- 
lems. 


R. B. Nichols 
Danville Laundry & Dry Cleaning Co. 
Danville, Kentucky 


For reference ... for teaching 


We bought two copies of your “Fur Book” which 
is available as a reference book for those of our 
divisions which have fur cleaning and storage 
vaults. We find the book is very useful for teach- 
ing our superintendents and employees the dif- 
ferent types of furs and how to handle them. I 
certainly think the book as a whole answers a 
very definite need. 


Robert T. Baxter 
Baxter Laundries Corporation 
Grand Rapids, Michigan 


Increase the profits from your present fur service . . . or get 
into this moneymaking sideline! It's a ‘natural’ for the 
reputable drycleaner or laundryowner. 





Everything you need to know for this profitable 


business you'll find in THE FUR BOOK 











Cae ae ae ee ee ee ee ee ee ee ee ee ee a a ee ee ee ee ee ee ee 
Cleaning, glazing, dyeing . .. operation of 
fur machine . . . cutting, sewing, nailing 
. .. repairing, remodeling . . . how to 
make fur accessories and complete gar- 
ments .. . common problems and how to 
solve them ... how to build a fur busi- 
ness... how to estimate costs. 


STARCHROOM LAUNDRY JOURNAL 
304 East 45th Street 
New York, 17, N. Y. 


Gentlemen: CJ CHECK CD MONEY ORDER 
Please send me my copy (postage paid) of THE FUR BOOK by David 
G. Kaplan. 


Neme__ 
Firm. 





All in one complete, prac- 
tical, clearly written and 
generously illustrated vol- 


wme—tor only $7.5)! 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Protect Yourself and Your Customer 


LAUNDRY 
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Various causes of cleaning plant 


fires and how to eliminate them 


By JOSEPH R. OHANLON* 


Manager, National Indemnity Exchange 


THE LOSS RECORD in drycleaning has shown con- 
siderable improvement since the cleaners’ insurance Ex- 
changes were organized. This improvement is largely 
due to the use of high-flash solvents which have almost 
eliminated static fires in washers and extractors. 

When a fire occurs in either of these machines, the 
solvent should be checked and it will probably be 
found that through a mistake in delivery or otherwise 
a low-flash solvent has been mixed with the regular 
solvent. A mixture containing a small amount of gaso- 
line or naphtha is more dangerous than a straight low- 
flash solvent because it is more likely to furnish the 
right amount of gas for an explosive mixture. This is 
covered by a range of approximately 94 to 98 percent 
air to gas. Above or below these percentages gas will 
burn but it will not explode. 

When the temperature of any petroleum solvent is 
raised above its flash point, its safety features disappear. 
Even today more than 30 percent of all cleaning-plant 
fires occur in tumblers and dryroom equipment. These 
losses could be greatly reduced if more attention were 
given to the proper regulation of temperatures and hu- 
midity control to prevent static. A tumbler which is 
kept thoroughly clean and operated at a temperature 
of 150 degrees with slightly moistened air will seldom 
cause trouble. 


Other Common Fire Hazards 
While most cleaning plant fires are caused by haz- 
ards common to the industry, the most serious fires are 
those involving the finishing department. These often 
start from causes which have no relation to the use of 
solvents. Ten percent of the cleaning plant fires are 
caused by cigarettes and careless smoking. The fire 














“l suppose, with you laundry owners, ‘water on the knee’ is 


which is discovered an hour or two after closing time 
can usually be traced to a carelessly discarded cigarette 
or the failure to disconnect pressing equipment. 

Stokers and oil burner equipment are frequent 
causes of fires largely due to lack of proper servicing 
of motors and electrical controls. Defective extension 
cords and wiring are also the cause of many fires. 

A recent addition to the drycleaners’ troubles is the 
synthetic shoulder pad. They flare up in tumblers, in 
dryrooms, in baskets of clothing and even on wind- 
whips. As chemical analysis has found nothing in the 
shoulder pad to cause fire, we have come to the con- 
clusion that being spongelike they simply retain suffi- 
cient solvent after extraction to give off a gas which is 
ignited by static or spontaneous combustion. 


Preventing Storage Vault Losses 


One of the big cleaning plant hazards is the storage 
vault, not so much from the frequency of fires but on 
account of the possibility of a big loss. 

The best material for a vault is concrete. The walls 
should be at least eight inches thick with at least a six- 
inch reinforced slab on top and a two-hour fire door. 
If properly laid, brick, tile or concrete blocks can be 
substituted for concrete in the walls, but as ordinarily 
constructed they offer very little resistance to burglary 
and may allow moisture to enter the vault, especially 
if it is below ground level. 

Provision for drainage is important in the base- 
ments of vaults as they may be filled with water in case 
of flood, sewer stoppage or by the fire department if a 
fire occurs upstairs. All wiring should be in conduit. 
The lights should be at least two feet from the gar- 
ments and the light switch outside the vault and pref- 
erably arranged so that the vault door cannot be closed 
when the lights are on. 

The ideal fire protection for vaults may be provided 
by installing an automatic CO, system. Water sprinklers 
are not recommended because of the danger of water 
damage to garments. 

Vault equipment which has come into use in recent 
years, such as fumigators, ventilators and other motor- 
driven equipment, has considerably increased the fire 
hazard, All of this equipment should be designed to be 
installed outside the vault with automatic closing de- 
vices in the openings through the walls. The only large 
vault loss the Exchanges have had was caused by a de- 
fective fan motor. 

The size of the vault is an important consideration. 
No vault should have a capacity for more than $250,- 
000 in storage values. If more space is needed, an ad- 
ditional vault should be provided. 

The over-all fire record of vaults in the cleaning in- 
dustry has been good, but insurance companies are cau- 
tious and a very few large vault losses could easily 





an occupational hazard, eh?" 


* From a talk at the 4ist annual NICD convention. 
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| FULLY-AUTOMA 





PROSPERITY FULLY-AUTOMATIC 
DRYCLEANING UNIT Model 6-A 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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make it difficult to obtain insurance and would cer- 
tainly cause a considerable increase in the low rates 
now charged tor vault insurance. 


To Reduce Burglary Losses 

It may be a surprise to you to learn that the number 
of burglary and theft losses of all kinds in drycleaning 
plants is more than twice the number of fire losses. 
However, because theft and burglary losses are com- 
paratively small and very seldom exceed $3,000 or 
$4,000, the total burglary and theft loss is much less 
than the loss by fire. 

If side and rear windows and doors of every plant 
were equipped with bars and night lights left burning 
in the office and finishing departments the burglary 
hazard could be reduced one-half. 


Construction for Safety 

In the actual construction and layout of plants, 
there has been little advance in fire protection in the 
past 30 years. As a matter of fact, the chief considera- 
tion these days is workflow. It is not unusual now to 
find a plant with everything from cash register to boiler 
in one room with no fire walls, fire doors or fire exun- 
guishers. 

This is a far ery from the kind of plants built in the 
early 20’s when the finishing departments, cleaning 
rooms, boiler rooms and tumbler rooms were all sepa- 
rate with fire walls and fire doors between. In some 
cases, large plants had two cleaning rooms and two 
tumbler rooms as a safety measure in case one should 
be shut down by a fire. 

It is agreed that since the introduction of Stoddard 
solvent, 140F and synthetie systems it is not absolutely 
necessary to take so many precautions. However, leav- 
ing out the consideration of insurance and its cost, as a 
matter of business it is wise to divide a plant so that 
a fire in one department will not affect the whole layout. 

There have been many fires in cleaning rooms and in 
finishing departments where a little outside help from 
another plant or the quick installation of equipment in 
a nearby building or branch store permitted the plant 
to continue in operation. On the other hand, there have 
been several cases where plants were shut down for from 
three to six months to rebuild and were never able to 
regain their old volume. When customers go to another 
plant they often find the work satisfactory and it is 
hard to get them back. 

The Exchanges have only in very exceptional cases 

issued insurance on a plant unless the cleaning room 
was separated from the finishing department by brick, 
concrete or tile walls with fire-resistant doors. Also, 
the cleaning room must be one story without a base- 
ment. 
In the 35 years they have been in operation, the Ex- 
changes have paid hundreds of fire losses of which not 
more than four or five losses were total. In the settle- 
ment of losses they have always made a practice of 
giving policyholders the maximum protection possible 
under their policy contracts. The fact that 277 plants 
have carried insurance with the Exchanges for 15 to 30 
years indicates that this policy makes friends. 


Exaggerated Customers’ Claims 

On customers’ claims the same rule applies. The 
honest claim is paid promptly without argument. The 
majority of customers will make out a claim blank 
honestly, but it is a good idea to insist that claim forms 
be signed before a notary. Even the cheater will think 
twice before he swears his three-year-old $50 overcoat 
was brand-new and cost $100. 
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To attempt to hold customers by overpaying claims 
will not pay in the long run. An honest attempt to be 
fair will hold the reasonable customer and the one 
whose trade you have to buy will always be a liability. 

One development of the last few years is the excess 
liability claim. In the old days if a coat were placed 
in storage for $100 valuation, in case of loss the owner 
would accept $100 and: say no more about it. Now, 
there are a considerable number of cases where a cus- 
tomer will claim the coat on which he had $100 valua- 
tion was worth $500, and in some cases they collect. 

This condition was to a large extent brought about by 
insurance companies. Most of these are subrogation 
claims made by insurance companies which have paid 
the owner of the garment under a floater policy or off- 
premises coverage of a fire policy and are trying to get 
the money back from the cleaner, 

There are three ways to avoid this difficulty: First, 
insist that each customer place a fair valuation on his 
storage garment; second, have the customer sign an 
agreement that the valuation shown on the storage 
receipt is your limit of liability; third, carry excess 
liability insurance which can be added to your regular 
storage coverage. 

The Exchanges recommend the first two plans. If 
the public once learns that they can collect the full value 
of a garment regardless of the declared value, within 
a short time all storage will be declared at the minimum 
valuation. The result will be that the cleaner will receive 
less storage charges and eventually will have to pay 
a higher rate for his storage insurance. 

It will never be possible to entirely eliminate clean- 
ing plant losses, but the Exchanges have a considerable 
number of plants which have been policyholders for 
more than 20 years without a loss. Yet losses occur 
quite frequently in some plants. We believe that in loss 
prevention management is a big factor. 

Good housekeeping and regular servicing of equip- 
ment from boiler room to finishing department are the 
two most effective fire preventives. 

In the past 25 or 30 years the rates on fire and bailee 
insurance in the cleaning industry have been reduced at 
least 50 percent. This reduction was almost entirely 
due to the disappearance of low-flash solvents. Before 
any further reductions can be expected, there must be 
a general improvement in cleaning plant construction. 
That it can be done is proven by the low fire rates 
which now apply on some of the better plants. 

We hope that in the near future some cleaner with 
the pioneering spirit of the founders of the industry 
will build a really modern cleaning plant. This will be 
a one-story building of fireproof construction with day- 
light lighting, filtered air ventilation, regulated hu- 
midity and temperature, all steam-heated equipment 
insulated, departments separated by fire walls and fire 
doors, all rear, side and roof openings designed to pre- 
vent burglary, and the entire plant equipped with a 
modern carbon dioxide fire-extinguishing system. The 
owner of such a plant would have no need to worry 
about his fire-insurance costs. @ 
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HE old-fashioned family picnic is still a popular American pas- 
time for summer Sundays. But it’s a lot more popular with the 
family than it is with the drycleaner! Lounging on the grass may 
be fun. But trying to take the grass stains out of sister’s skirt is too 
often a headache . . . and it’s not the kind you can cure with aspirin. 


We prescribe: 


THE SPOTTING MANUAL 


OF THE DRYCLEANING INDUSTRY 
Revised Edition by Allen O. Fligor and Paul C. Trimble 


; 
: 
; 
= 
4 
: 
: 
i 
: 


H Ba section of the Manual which gives directions for removing 179 specific spots and stains— 
with whatever type of equipment your plant employs—covers grass stains and any others that 
may result from that day in the country. Practical, easy-to-follow instructions tell how to remove 
safely such likely post-picnic stains as soft drinks, ice cream, fruit and berries. To cover every pos- 


sible disaster—it even tells how to remove skunk odor! 


s STARCHROOM LAUNDRY JOURNAL 
r ni 5 304 EAST 45th STREET 
a NEW YORK 17, N.Y. 
[] CHECK [-] MONEY ORDER 
Gentlemen: 

Please send me my copy (postage paid) of The 
Spotting Manual of the Drycleaning Industry, Re- 
ye ; : : vised Edition. 

HIS complete guide to spotting, wetcleaning, 
bleaching, spotting supplies and equipment, fabric 
identification and handling, has now gone into its 
sixth printing. To get your copy, just mail the coupon 


at right now. 
When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Enge ua S te 


Helpful Tips 
For Good Trap 
Performance 


By JOSEPH C. McCABE 
Engineering Editor 


LAUNDRIES EQUIPPED with flatwork ironers—roll 
and chest or cylinder—presses, tumblers need steam 
at from 85 to 100 psig. (pounds per square inch, gage). 
In some flatwork ironer installations pressures are 
carried as high at 125 psig., mostly to overcome faulty 
drainage of condensate from these steam users. Yet 
there is no excuse for poor drainage if efficient traps 
of the right size are used. 

To get the right size trap you need to know first the 
steam load of the equipment and then the differential 
or operating pressure across the trap orifice. Table I, 
published by the American Institute of Laundering, 
helps you determine the condensation rate. Any re- 
liable trap manufacturer can supply you with the ca- 
pacity ratings of his line. 


Trap Selection 
In an earlier issue we pointed out some of the factors 
to consider in selecting a separating trap for any in- 
stallation. One of these points can bear repeating. That 
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Table |. Maximum boiler horsepower requirements 
for flatwork ironers 





Approx. 
Ibs. 
steam / 
Bhp. = hr.* 


7.0 241.5 


Hp. Breakdown per 
Roll or Cylinder 


About 2.25 hp. for each 
of first two rolls; 1.25 
for each of last two. 


Size, 
inches Type 


100-110 4-roll 





2.5 hp. for each of first 
2 rolls; 1.5 hp. for each 
of last 2 rolls. 


8.0 276.0 


100-110 6-roll 2.25 hp. for each of first 11.0 379.5 
2 rolls; 1.25 hp. for each 


of last 4 rolls. 


2.5 hp. for each of first 12.0 414.0 
2 rolls; 1.75 hp. for each 
of last 4 rolls. 


2.25 hp. for each of first 14.5 500.3 
2 rolls; 1.7 hp. for each 
of last 6 rolls. 


2.5 hp. for each of first 16.0 552.0 
2 rolls; 1.8 hp. for each 
of last 6 rolls. 


10.0 345.0 
8.0 276.0 


8.0 276.0 
12.0 414.0 
11.0 379.5 


40x120 
48x120 


2 cyl (Ash) 5 hp. per cylinder. 


1 cyl (Ash) 

24 1 cyl (Monitor) 
30 1 cyl (Monitor) 
48 1 cyl (Annihilator) 


* One boiler horsepower (bph.) is equivalent to about 34.5 Ibs. of 
steam/hr. 





is that relieving capacity of a trap has little relation 
to pipe size or physical dimensions. One type of one- 
inch trap may discharge 2,000 pounds of condensate 
per hour at a given pressure. Another of the same size 
discharges 15,000 pounds under the same pressure 
conditions, Table II. One trap may weigh four pounds 
and another 40, yet both have only one-inch connec- 


Table Il. Discharge quantities in Ibs./hr. for different 1-in. traps 





Differential pressure, psi., across orifice 
30 50 100 125 


3,100 2,450 2,900 
4,500 4,200 3,400 
7,500 10,000 8,000 
6,300 6,200 6,700 
9,000 10,400 10,900 
5,600 6,200 6,400 
10,450 7,370 

3,030 2,895 

5,500 4,780 

3,260 3,480 

5,550 5,870 

2,810 3,200 


150 


2,000 
3,700 
8,600 
5,700 
9,500 
6,600 
8,000 


4,500 


4,800 
1,990 
4,470 
3,600 


Differential pressure, psi., across orifice 
50 100 125 


2,530 2,000 2,250 
3,200 2,800 2,600 
10,500 8,500 6,300 
4,350 3,750 3,500 
2,100 2,830 3,175 
2,500 3,250 
3,339 3,030 
1,440 580 
7,940 4,720 
10,340 6,520 
3,500 4,400 
2,425 3,215 


2,640 

650 
4,380 
6,070 
4,700 
3,550 
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injutt off “ — 


Now you can do away with much of the 
time and money spent for boiler installa- 
tion. No costly stacks, brick foundations 
or assembly of extensive piping when 
you get the Powermaster Steam Genera- 
tor. 


A completely self-contained unit, the 
Powermaster can often be put into opera- 
tion on the day it is delivered. In addi- 
tion, many users tell us that one man 
operates the Powermaster and has plenty 
of time for his other duties. 


Then too, if you are interested in low 
cost steam generation, you will want the 
Powermaster story before you make your 
investment. Just return the coupon for 
your copy of our Bulletin No. 1218. It is 
full of information you can use. 


To meet your special needs, the 
Powermaster is made in sizes from 
15 to 500 H. P. and pressures from 
15 to 200 p.s.i. You can use light 
or heavy oil, gas or combination 
gas/oil firing. 


BOWER, INC. 


Orr & Sembower, Inc. 
890 Morgantown Road, Reading, Penna. 


Please mail Bulletin No. 1218, showing how easy 
it is to install and operate Powermaster Steam 
Generators and Hot Water Boiler Units. 


{A OEeneene |” awe Heme 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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Fig. 1. 


tions. Trap capacity depends on the unrestricted area 
of the discharge orifice. 

But once you've selected the trap and feel sure it’s the 
right one for the job all your precautions can go for 
naught if the trap is not put in right or kept in good 
working order. 

For trapping flatwork ironers of the roll and chest 
type put in a separate trap for each unit, Fig. 1, and 
equip the trap with an air eliminator (See SLJ, July 
1951, page 66). One trap manufacturer recommends a 
different type trap with a built-in air bypass for the 
first roll. The reason is that this first roll handles cold, 
wet pieces so that more steam condenses in the first 
chest than any following ones. 

In the case of cylinder type flatwork ironers the 
cylinder handles so much steam per machine, Table I, 
that separate traps for each ironer are a must. In addi- 
tion, each trap should provide for air release. 

Laundry and dry cleaning presses also, Fig. 2, need 
individual traps to insure good drainage and quick 


Photo courtesy of Yarnall-Waring Co. 


Fig. 2. A strainer should be located in front of each trap 
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Photo courtesy of V. D. Anderson Co. 


Good arrangement of traps for a chest type ironer, Each roll is trapped. Traps are readily accessible for easy maintenance 


air release, This same reasoning holds good for drying 
coils. They require separate traps to (1) prevent air- 
binding from short circuiting steam and, (2) supply 
ample air release outlets for more even heating of coils. 


Installation Tips 

Good operation and low-cost maintenance start with 
proper installation. Hard-to-get-at traps are neglected. 
Easy access encourages regular inspection. Uniform 
piping connections make light work of removing and 
exchanging traps for inspection and repair. Where 
you can, it’s smart operation to put in test valves and 
a tee in the trap discharge to check trapping action. 

A bypass, Fig. 3, around a trap permits adequate 
drainage and removal for repair when no spare is avail- 
able. But don’t forget that this bypass could cause you 
trouble if it is left open when you put the trap back in 
and are operating normally. 

Here are some good sound pointers to follow when 
you are putting in traps: (Continued on page 70) 











Fig. 3. Examples of horizontal and vertical bypass arrangements 
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Fuel Savings 

— $59.62 fuel savings 
_ each month at Wisconsin 
. Cleaners, Milwaukee, Wis. 


More Output ~ 
—15% more output at 
Sun-Ray Cleaners, Chicago 


a 


~ Faster Heat-Up 
’ —15% reduction in heat-up 
“<\ time at Utopia Cleaners & 


‘ x Dyers, Birmingham, Ala. 
Labor Savings r : 
—25% less labor needed at 
. National Cleaners & Dyers, 
Milwaukee, Wis. 
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YOU'RE likely to get a good share of them all, as 
these plants did, by switching to Armstrong Unit 
Trapping. This means installing an individual Arm- 
strong Steam Trap on/each steam-consuming unit, 
including each separate chamber, chest or cylinder of 
every machine. Only then can you achieve the 
machine’s maximuny work output. 

Armstrongs keep Airy steam pouring heat where it 
can be used mos¢efficiently. How? By getting rid of 
heat insulating air and draining condensate as fast as 
it forms. Othef advantages? An unparalleled record 
for low maintenance and long life. Credit this fact: 
the mechanisms in Armstrong Traps for your service 
are identical in design, workmanship and materials 
to those used in Armstrong Traps ie wer plant 
service af 1500 Ib. pressure and 900°F! Your nearby 
Armstrong Representative can advise and supply you. 
Give him a call, today. Armstrong Machine Works, 
832 Maple Street, Three Rivers, Michigan 


I's free : 
THIS BULLETIN TELLS YOU : An example of Armstrong Unit Trapping on a 
battery of presses. These Armstrongs are No. 880’s 
the whole profitable story of —they have the strainer built right in. 


proper trapping. Ask for 
Bulletin 193. 


ARMSTRONG STEAM TRAPS 


When writing to advertisers please mention STARCHROOM LAUNDRY JOURNAL 
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See what's happened in boiler feeding! 


For boilers operating at pressures 
up to 200 Ibs. 

Operating records show the Johnson System can often 

Save its own Cost in less than a year. Our nationwide engi- 

neering organization is ready to survey your needs with- 

out obligation. 


Write for new 12-page catalog. 


) The Johnson Corporation 


855 Wood St., Three Rivers, Mich. 





(Continued from page 68) 

1. Connect them close to and preferably below the 
unit they drain, Fig. 1. 

2. Make them easy to get at for ready maintenance. 

3. Install in upright position. 

4. Put in a bypass, Fig. 3, where continuous operation 
is essential. 

5. Use shut-off valves and unions on both inlet and 
outlet to make removal easy. 

6. Put strainers in ahead of all traps, Fig. 2. 

7. Be sure trap inlet and discharge connections are 
made up right. 

8. Blow out the line before you connect the trap. 

9. Avoid unnecessary U-bends. (They’ll only obstruct 
free flow and cause steam-binding, Fig. 4. A slug of 


Fig. 4. Avoid U-bend layouts of this type 
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EXTRA STRENGTH 


ing is back of every HEAVY KEWAN EE 


Kewanee. This Heavy DU TY 
Duty type has all the i 
characteristics which make ~~ ee ee 
firebox boilers ideal for high } ion 
pressure. 
10 to 304 H. P. 
100, 125 and 150 Ibs. W. P. 
for firing any fuel 

Built of sturdy steel plate rein- 
forced with extra stout stays and 
braces, they have that known 
strength which means long life. 
For 6” Scale with pipe diameter 
markings WRITE 6 96-$8-450A 


LER CORPORATION 


£. tLLaNor 


KEWANEE Be 
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water flowing toward the trap immediately after dis- 
| charge that slows up and finally just lies in the pocket 
| until steam, remaining beyond the pocket and in the 


trap chamber, condenses.) 
10. When locating a bottom inlet or inverter bucket 


| trap above the unit being drained put in a check valve 
| on the inlet line close to the trap to prevent back flow 


and loss of water seal, Fig. 5. A U-bend or a lift fitting 
drains the lower coil to an overhead trap. (Note: A 
trap will operate above the system it is draining only 
if it has enough capacity at the differential pressure 
available and there is enough pressure to lift the con- 


, densate to the trap.) 


11. Where traps discharge into a common line install 


| a check valve in each trap discharge to prevent back 


flow from other units or drainage back to an idle unit. 
(This trouble pops up most often with an overhead 
return line.) 

12. When condensate flows vertically downward to 
a trap a heavy rush of water may choke the line and 
prevent backward escape of trapped steam. This steam 
has to condense, then, before the downrushing water can 
enter the trap. In this case vent the trap chamber back 
tothe line. @ 





— 


@ 









































Bi | 
Alternote check ame 
U- bend woter sea! 


Fig. 5. Traps elevated above units need check valves 
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roll out the flatwork 
50 ft. more per minute 


I 
' 
| 
I 
It happened in a Kansas City Lauhdry ... one 8-roll flat work ironer 


was equipped with a l'2" Yarway,Impulse Steam Trap. 
Another identical machine had a - conventional-type trap. 


When pyrometer readings were tallen to check performance, it was a real eye-opener. 
On the Yarway-trapped ironer, tefmperatures were 335° to 340° on each chest— 

on the other 310° to 320°. But the teal payoff was in production. 

Because of the higher temperatures, the Yarway equipped ironer operated at 110 ft. 
per minute, compared to only 60 ft. per minute for the other! 


That's an example of what we mean when we say Yarway Impulse Steam Traps 
are designed to increase production—by sending the most 

premium B.T.U.'s at top temperatures into your process or product. 

They get equipment hotter, sooner... and keep it hot. 


Add these features—small size, easy installation, one moving part, 
low maintenance, low cost, good for all pressures. 


Many thousands of plants are using Yarway Impulse Steam Traps 

with outstanding success. Over 750,000 Yarways ' 
have already been installed . . . 216 industrial distributors : 
stock and sell them. There is one near you. 


Ww 
Write today for the new Yarway Steam Trap Book. the steam trap designed 
with production in mind 


YARNALL-WARING COMPANY 129 MERMAID AVENUE, PHILADELPHIA 18, PA. 
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COCHRANE C-B SYSTEM 


THE MODERN SYSTEM OF CONDENSATE 
DRAINAGE CONTROL THAT CUTS LAUNDRY 
COSTS WITHOUT ADDING EQUIPMENT 


“We saved $6000 a year on re- 
covered steam.” 

“Our pressing time was reduced 
70% ... saved 25% on fuel." 
“We increased the speed of our 
flatwork ironers more than 12%." 
“Our shirt ironing capacity was in- 
creased over 30%." 

Write for a copy of ovr 32 page 
bulletin (No. 3250) explaining 
how you can achieve results like 
these in your laundry. 


Write today to 
COCHRANE CORP. 


3101 N. 17th Street 
Philadelphia 32, Penna. 


Read these 
typical comments 











RIE CITY VL BOILER 

Here is combined an Erie City 2 Drum Water Tube Boiler- 
Furnace—side Water Cooling and Refractory in a compact low 
headroom unit, fired by Erie City stoker. V L’s may be shipped 
assembled in sizes to 300 HP. Larger sizes for field erection. 
Write for Bulletin SB-24 for a complete description of this compact 
and economical water tube boiler. 


ERIE CITY IRON WORKS - ERIE, PA. 
1548 East Avenue 


LAUNDRY 
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Should You 
Change Fuel? 


By J. G. BERGER, Consulting Engineer 


MANY A LAUNDRYOWNER wants to know if he 
should convert to oil or gas firing. Although a complete 


answer to the problem usually requires an engineer’s 
analysis, it is possible to calculate the answer your- 


| self with fair accuracy. (If the fuel situation becomes 


very tight, the question will become an academic one— 
everyone will have to burn whatever he can get. Let’s 
assume, however, that a choice of fuels will be available.) 

Several factors enter into the problem. Some of these 
are: (1) what are the steam requirements in propor- 


| tion to the size of the boiler; (2) can the existing boiler 
; be oil or gas fired practically; (3) how do investments 
| and returns compare; and (4) is space a factor. 


If, by changing to fuel oil or gas, the fireman can be 
used to do repair work on the laundry machinery or 
help in the washroom, a certain proportion of his wages 
can be taken off the power plant cost and put to work 
in the production or maintenance end of the business. 
It is not difficult to figure the yearly power cost saving 
of this step. 

Then consider the costs of coal, fuel oil, and gas. 
These may be figured as follows. Assume, for example, 


| that coal, at 14,000 Btu. per pound, costs $12 per ton; 


fuel oil, at 150,000 Btu. per gallon costs $.06 per gallon; 
and natural gas, at 1,100 Btu. per cubic foot, costs $.60 
per cubic foot. 

We will assume that the efficiency of the present coal 
firing is 65 percent; of oil firing the present boiler, 75 
percent; and using natural gas with the present boiler, 
80 percent.* 

Six dollars buys one-half ton of coal. Multiply 14,- 
000,000 Btu. by .65 and we see that the one-half ton will 
provide 9,100,000 Btu. 


Six dollars also buys 100 gallons of fuel oil. 15,000,- 


*These efficiencies are important. The coal firing efficiency may be figured 
by running simple CO2 and flue gas temperature tests and plotting the test 


| results on the efficiency chart on page 85 of the 1950 GUIDEBOOK. If the 
old boiler is fired with oil or gas, the efficiencies stated above may be assumed. 
| Of course, a new oil or gas fired boiler would provide higher efficiencies. 








Complete Steam Generators + Type C 

3-Drum Boilers «+ Type VL 2-Drum 

Boilers « The *‘Economic" Boiler with 

or without Water Walls + Welded 

H.R.T. and Vertical Boilers + Steel 

Heating Boilers « Pulverizers « Under- 
feed and Spreader Stokers 

















“You might like to know, this last marking-pen you bought me doesn't 
write worth a damn under water!" 
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Three Ways to Get 
WATER 


MORE SOFT 


By Refilling Your Water Softener 
With New High Capacity Elgin 
Zeolite you can get 3 to 10 times 
more soft water. 


Think of it, from 3 to 10 times more 
soft water from your present water 
softener by simply refilling it with 
one of Elgin’s new high capacity 
zeolites. Here is a dividend-paying 
investment you can’t afford to pass up. 
In addition, regeneration will be re- 
quired less frequently with savings in 
regeneration time and salt costs. 
Replacement of lost or worn-out 
zeolite also will provide increased soft 
water output. All types of zeolite are 
available for immediate delivery. 


STARCHROOM LAUNDRY 
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By Equipping Your Water Softener 
With An Elgin ‘‘Double-Check”’ 
Manifold System which permits the 
use of a deeper zeolite bed to 
further increase capacity as much 
as 44%, 


The ingenious Elgin ‘“Double-Check” 
manifold system makes it possible to 
place far more zeolite in a water sof- 
tener and to utilize it more efficiently. 
Capacity increases of as much as 44% 
can be secured. Loss of costly zeolite 
will be prevented too. Higher brining 
and backwashing efficiencies will be 
obtained. Here is another low cost 
answer to the need for more soft water. 


Check Your Water Softener Requirements NOW 


Avoid the trouble and expense of hard 
water. Be assured of getting an adequate 
supply of zero soft water for the critical 
months and years ahead. You'll be glad you 


ELGIN SOFTENER CORPORATION 
150 NORTH GROVE AVE., ELGIN, ILL. ai gre 


investment. 


- 


did — because soft water cuts costs while 
improving quality of service, and you will 
never make a better dividend-paying 


=” 
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By Installing A New Elgin Water 
Softener of ‘‘Double-Check”’ Design 
which gives up to 44% more 
soft water than softeners of 
conventional design. 


Where new equipment is required, 
here is today’s outstanding buy. Size’ 
for size, the Elgin Water Softener of 
“Double-Check” design delivers up to 
44% more capacity than water soften- 
ers of conventional design. This big 
increase is due to the ingenious 
“Double-Check” manifold system of 
the Elgin which permits far more 
zeolite to be placed in the softener 
without zeolite loss. Get the facts 
about this amazing water softener 
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Send for Nicholson 


TRAP CATALOG 751 


A Standard 


W.H. NICHOLSON 8 CO. 
WILKES BARRE, PA 


W. H. NICHOLSON & CO. 


Sales and Engineering Offices in 53 





Reference on 


Traps for All Applications 


Newly revised, this 32-page reference 
describes traps for all mediums and pres- 


sures: thermostatic 
and metal expan- 
sion for pressures 
to 225 Ibs.; weight 
and piston - oper- 
ated for heavy du- 
ty. Complete with 
installation dia- 
grams and formu- 
lae for determining 
proper size trap. 


Nicholson traps are 
enabling many op- 
erators to heat up 
ironers, presses and 
dryers in 15 min. 


185 OREGON STREET 
WILKES-BARRE, PA. 


Principal Cities 











WE PROUDLY ANNOUNCE 
OUR NEW IMPROVED MODELS 
A Complete Line with a Size and 
Type for Every Kind of Installation 


30,000 to 3,000,000 grain capacities with 
a flow rate up to 400 gallons per minute 


Write for Our 


CATALOG 


Just off the Press 
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| 000 times .75 gives us 11,250,000 Btu. from this much 
| fuel oil. 
Our six dollars will buy 10,000 cu. ft. of natural gas. 
11,000,000 times .80 gives us 8,800,000 Btu. 
The figures show, then, that fuel oil provides the most 
Btu. for our money, under these circumstances. 
If we further assume that our feedwater is very hot 
| and we can make a pound of steam with only 1,000 
| Btu., we can see that our six dollars will buy 9,100 
| pounds of coal-fired steam; 11,250 pounds of oil fired 
| steam, and 8,800 pounds of natural gas fired steam. 
Figuring these costs over a 12-month basis, 400 tons 
| of $12 coal will cost $4,800; fuel oil would cost 
| 
9,100 


11.250 * 4/500 


or $3,882 and natural gas would cost 


| $4,964 annually. 

| Fuel oil, therefore, would provide a fuel saving of 
| $918 per year, as compared to coal, and natural gas 
| would cost $164 more than coal. 

Substitute your own figures for those given in the 
| above example. If the result looks like a saving, it 
| might well be worth your while to have a detailed study 

made which would figure the investment and tell you 
how long it would take to earn enough savings to pay 
for the change. 


9,100 
3,800 x 4,800 or 


Planning Ahead For 
Fuel Oil Rationing 


By J. G. BERGER 


| FUEL OIL IS ALREADY being allocated to dealers, 
| with quotas based on their experience requirements. 

Everyone hopes for the best, but the prudent laundry- 
| owners are preparing for the worst. Those that burn oil 
| are considering now how their boiler rooms would be af- 
| fected if fuel oil is rationed again. 

Many conventional boilers, including water tube, fire 
tube, HRT, Scotch marine, integral water tube types, 
straight tube types, etc., can be either coal or oil fired. 
It is often impossible to save the oil firing mechanism 
when converting to coal firing, but in many cases it is 
possible to fully cooperate with the war effort without 
harm to your power plant. There are very few, if any, 
packaged boilers that can be operated on coal firing. 

In some oil fired boilers it is possible to coal fire from 
the rear. In fact, during the last war a unique arrange- 
ment was installed at the Elite Laundry, Washington, 
D. C., in which the oil firing mechanism was left intact 
at the front of the boiler while a coal stoker was in- 
stalled at the right side. The plant’s fuel cost did not 
increase, and the boiler continued to carry on at 200 
percent of its rated capacity. 

Plantowners who are considering converting their 
coal fired boiler to oil firing will do well to install the 
oil firing without disturbing the coal firing any more 
than necessary. By pitting in the rear it is sometimes 
possible to fire oil from that position. In one case in 

| Oxford, Maine, the writer oil fired over the top of the 

| existing stokers of some HRT boilers because the boilers 

| were set high. This plant could easily go back to coal 
firing if an oil shortage forced the situation. 
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Users of self-contained, compact 
Leffel boilers report fuel savings 
of from 20 to 40 percent. 17 
sizes, 6 to 250 actual horse- GJ 
power. Sturdy construction per- 
mits substantial overloading 
with safety. Designed to burn 
COAL, GAS or OIL; easily con- 
verted from one fuel to another. 
There is an efficient Leffel Scotch 
type boiler, easy to install, 
ready to go to work in your 
laundry plant . . . today! 


Write for descriptive catalog 
The James Leffel & Co. 


DEPT. S$ SPRINGFIELD, OHIO 


G I Bill Benefits End for Most 
Veterans 


The seven-year-old GI Bill education and training 
program closed its doors on July 25 to most World War 
II veterans who have not actually started training, the 
Veterans Administration has announced. 

Under the law, VA explained, most veterans must 
have started their 
attendance on the closing date in order to continue, 


unless they have interrupted their courses for the sum- | 


mer vacation or for other reasons beyond their control. 


One such interruption would be the case of a veteran | 


who has had GI training and then returned to active 
military duty. He will be permitted to resume his train- 
ing within a reasonable period after his separation or 
discharge from service. 

Veterans not affected by the cut-off date include 
those discharged after July 25, 1947. These veterans 
have four years from their date of discharge in which 
to start courses of GI Bill training. 


Qualifications to Continue 
Those permitted to pursure post-cut-off-date GI 
education and training will have to meet certain condi- 
tions in order to remain in training, VA said. Among 
them are the following: 


They will be expected to pursue their courses until | 
completion, except for conditions which normally would | 


cause interruption by any student. Once they complete 
or discontinue their GI Bill courses after the cut-off- 
date, they will not be permitted to start other courses. 

After the deadline, they will be permitted to change 


their educational objectives only while in training, and 


then only for reasons satisfactory to VA. Pre-cut-off- 
date change of course procedures—which gave a veteran 
the right to make a first change merely by applying for 
it—will no longer be in effect. 

The program so far has cost $12.6 billion, two-thirds 
of which, or $8.6 billion, has gone to the veterans in 
the form of subsistence allowances. Of the remainder, 
$3.2 billion has been paid to schools for tuition, and 
another half billion was spent for books, supplies and 
equipment for veteran-trainees. 

The average veteran had 40 months of GI eligibility 
coming to him, but he used only 15 months in training, 
VA said. 

The GI Bill cut-off date for training does not apply 


to Public Law 16 training for disabled veterans, nor | 


does it affect the GI loan program. 
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BRUNNER 


SINCE 1906 








courses and have been in actual | 


Designed Specifically 
for LAUNDRY USE 


@ The “L” series Brunner Air Com- 
pressors have proven their right to 
preference by the dependable, efficient 
work they are doing in laundries right 
across the country. Brunner compres- 
sors reflect an understanding of what 
laundry men need and want in air sup- 
ply. Every Brunner feature reflects 
nearly half a century experience in 
successfully applying compressed air 
to specific uses. 


14 MODELS 


Horizontal and vertical 
styles from Y¥% hp to 15 hp. 
From .87 to 72.5 CFPM free 
air at 80 Ibs. Tank sizes 
from 20 to 120 gallons. 


ee 


4 TomporY 


padres® 


AIR CONDITIONING 
Sot Conte ta tie in 4 sizes: 
Remote installation Fynes tress 3 to 75 WP. 
Literature also on request. 
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N.A.I.L.M. Convention 
Program 


The program of the 12th annual convention of the 
National Association of Institutional Laundry Man- 
agers, to be held at the Sheraton Hotel, Chicago, Oc- 
tober 18—20 has been announced. As in the past, the 
dates of the meeting overlap those of the AIL conven- 
tion. Delegates will thus be able to take advantage of 
the LCATA exhibit as well as the excellent NAILM 
program. The convention schedule lines up as follows: 


WEDNESDAY, OCTOBER 17 
12:00 noon to 9:00 p.m.Registration, Rooms 809-810. 
3:00 p.m, Meeting of NAILM officers and committee 
chairman in headquarters room, 


THURSDAY, OCTOBER 18 
9:00 a.m. to 5:00 p.m.Registration, Spanish Court, 5th floor. 
9:15 a.m. Buses leave Sheraton Hotel for visit to 
Swift & Co. soap plant. 

Lunch, Swift & Co. cafeteria. 

Visit to bleach manufacturing plant. 

Optional visits to any of three institutional 
laundry plants: Michael Reese Hospital; 
Y.M.C.A.; Sherman Hotel. (Buses will in- 
dicate plant designation. Return to Sher- 
aton Hotel by street car.) 

Informal ting, entertoi t, bingo 
party for members and guests. Tally-Ho 
Room, 9th floor, 


12:00 noon 
Afternoon 





7:30 p.m. 


FRIDAY, OCTOBER 19 
9:00 a.m. to 5:00 p.m.Registration, Spanish Court, 5th floor. 

Registration, Exhibit Hall, Stevens Hotel. 

Official opening, Boulevard Room, 5th floor, 
Sheraton Hotel. 

Address of welcome, Hon. Herman N. Bun- 
desen, M.D., president, Board of Health, 
City of Chicago. 

“The Newer Textiles,"" George H. Johnson, 
All. 

“Effective Supervision Requires Skill in Hu- 
man Relations,"’ Richard D. Vanderwar- 
ker, director, Passavant Memorial Hos- 
pital, Chicago. 

“Soap vs. Synthetics,"’ Dr. L. J. Armstrong, 
B. E. Marsh, research division, Armour 
& Co. 

Lunch. 

“The Importance of the Laundry to the 
Overall Operation of a Hotel,’’ Paul E. 
Lefton, general manager, Schroeder Ho- 
tels, Milwaukee, Wisc. 

“The Personnel Department Looks at the 
laundry,"’ Norman Bailey, assistant di- 
rector, Michael Reese Hospital, Chicago. 


9:30 a.m. 


FOR THE LADIES 
12:15 p.m. Luncheon ond Style Show, Carson, Pirie 
& Scott Co. 


Complimentary bus tour to points of interest. 


SATURDAY, OCTOBER 20 
9:00 a.m. to 12:00 
noon 


8:30 a.m. 


Registration, Exhibit, Stevens Hotel. 


“Dutch Treat’ breakfast. Speaker (prob- 
ably from N.P.A.) to be announced. 
Annual NAILM business meeting, Boulevard 

Room, 5th floor, Sheraton Hotel. 
Annual NAILM banquet, grand ballroom, 
Sheraton Hotel, with entertainment. 


9:30 a.m. 


7:00 p.m. 


Laundryowners Go Fishing 


On Friday, June 22nd, members of the Long Island 
Power Laundry Owners’ Association of Nassau County, 
New York, enjoyed a fishing trip off Erie Island on the 
south shore of Long Island. 

The party included three generations, as the sons 
and grandsons of the laundry owners came along for 
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the outing. The day consisted of relaxing in the sun- 
shine, eating lunches packed by the better halves, and 
of course, fishing for fluke. Prizes for catching the first, 
second, and largest fishes encouraged the men to puil 
in as many fish as possible. In the senior group, Morris 
Birer, William Hempel, I and Andrew Lebkuecher were 
awarded the cash prizes. Lucky winners in the junior 
group were Stanley Birer and Irwin Meiselman. After 
the party docked, the fishermen all enjoyed a fish dinner 
at Barnacle Bill’s Restaurant. Because of the success 
of the outing, the association members decided to make 
this fishing trip an annual event. 

The party consisted of Sidney and Harold Samuels, 
Dyckman Laundry, Glen Cove; William Hempel, 
Walters Laundry, Hempstead; William Hempel, II and 
III, Southside Laundry, Baldwin; Morris and Stanley 
Glaser, Peninsula Laundry, Inwood; Arthur Smith and 
Arthur -Jaeger, Vanity Fair Laundry, Great Neck; 
Andrew Lebkuecher and James Orgars, Federated Laun- 
dry, Hempstead; William Rathgaebe, Farmingdale 
Laundry, Farmingdale; Fred Welti, Richmond Hill 
Laundry, Richmond Hill; and Irwin and Newton 
Meiselman, State Laundry, Hempstead. 


News from California 


The California Laundryowners Association, Inc., has 
announced plans to meet with laundrymen of Arizona 
and Nevada for a discussion of mutual problems and 
the possibility of their joining the California associa- 
tion. The meeting is planned for Las Vegas, Nevada, 
September 8-9. 

Jack Landale, second vice-president of the California 
group, is now formulating plans for reviving the suc- 
cessful Junior organization of the years before the war. 
The Junior group met monthly in Los Angeles for dis- 
cussions of laundry problems, generally with two mem- 
bers preparing short talks on the topie under debate, 
followed by a round table discussion. From the early 
group have come such present leaders as Bob Springer, 
president; Hillis Bedell, Wilbur Kelley, George Wolf, 
Anton Hookanson, Gren Whyte, Les Bradford, Vincent 
Fite, Bill Chace, Association Secretary Bob Place, and 
many others. 

The organization has been and will be educational in 
nature, loosely connected with the California Laundry- 
owners Association, but strictly on its own. 




















“There must be an advantage to starching-in-the-wheel because so 
many plants do it!" 
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The best proof that better results can be ob- 
tained with TarGo is by simple comparison. 
We invite you to compare the stain removal 
properties of TarGo with that of any other 
spotter. 


We are confident that after a fair trial you will become an en- 
thusiastic user of this distinctive spotter. You will be convinced 
that you need it in your plant for the removal of tough stains. 


TarGo removes stains when other spotters fail. That is why so 
many laundrymen and dry cleaners rely upon TarGo. 


Remember .. . TarGo has no equal! 





Steam Trap Selector 

A new bulletin listing trap specifications for practi- 
cally every type of steam using equipment has been 
recently published by the Yarnall-Waring Company, 
Chestnut Hill, Philadelphia 18, Pa. The various pieces 
of equipment are listed in alphabetical order. Next to 
the equipment name is a brief description of the unit, 
which is followed by the recommended trap size. Where 
variation in steam pressures and capacities of the equip- 
ment are present, the bulletin provides a table listing 
the proper size trap for each pressure. 

Special sections are included on laundry, hospital, 
and kitchen equipment. 

Also included are safety factors, installation sug- 
gestions, and trap capacities given in pounds of con- 
densate discharged per hour. 


Wyandotte Continues Product Application Schools 
Two groups of Wyandotte Chemicals laundry and 

textile sales and service supervisors attended product 

application schools at the home office in June. During 


the week-long sessions the Wyandotte supervisors were 
given instructions in up-to-the-minute methods which 
produce laundry quality and economy. Considerable 
time was devoted to the application of new compounds 
containing the latest chemical discoveries for promoting 
detergent efficiency. 


The photo above shows one of the two groups. Rep- 
resentatives are, left to right: J. P. Robinson, Louis- 
ville; E. E. Styles, New York; J. P. Young, Cleveland; 
J. W. Kelley, Chicago; R. W. Chapman, technical serv- 
ice dept., Wyandotte; Anthony Clouch, Boston; W. B. 
Appleby, manager, laundry and textile detergents; J. E. 
Dongieux, Jackson, Miss.; Howard E. Hastedt, technical 
service dept., Wyandotte; Harry W. Conroy, Kala- 
mazoo; William Eddy, New York City; Charles Hadley, 
Atlanta; and Arnulfo Arroyo, Havana, Cuba. 

These men visited the Company’s plants at Wyan- 
dotte, Michigan, and inspected construction progress on 
the new Wyandotte Chemicals Research Laboratories. 

The Wyandote Research Center, of which the new 
laboratories building is a part, will permit Wyandotte 
Chemicals to increase its contributions to the defense 
program and to American industries. 
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HIS new booklet, filled with facts from 

operating records of successful laun- 
dries throughout the country, shows how 
Oakite materials save in 


Break: Oakite Penetrant, added to soap, 
penetrates, wets load faster . . . loosens and 
suspends bulk of soils . . . minimizes tensile 
strength loss. Can’t be beat for work clothes, 
wiping rags, cotton waste. 


Suds: Oakite Composition No. 53 brings 
dead soap to life . . . sequesters insoluble 
salts, lime content . .. prevents graying of 
clothes . . . often saves water, heat, time by 
eliminating one rinse. 


Heat Transfer: Cut fuel costs by regular clean- 
ing of heat reclaimers with Oakite Stripper 
M-3 . . . quickly removes insulating de- 
posits of soap, grease, soils, lint . . . steps up 
heat transfer efficiency. 


“Facts” tells about other Oakite laundry 
short-cuts, too. And it’s free. Write Oakite 
Products, Inc., 22B Thames St., New York 
6, N. Y. No obligation. 


yztd INDUSTRIAL ¢;, 
cual an, 
ort 'N, 


OAKITE 


avie® 


Ma 
"#Riats , mernoos * ** 
Technical Service Representatives in Principal Cities of U. S. & Canada 
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| Husband-Wife Sales Team Appointed by Cook 


George W. Crabb has been appointed sales manager 


of the Cook Machinery Sales Company, Dallas, Texas, 


SUE CRABB GEORGE W. CRABB 


| and will be assisted by his wife, Sue Crabb, as special 


sales representative, according to announcement by 


| John M. Cook, president. 


The husband-wife sales team has been prominent in 


| the drycleaning and laundry industry throughout the 


Southwest for the past eight years. Since the first part 


| of 1950, George and Sue Crabb have been part of the 
| sales force of the Cook Machinery Sales Company. 
| Prior to this period they were with a Houston laundry 
| and cleaning machinery manufacturer for seven years. 
| In this capacity, George Crabb handled the sales of 
| laundry and dry cleaning equipment, while Sue Crabb 
| specialized in parts and service. 


With the Cook Machinery Sales Company, George 


| and Sue Crabb will continue to operate as a sales team. 
| This not only includes working together, but traveling 
| together. “A husband-wife team is a natural for the in- 
| dustry,” states John M. Cook. “The majority of dry- 


cleaning plants and laundries are operated by a hus- 


| band and wife. The combination of George and Sue 


Crabb will enable the Cook Machinery Sales Company 
to better serve the jobbers and plant owners through- 


| out the country.” 


| One-Girl Shirt Unit 


The Reliable Steam Pressing Machine Co., 175 Bergen 
Street, Newark 3, N. J., exclusive distributors of Auto 
“Twin-Rapid” General 

Purpose presses, has an- 

nounced the availabil- 

ity of the “Twin-Rapid” 

Combination Shirt Press. 

Like the general purpose 

press, it features the pa- 

tented, automatic-rotat- 

ing design with twin 

bucks and foot control. 

The collar, cuff and 

sleever buck are on one 


| side, with the body and bosom buck on the other. Press 


sapacity, states Reliable, is 20 to 30 shirts per hour, 


| including folding by the same operator. The distribu- 
| tor suggests that the unit may be the answer for auto- 
| matic laundries who wish to increase service and dol- 
| lar volume with minimum equipment and labor costs. 


Descriptive literature on both the shirt and general 
purpose presses is available from Reliable. 
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Pennsalt Announces New Line of Neutralizers 


The Pennsylvania Salt Manufacturing Company re- 
cently introduced a new line of Erustomatic Neutraliz- 
ers for laundry and textile use, with the announcement 
of two products—Erusto-Max and Erusto-Ray. 

Both products contain the adjuvant, Lexite, an im- 
proved brightening ingredient that will not react with 
bleach, alkali or soap to build up yellow off-colors in 
the fabric. Sparkling whites are produced and colors 
appear bright and clear, Pennsalt states. With the use 
of Lexite, the blue operation is said to be unnecessary 
and may be eliminated. 

Erusto-Max has an extremely high neutralizing value 
and can be used dry-to-the-wheel or in solution. It is 
said to be excellent for use in automatic wheels, 

Erusto-Max is applied to the 
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Diaper Germicide 

Roccal, a germicide found effective in the prevention 
and the treatment of diaper rash, is now being distrib- 
uted nationally to diaper services, it was announced by 
E. P. Hassler, assistant sales manager of Sterwin Chem- 
icals Ine. 

Recommended method for use of the product in laun- 
dries, according to literature prepared by the company, 
is to give diapers a final rinse in a Roccal solution. 

A new use for the home, being suggested by diaper 
services, is to spray a solution of the quaternary am- 
monium germicide in the disposal cans to help control 
the harsh ammonia odors emitted. 

Roccal comes in 10 percent and 50 percent sclutions. 
The first is supplied in pints, quarts, gallons and 6%4- 





wheel in the same manner as con- 
ventional laundry sours and, when 


For Quality Troning. 





properly used, automatically holds 
souring to a neutral range within 
the wheel and completes the neu- 
tralization process as fabrics are 
ironed, tumbled or dried. It elimi- 
nates any flatwork rolling that 
might be attributed to linens be- 
ing in an over-soured state before 


Leading Laundries Use 


REVOUITE 








ironing. 

Intended for use on whites, colors 
and flat work, Erusto-Max may be 
safely used on cottons, nylons, ray- 
ons, silks and woolens. 

Erusto-Ray, on the other hand, 
reacts more in the manner of con- 
ventional sours and is intended for 
dry-to-the-wheel use only. It has 
a high neutralizing value—less than 
Erusto-Max, but higher than many 
conventional sours. 

Frusto-Ray will prevent or 
greatly retard the precipitation of 
rust from the water supply. This 
is especially important in areas 
where iron in the water supply is 
a problem. 

When using Erusto-Ray, neu- | 
tralization is completed in the | 








Jack Lantz (right), partner in Detroit's well-known 
Pilgrim Laundry, checks new Revowtte installa- 
tion with John Farrell, REVOLITE representative. 


se 








wheel and does not progress with 
drying or ironing, as is the case | 
with Erusto-Max. 

Subsequent to the development | 
of Erusto-Max and Erusto-Ray, 
the products were extensively field | 
tested in various parts of the coun- | 
try in order to assure effectiveness | 
under different water conditions. 

Pennsalt Service Bulletin No. 9, | 
entitled, “Controlled Neutraliza- | 
tion in the Sour Operation,” de- | 
scribes Erusto-Max and outlines | 
instructions for its use. Bulletin No. 
20 entitled, “How to Produce | 
Sparkling Whites Without Blue,” 


The Pilgrim Laundry of Detroit, Michigan, is well-known for the quality 
of its work. Like leading laundries all over the country, Pilgrim Laundry 
uses RevotireE Roll Covers to get both quality ironing and increased 
output from flat work ironers. 
REVOLITE’s finer weave means a finer finish, quality ironing that guaran- 
tees customer satisfaction, REVOLITE’s high heat capacity means hotter, 
dryer rolls that turn out first-class ironing fast! And Revourre’s longer life 
eliminates frequent shut-downs for roll changes—a REVOLITE advantage 
that reduces costs. 
Revouite Roll Covers are guaranteed. And Revouite “Service From 
Every Angle” brings you trained experts to help solve the problem of 
getting quality ironing at lower cost. 

Write or phone for complete information and 

a copy of the Revowrre written guarantee 





applies to Erusto-Ray. Both bulle- 
tins are available from Pennsalt 
Chemicals, Laundry and Dry 
Cleaning Department, 1000 Wid- 
ener Building, Philadelphia 7, Pa. | 





ATLAS 2222" 


Stamford, Connecticut 


Service from every angle 


or .. that’s REVOLUTE 
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| gallon carboys. The second comes in 614-gallon carboys 


| and 52-gallon drums. 

| Tested by doctors at the Boston Lying-In Hospital 

| and reported in the Journal of Pediatrics, a new method 
of combatting diaper rash with Roceal cleared 70 per- 


cent of the cases within a week, without use of other 


medicating ointments or powders, the company states. 
Fall Drying Profits Jim Coughlan, who 


| Coughlan Moves Headquarters 
has been handling the 


Buckeye line of laundry 
Sy aa and drycleaning soaps 
al ~ ae and specialities for the 
, — Davies-Young Soap 
is Z , Company in North and 
South Carolina, Georgia 
and Eastern Tennessee, 
has moved his headquar- 
ters from Atlanta to 
Charlotte, North Caro- 
lina. 

This move, which took 
place on August Ist, 
gives him a much more 
centrally located head- 
quarters, saves him con- 
siderable traveling time 

and so enables him to give better service to his custom- 
| ers throughout the territory. 





JAMES H. COUGHLAN 


| Nicholson Publishes New Trap Catalog 


| Catalog No. 751 describing Nicholson Steam Traps 
| has recently been released by W. H. Nicholson & Co., 


| 12 Oregon Street, Wilkes Barre, Pa. The 32-page bulle- 
| tin describes five types of thermostatic steam traps for 

pressures to 225 pounds; two types of expansion 
| steam traps for pressures to 250 pounds; three types of 


| weight-operated traps for steam, air, and gasoline, with 
STEAM TUMBLERS | pressures to 1,500 pounds; piston-operated steam traps 

¥ for pressures to 650 pounds; and three types of steam, 
Laundry — Dry Cleaning air, and gas separators. 

The catalog includes capacity tables, installation dia- 
grams, as well as a section containing data, charts, and 
formulae for determining the proper size trap for spe- 
cific applications. 





Drying business during Fall and Winter 
seasons last year reached an all-time high. 
Many of you were caught with too few or 
too obsolete drying tumblers. Plan now 
. .. order your new HAMMOND tumbler 
today! Immediate delivery if you hurry. Hoffman Honored 

we ao iran guration N. R. Hoffman, adver- 
tising manager for H. 


SPECIFICATIONS hai Kohnstamm & Co., Inc., 


. : was awarded the 1951 
% Open End Type with heat resistant glass : Galt Madal Award for 


port. 
% Capacity 35 to 40 Ibs. 
% Shipping Weight approximately 825 Ibs. 
% Cylinder size—36” x 30”. 
% Dimensions—39” x 42” x 71” height. 





business letter crafts- 
manship sponsored by 
The Dartnell Corpora- 
tion, publisher of Ameri- 
can Business. 

Mr. Hoffman is a 
member of the New 


Write - Wire - Phone ais. York Chapter of the Na- 
HAMMOND BLDG., WACO, TEXAS ’ tional Industrial Adver- 


tiser’s Association and is 
the recipient of several 
awards for excellenee in 
business letter writing. 


He has been associated 
TAUNDRY~ CLEANING MACHINERY CO. | with H. Kohnstamm & Co., Ine., f pit : ras : a 


N. R. HOFFMAN 








, for the past 31 years. 
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New Overhead Conveyor 


Shuler Conveyors, Inc., has announced a new, eco- 
nomical overhead conveyor, known as “Econ-O-Veyor,” 
which, it is stated, includes many of the desirable fea- 
tures of conventional overhead chain conveyors and 
adds many features which are peculiar to the new 
design. 

For example, the trolleys are on 12-inch centers and 
are connected by a chain, which makes it possible to 
hang the load every 12 inches or multiples thereof. The 
trolleys, however, are of a new type in which each trol- 
ley has three ball bearing wheels—two positioned verti- 
cally to carry the load and a third positioned on a 
vertical axis which throws the wheel into the horizontal 
plane. 

The track consists of two spaced parallel “T” bars 
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Model AJ-1 Tektor is housed in a dust-tight, splash- 
proof, die-cast aluminum box, 644” x 744” x 4” deep, 
with a screw-on cover. The electrode, connected to the in- 
strument through a 2’ length of cable, consists of a 
simple probe, 4” to 6” long, 14” to 34” in diameter, 
which is inserted into the container at the level at which 
control is required. 


Wagner Named to Clinton Board 


The election of Roscoe C. Wagner to the board of di- 
rectors of Clinton Foods, Inc., was announced recently 
by Charles W. Metcalf, president. Mr. Wagner, vice- 
president in charge of operations at Clinton’s corn proc- 
essing division, located at Clinton, Iowa, was also 
named president of the corn processing division. 

Mr. Wagner has been with Clinton Foods for 31 





with a vertical wheel carried on ; 
each “T” bar, and the horizontal | 
wheel running between them and in | 
contact with the inside bar on a | 
turn so as to give the chain and | 
trolleys full rolling contact with 
the track at all times without the | 
aid of roller or traction wheel turns. 
On vertical turns two additional | 
“T” bars are placed above the | 
other two and the chain chords | 
across between the upper or lower | 
sets of bars depending on whether | 
it is an up or down run. 

This full rolling contact feature | 
at all times creates a very low 
chain pull for a given loading 
which reduces power consumption, 
permits lower powered installations 
to do the work of old type higher 
powered ones, and increases equip- 
ment life. 

The use of ordinary mill run 
“T” bars for track and the elimi- 
nation of expensive roller turns is 
said to have greatly reduced the 
original price of the conveyor. The 
drive is a caterpillar type of either | 
constant or variable speed as de- | 
sired. The flexibility of “Econ-O- 
Veyor” makes it applicable to al- | 
most any job, the maker states. | 

Complete information is avail- | 
able from Shuler Conveyors, Inc., 
= — Place, Lynbrook, | 





Level Control Switch 


A new Tektor switch making pos- 
sible level control of practically all 
liquids and solids has been an- 
nounced by the Fielden Instrument | 
Corporation, 2920 N. Fourth St., | 
Philadelphia 33, Pa. Liquids may | 
be of high or low viscosity and | 
may have electrical conducting or | 
insulating properties, the company | 
states. No electrical contact is nec- 
essary with the material under con- 
trol. The equipment does not rely 
on floats, diaphragms, or any mov- 
ing mechanical parts. 


Lee 


Overall and coverall work can be 
profitable with a Leef Sleever. This 
expanding, steam heated ironing 
form dries and conditions sleeves 
ready for the press. It also cuts 
down the time involved in lays— 
sleeves are always open at the com- 
pletion of the lay. Finished with 
gray iron table and chrome plated 
arms, the Leef Sleever occupies only 
23x23x58 inches of space. Ask your 
jobber or write for circular. 


OVERALL 
SLEEVER 


"BOOSTED MY 
PRODUCTION 
OVER 200%!" 


OVERALL 
SLEEVER 


Also makers of 
Leef Cylinder Bearings 


BROTHERS INC. 


205 IRVING AVENUE NORTH 





NURSES’ 
UNIFORM SLEEVER 


POCKETEER 
SLEEVER 
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YOUR GARMENT or laundry presses deserve completely 
reliable, trouble-free steam connectors. That’s why 9 out of 10 
presses are originally equipped with Presstite* seamless 
flexible metal connectors. 


WHEN YOU REPLACE your connectors, be sure to ask your jobber 
for Presstite. For machines originally fitted with swing joints, 
ask for Steamtite.* Bulletin L-173 shows how to order the 
right connector for your machine. Send for it today. 

The American Brass Company, American Metal Hose Branch, 
Waterbury 20, Connecticut. In Canada: The Canadian 
Fairbanks-Morse Company, Ltd. 


*Reg. U. S. Pat. Off 


61246 


@ 
wherever connectors must move... Aucrvican 


FLEXIBLE METAL HOSE AND TUBING 
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years, joining the corporation as an engineer after be- 
ing graduated with a degree in Engineering from Iowa 
State College. 

In succession, he became assistant shift superintend- 
ent, supervisor of operations, manager of operations and, 
in 1947, was named vice-president of the division’s 
operations. 


Hammond Employees Receive Certificates 


Six employees of the Hammond Laundry-Cleaning 
Machinery Co. recently received certificates from Texas 


Shown above are, left to right: Mr. Williams; Ed Wheldon; O. C. 
Strahan; Roy Cone; William S. Hammond, president; Ben Steig; Fred 
Winslow, vice-president; C. A. Stevens; and D. L. Belcher 


A & M College for completion of a four-year supervisors’ 
training course. The graduates were honored at a din- 
ner given by officers of the company at the Roosevelt 
Hotel in Waco, Texas. Guest speaker was E. L. Wil- 
liams, vice-director of the Texas Engineering Exten- 
sion Service. Roger N. Conger, executive secretary of 
the firm served as toastmaster. 

The six employees are all department supervisors at 
Hammond. 


ti ™ 
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Literature on Steam Cost 

“How Increasing Steam Cost Can Save Money,” 
booklet No. 2171 prepared by the Sarco Company, Inc., 
Empire State Building, New York 1, N. Y., is said to 
provide genuinely helpful information on the efficient 
use of steam for executives in the industrial and heating 
fields. The booklet consists of 16 questions and an- 
swers written in easy-to-read, shirt sleeve English. 

Some of the questions discussed are: How little steam 
do you need? Are you getting the best out of the steam 
used in your process equipment? Are bypasses neces- 
sary? What is the right position for a steam trap? and 
several others. 


Needles Named Goodrich President 


Ira G. Needles, vice-president of the B. F. Goodrich 
Rubber Company of Canada Ltd., Kitchener, Ontario, 
since 1945 has been elected company president, it was 
announced recently by John L. Collyer, chairman of the 
board. Mr. Needles succeeds George W. Sawin, presi- 
dent since 1941, who resigned on June 30 for reasons of 
health. 

Mr. Needles joined Goodrich in 1916 and in 1925 
became a member of B. F. Goodrich of Canada. He 
was assistant sales manager of the tire division until 
1930 when he was made general tire sales manager. He 
was elected vice-president-sales in 1945. 

In a second announcement Goodrich states that Edgar 
T. Gregory has been named manager of flat belting 
sales. Suceeding him as operating manager of the in- 
dustrial products sales department is Donald E, Schlem- 
mer, it was announced by E. F. Tomlinson, general man- 
ager, industrial and general products division. 
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With the company seven years, Mr. Gregory started 
as a senior sales development man in his division, and 
had been operating manager since 1945. He is a gradu- 
ate of Western Reserve University, Cleveland. 

Mr. Schlemmer started with the company 15 years 
ago at Plant 4, and has been a senior sales development 
man for the past several years. 


James Named Vice-President 


Announcement of the election of John W. James as 
vice-president in charge of research was recently made 
by MeDonnell & Miller, 
Ine., Chicago, manufac- 
turers of boiler safety 
devices and related prod- 
ucts. 

Mr. James, who joined 
the McDonnell & Miller 
organization in 1948 to 
inaugurate an intensive 
research program, is 
widely known in the 
heating industry for his 
activities in professional 
societies, as a consu!ting 
engineer, and as author 
or co-author of many 
authoritative engineer- 
ing papers and_ text 
books on heating and air 
conditioning. 

Mr. James is best known by many heating engineers 
for his eight years as technical secretary of the 


JOHN W. JAMES 
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AS.H.V.E. He is co-author of the text book, “Heating 
and Air Conditioning,” was technical editor of the 
A.S.H.V.E. Guide for many years; is a contributor to 
Kent’s Mechanical Engineer’s Handbook, and is author 
of a long list of articles in engineering publications. 


Diamond Alkali Expands Plant 


Diamond Alkali Company has announced plans for 
an expansion project at its silicate of soda plant at 
Dallas, Tex. W. H. Evans, the company’s general man- 
ager of silicate operations, stated that, “this is the 
fourth time within 10 years the plant has been expanded 
to meet the ever-growing demand for Diamond chemi- 
cals in the booming Southwest.” 

The new project, estimated to cost several hundred 
thousand dollars, calls for the installation of a large 
furnace to supplement the production of three smaller- 
type furnaces now in operation. The present furnace 
building will be remodeled to accommodate the ex- 
panded facilities. 

The Dallas plant was constructed as a one-furnace 
plant in 1941. A second furnace was added in 1945, 
a detergent plant was built in 1946, and the third fur- 
nace was placed in operation in 1948. Mr. Evans at- 
tributes the expansions to ever-increasing demands in 
the Southwest from detergent, soap, textile, adhesive and 
silica gel catalyst industries. “When we get into full 
production with our new facilities early in 1951,” Mr. 
Evans said, “we hope to have sufficient tonnage to meet 
the increased demands from the catalyst industry as 
well as an excess supply for use by present customers 
and new industries.” (Continued on page 84) 


Tough Cleansertag can be a real 
cost cutter in your plant — an easy 
way to reduce garment identification 
troubles. The extra-smooth surface 
easily takes markings—even by pen. 
And holds them strong and clear in 
the strongest solutions. Nor is there 
any shredding, curl or twist—nothing 
to slow up reading. 

Obviously, sorting is far faster than 
with ordinary tags—there are fewer 
lost garments — lower replacement 
costs. 

Try a FREE Sample! 
Mark it! Soak it! Tear it! 

—and you'll be a Cleansertag fan 
from then on. 


HOLLINGSWORTH & VOSE COMPANY 
EAST WALPOLE, MASSACHUSETTS 
Gentlemen: 
Please send me free samples of Cleansertag. Also 
the names of tag manufacturers using this unusual 
tag material. 
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Auto-Lite Temperature 
Recorder shown with 
flexible tubing for dis- 
tant reading. Priced 
from $42.50. Model 
"500A" can be mounted 
on panel board or wall; 
Model “500B” is porta- 
ble type; Model ““500C”’ 
is portable self con- 
tained. 


STARCHROOM 


for 


"TEMPERATURE 
RECORDING 


You get money-saving, time-saving 
proof of temperature behavior with 
this Auto-Lite recorder. It stops 
doubt and argument—permits more 
efficient and economical produc- 
tion. Model “500” is available in 
types shown. Furnished with or with- 
out union connection to meet indi- 
vidual requirements. Chart diame- 
ter 6”. Chart ranges from —40° to 
plus 550° F. You may have your 
choice of 24-hour or 7-day oper- 
ating cycle. Send today for illus- 
trated Catalog describing this and 
many other types of Auto-Lite tem- 
perature recorders and indicators. 





THE ELECTRIC AUTO-LITE COMPANY 
INSTRUMENT AND GAUGE DIVISION 
TOLEDO 1, OHIO 
NEW YORK @ CHICAGO © SARNIA, ONTARIO 
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(Continued from page 83) 
The Dallas plant is one of six silicate plants Diamond 
operates throughout the country. It has 12 plants in 
all, and manufactures over 100 basic chemicals. 


Streets Honors Five-Year Men 

As part of its 75th anniversary celebration, R. R. 
Street & Co., Inc., is awarding five-year service pins to 
four members of its technical sales force. 


FRED STILES TOM LEWIS 


HARVEY PRICHARD SAM WALKER 

Fred Stiles celebrated his fifth anniversary on March 
1. He currently headquarters in Tampa, Florida, and 
serves Street’s customers and jobbers in Florida and 
Southern Georgia. 

Tom Lewis completed five years’ service on May 
15th. With headquarters in Charlotte, North Carolina, 
he serves the Central Carolinas territory. 

June Ist marked Harvey Prichard’s fifth anniver- 
sary. He headquarters in St. Louis, serving Eastern 
Missouri, Southern Illinois and Indiana, and Western 
Kentucky. 

Sam Walker received his five-year pin last month. He 
works out of Boston, serving customers and jobbers in 
Southern New Hampshire, Eastern Massachusetts, and 
Rhode Island. 


Time Savers Appoint McCarthy 

Time Savers, Inc., Montelair, New Jersey, announces 
the appointment of Jim McCarthy as field representa- 
tive in the Midwest area. 

Mr. McCarthy is well experienced in the laundry 
and drycleaning fields. In addition to being a graduate 
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of the American Institute of Laundering school, he was | 


formerly associated with a prominent laundry machin- 


ery manufacturer and large laundries in Washington, | 


D.C., and Elizabeth, N. J. 
He will service Time Savers distributors and cus- 
tomers in his area. 


Huron Names Monro 


The Huron Milling Company announces the appoint- 
ment of W. R. Monro as division manager with offices 
at 13 East 8th St., Cincinnati, Ohio. 

Mr. Monro is a graduate of the Ohio Mechanics In- 
stitute and has been with The Huron Milling Company 
as a sales and service representative since 1931 in Ohio, 
Michigan, Western Pennsylvania, and part of Ken- 
tucky. In addition, he was an instructor in the Navy 
Laundry School in Washington, D. C. for three years. 

His office will be responsible for the states of: Michi- 
gan, Ohio, Western Pennsylvania, Western West Vir- 
ginia, Eastern Kentucky, Tennessee, North Carolina, 
South Carolina, Mississippi, Alabama, Arkansas, Geor- 
gia, and Florida. Working under him will be D. W. 
Ritchie, with headquarters in Atlanta, T. L. Wil- 
liams, with headquarters in Memphis, and two men in 
the northern section of the division. 


New Independent Still 


Manitowoe Shipbuild- 
ing Co., manufacturers 
of synthetic drycleaning 
units and synthetic re- 
covery tumblers, have 
added a synthetic sol- 
vent still to their line. 
Designed to fit any syn- 
thetic drycleaning ma- 
chine on the market, it 


is said to assure a con- | 
tinuous supply of clean, | 


fresh solvent for better 
quality cleaning. 

The still which has a 
sapacity of 40 gallons 
per hour and may be 
used continuously or for 
batch distillation, may 
be attached to the sol- 
vent line of any machine. 
It requires no pump, op- 
erating on 24% bhp. 

The entire unit is simple in design and easily acces- 
sible for inspection and cleaning. It comes complete, 
ready for installation including stand, still, condenser, 
water separator and necessary valves and fittings. 


Heat Exchange Literature 


The Heat Exchange Institute announces the publica- 
tion of the third edition of Heat Exchange Institute 
Standards for Barometric and Low Level Jet Con- 
densers. The publication covers such important phases 
as nomenclature, definitions and standards for con- 
denser performance, and information required in the 
calculation of water requirements. Also covered are 
vacuum pump capacity, installation, information on 
atmospheric relief valves, and a series of conversion 
tables, useful in ealculation and installation of this 
type of jet condenser. 

This publication may be purchased at $1.00 per copy, 
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12 firm stitches in only 8 seconds 
. . . last 2 stitches double locks the 
button to the material. 500% faster 
and superior to hand sewing. 


To test Chandler Button 
Sewer in your own plant, 
ask for free trial offer. 





Representatives in 
all Principal Cities 





Have the complete Risdon-Remo line 
at your fingertips. Pictures, specifica- 
tions and prices make the line easy 
to order. 

And don’t forget the three star fea- 
tures of Risdon-Remo service. 
* Immediate Shi ts 
% Complete Dealer Coverage 
* A Pin for Every Need 


THE RISDON MANUFACTURING CO. 


KAUGATUCK, CONN. 











aan Y — Highest 
Quality... 


ARMA 
Black Marking Ink 


© Penetrates Rapidly 
© Quick Drying 
© Absolutely Indelible 


PITTSBURGH TAG CO. 


i ow 2°) GALVESTON AVENUE 


PITTSBURGH 12 PA 


delivery in the United States, from Heat Exchange Insti- 
tute, 122 East 42nd Street, New York 17, N. Y. 


Jchnson Line Expanded 

The Johnson Corporation of Three Rivers, Michigan, 

has announced that the self-supporting Type S Johnson 

ah Joints are now 

available in heavy 

duty construction 

suitable for operat- 

ing pressures up to 

250 pounds. The 

Type S is used 

widely in paper- 

making, textile, 

and rubber mills, 

uJ and wherever heat- 

Nipple (A) is connected to roll. Carbon ing or cooling 

graphite seal ring (B) rotates against agents must be ad- 

convex surface of nipple collar (C). mitted to rotating 
Guide (D) supports the joint, is also of rolls. 

Carbon-graphite. Spring (E) is for initial The Type Sisa 

oti eran Joint shown is for through- specialized varia- 

tion of the regular 

Johnson Rotary Pressure Joints. It was developed spe- 

cifically to combat the threat of misalignment on ma- 

chines such as calenders where considerable lateral 

movement of rolls is encountered. 

Before now its application was limited to a ceiling 
of 150 Ibs. maximum operating pressure. This new 
higher pressure design will make the self-supporting 
Type S available for much wider use. 

It retains in full the packless, self-lubricating and 
self-adjusting features of the standard Johnson Joints. 
The rotating member consists of just one part—a nip- 
ple which is connected directly to the roll or drum. 
This nipple has a convex, hemispherical collar which 
rotates against a matching concave surface of a special 
carbon-graphite seal ring. 

Pressure itself acts as the sealing force, filling the en- 
tire housing and forcing the seal tightly against the col- 
lar. A spring is provided in the joint for initial seating. 

The rear portion of the carefully machined nipple 
serves as a bearing surface. It rotates in a large car- 
bon-graphite guide, which in turn is fitted carefully in- 
side the body. It is this construction which supports 
the joint, permitting it to shift as the roll shifts so there 
can be no danger of misalignment. 

The new joint is available for either through-flow or 
syphon pipe service; the through-flow type serves for 
inlet at one end of roll with outlet at other end; the 
syphon pipe type for inlet and outlet through the same 
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joint. Head lugs are provided for simple stop rods to | 


4” | 
y | 


keep joints from turning. Available in sizes from 
to 3”. 


L 


Information on the new 250-lb. Type S. Johnson | 


Rotary Pressure Joints is contained in Johnson Bulle- 


tin JS-3. 


Ford Installs No-Spin Differentials 


T. H. Holden, truck and fleet sales manager, Ford 


division, Ford Motor Company, announces that “No- | 
Spin” differentials, designed to provide positive trac- | 


tion under all unfavorable road conditions, are being 
installed in production on special order on F-4, F-5, F-6, 
and F-7 series Ford trucks. 


The device is a locking differential which replaces the | 


standard differential in the rear axle, and is designed 


to prevent wheel spin, thus assuring greater traction in | 


sand, gravel, mud, and snow and on ice. 

It is manufactured and warranted by the Detroit 
Automotive Products Corporation and can be installed 
in F-4, F-5, F-6, and F-7 series Ford trucks with single- 
speed axles and F-5 and F-6 trucks with two-speed 
axles. 

“The locking differential can be used very effectively 


in approved vocational categories, such as school buses, | 
public utility vehicles, delivery fleets, snow plows, fire | 
trucks, and certain off-the-road operations,” Mr. Holden 


said, 


Bendix Commercial “Domestic Type” Washer 


A strictly commercial “domestic type” 
washing machine that incorporates the features neces- 
sary for operation in self-service stores is now available, 
according to the Telecoin Corp., national distributor for 
the Bendix Commercial Washing Machine. Commer- 
cial Model C-411, states Telecoin, is the only domestic 


automatic | 


type washer that is built expressly for the self-service | 


laundry industry and is sold only to that group. 

The need for the machine developed shortly after 
the self-service industry gots its start in the early 1940s. 
The regular home models then in use would not stand 
up or provide the quality wash that customers ex- 
pected within the 30-minute cycle. The Model C-411 
has successfully met this need, Telecoin reports. 


Hebert Moves Into New Plant 


The Hebert Paper Corporation recently moved into 


a new, enlarged plant at 670 Young Street, Tonawanda, | 


N. Y. Walter F. Hebert, president, points out that the 
20,000 square feet of floor space together with new 
automatic machinery and straight-line flow of work will 
give the firm’s paper converting operations greater flexi- 
bility and increased production speed. 

Among the machines installed are high-speed equip- 
ment for making garment bags and automatie machin- 
ery for producing small unit rolls of various widths and 
lengths of waxed paper, cellophane, etc. Other special- 
ized equipment handles the production of waxed papers 
and “Glenn Anderson” laundry shirt collar supports. 

The Hebert Paper Corporation is a wholly-owned 
subsidiary of the Hubbs and Howe Corporation of Buf- 
falo, Cleveland, Erie and Rochester. 


Correction 

On page 87 of the June 15, 1951, issue, the location of 
the Ideal Stencil Machine Co. was inadvertently 
omitted. The firm’s address is Belleville, Ill. 
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DARNELL 
ASTER 


Reduce Floor Wear 
to a minimum. 


Increase efficiency 
of employees. 
Eliminate wracking 
of equipment. 


Save time, speed up 
production. 


A SAVING AT 
EVERY TURN 


DARNELL CORP. LTD., 60 WALKER ST. NEW YORK,NY 
LONG BEACH, CALIFORNIA, 36 N. CLINTON, CHICAGO. ILL 
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SETS OF wn te 
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more 


SALES 


use 
STAIZ 
& 
X-PANDO 


COLLAR SUPPORTS 
YOuRS Send today 


for our Collar 
FREE Support Book- 
let! 


83-99 


STARCHROOM 


TIME SAVERS 
Walnut St. > Montclair, N. J 


MARKING MACHINE 
For LAUNDRIES 


Prints thru a Ribbon and is Always 
Ready! Fast, clean, accurate marking 
that saves time and eliminates the cause 
of claims. 6-, 8-, and 10-character ma- 
chines. Easy-to-read black on yellow 
index strips. Clean, indelible marking. 
Type cannot fill in. No smudges or blots 
on work in process. 


Special wash-out ribbon for 
marking ot wet assembly. 
long ribbon life assured by 
patented diagonal ribbon 
feed. 

Makers of TAG-O-MATIC, 
tag-making-and-marking 
machine for drycleaners. 


Wire or write for folder or 
demonstration. 


KING MACHINE co 
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“K-] De ag 


SOAP BUILDER 
SOAP EXTENDER 
WORK IMPROVER 


Favorite with quality Launderers 
for past 10 years. 


THE LAUNDRY CHEMICALS CO. 


Division of The Kinsley Chemical Co. 
4538 West 130th St., Cleveland 11, Ohio 


Portable Forming Machine 


A new, portable forming machine for use by fur 
manufacturers, repairers, and restylists, is said to com- 


pletely reform out-of-shape garments in two hours or 
less without tacking, pinning, nailing, or the use of 
elastic. Introduced by the Walter Haertel Company, 
2840 4th Avenue S., Minneapolis 8, Minn., the Haertel 
Form Master will reform up to four times as many 
garments per day per operator as other methods, the 
company states. Perfectly finished garments can be 
turned out without kyling skins or repeating forming 
operations. 

Form Master puts two to six permanent flares in the 
backs of coats by specially designed perforated alumi- 
num forms. Kyled coats under the old method of nailing 
often produced irregular flared and poorly fitted gar- 
ments. The new method is said to assure perfect align- 
ment of flares without repeated fittings or adjustments. 
Garments hang perfectly, even on hard-to-fit body 
forms. Crooked coats can be squared up quickly and 
accurately, and diagonal fronts may be corrected. 

Flare forms are held in place with zine plated spring 
bars held at each end of the forming table by adjust- 
able clamping bars. Forms are adjustable to any type 
or size of garment. Working surface totals 35 square 
feet. The unit consists of a three-piece hinged work 
table measuring 84 by 60 inches with two folding leaves, 
and may be folded up and put out of the way when 
not in use. 

The work table is perforated with holes through 
| which room temperature air is constantly circulated by 
a 400 cfm. fan powered by a 1/6 hp. 60-cycle A.C. mo- 

tor. Two drawers on either side contain the same per- 
forated working surface for collars, sleeves, etc. Fan 
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Dnstat table XEY-TAG CHECKING SYSTEM 


ASSURING 
a Positive AUTOMATIC MECHANICAL CHECK 


SAVE LABOR—ELIMINATE CLAIMS 


Key-Tag assures you—no matter 
oe what the service—definite, accurate 
et V identification of every net and gar- 

ment. It speeds up every operation 

and reduces labor costs. Fits easily 
into your present system without any 
elaborate new set-up. Get the de- 
tails from your supplier or write direct. 


THE KEY-TAG 
CHECKING SYSTEM CO. 


6509 HOUGH AVE. e CLEVELAND, OHIO 


to Delivery 


speed is controlled to force just enough air up through | 
the work table and over the drawers to do a thorough | 


drying job. 


The clamp and strap arrangement eliminates all tack- | 
ing. The forming clamps secure the garment with spring | 
are anchored against the edge of the | 


tension jaws, 
work table and pulled to the necessary snugness. Two 
steel extension tapes serve as guides, 


mits correct shaping. 
Constructed of heavy welded steel, 
ter’s standard includes six perforated aluminum forms, 


six spring bars, 72 forming strap clamps, and two steel | 


extension tapes. 


Massachusetts Laundryowners’ Association 
New England Linen Supply Association 
Combined Fall Conference 
The Maplewood 
Maplewood, New Hampshire 
September 13-16, 1951 


Virginia Association of Launderers and Cleaners, Inc. 
Annual Convention 
Hotel Chamberlin 
Old Point Comfort, Virginia 
September 17-18, 1951 


Kentucky State Laundry and Dry Cleaners Assn. 
Mammoth Cave Hotel 
Mammoth Cave National Park 
September 21-22, 1951 


New York State Laundryowners Association 
Fall Conference 
Saranac Inn 
Saranac, New York 
September 28-30, 1951 


National Institute of Diaper Services 
Annual Convention 
Hotel Commodore 
New York, New York 
October 15-17, 1951 


(Continued on page 90) 
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forming parallels | 
to help keep garment edges straight, and a permanently | 
attached tape around the edge of the work table per- | 


the Form Mas- | 


NDRY JOURNA 


BLANKET 


BLANKETMASTER WASHER 


EQUIPMENT COMPANY 
HATFIELD, PA 

















WASHERS 


MODEL 1W-5O 50 LB. DRY WEIGHT CAPACITY 


Sapinening. ““*know-how,”’ quali moseciale, rugged construction 
continue to go into the MI IR washers to make them the 
ndable praliehts on the market today. 
ilnor wey © a on you SPEED . 
TONG LIFE... ualities demanded of a washer by the self 
5 and Ib. we > = capacity models and the 
2 u f- "4 in eee semi or fully automatic 
models. Sold by leading distributors everywhere. 





most de 


WRITE DEPT. $ 
FOR DETAILED 
CATALOG 


MANUFACTURERS OF FINE LAUNDRY AND DRY CLEANING EQUIPMENT 
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AF 


WHAT GOOD 
ARE 


HOLES 
...tW YOUR FLOOR! 


Holes and cracks in your shop floor cost plenty in production 
time, you know that. But, now you can repair those holes 
quickly with Cleve-O-Cement. Simple to apply, no skill required. 
Dries overnight. 28 times harder than ordinary cement, not an 
asphalt composition, Ready for heavy traffic next morning. 
Waterproof, slipproof, crack proof. Cleve-O-Cement stands up 
in bottling plants, laundries, dairies, ice cream plants, food 
and meat packing plants and especially where a moist or 
food acid affects ordinary floors. 


Send for illustrated bulletin. 


THE MIDLAND PAINT & VARNISH CO. 


9123 RENO AVE. * CLEVELAND 5, OHIO 





The simplest, most convenient way of 
keeping a list of your customers, their 
addresses, the orders they send in, the 
amount they pay... 


THE NO. 39 CLEANERS & DYERS RECORD FORM 


Provides space for recording this necessary in- 

formation with minimum effort. Whether your 
lant is large or small, whether you prefer a 
ound volume or loose-leaf type, your needs 

will be answered by one of these three editions: 

No. 39 Senior Recorp Book—400 Pages 
(10,000 entries). Durably bound in heavy 

duck with leather covers 

No. 39 Junior Recorp Book—48 Pages 
(1,200 entries). Board covers, marbleized 

binding 

Loose LeaF BINDER 

Loose LeaF SHEETS: 

ALL PRICES 

PREPAID 


NATIONAL CLEANER & DYER 
304 East 45th Street, New York 17, W. Y. 


LAUNDRY 


JOURNAL August 15, 1951 


MASTE 
is" 


All the proven features of the 
other Cook WASHETTES, in- 
cluding the extra fast washing 
cycle. See your jobber. 


MACHINERY 
SALES CO. 


DALLAS TEXAS 














(Continued from page 89) 


National Association of Institutional Laundry Managers 
Annual Convention 
Sheraton Hotel 
Chicago, Illinois 
October 18-20, 1951 


Annual A.I.L. Convention 
Stevens Hotel 
Chicago, Illinois 
October 19-21, 1951 


Connecticut Launderers & Cleaners Assn., Inc. 
Fall Business Conference 
Hotel Stratford 
Bridgeport, Connecticut 
November 2-3, 1951 


National Institute of Rug Cleaners 
Convention and Exhibit 
Hotel Statler 
Boston, Massachusetts 
January 19-21, 1952 


National Institute of Cleaning and Dyeing 
Annual Convention and Exhibit 
St. Louis, Missouri 
February 7-9, 1952 


Diaper Service Institute of America 
Annual Convention 
Stevens Hotel 
Chicago, Illinois 
March 23-26, 1952 


Massachusetts Laundryowners’ Association 
Hotel Statler 
Boston, Massachusetts 
April 4-5, 1952 


Laundry and Cleaners Allied Trades Assn. 
Laundry and Dry Cleaners Machinery Manufacturers 
Assn. 

The Greenbrier 
White Sulphur Springs, West Virginia 
April 23-26, 1952 

(Continued on page 91) 
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2 Git ‘Tops for laundries 
from Coast to Coast 


3 PRESS 


5-L 
LAUNDRY STARCH LAUNDRY STARCH 


Write for demonstration by Clinton's Laundry Technician 


UNIPRESS COMPANY CLINTON FOODS INC. 


E 2806 Lyndale Ave. * Minneapolis, Minnesota CLINTON, EOWA 








i 


(Continued from page 90) 
Oregon State Laundry Owners’ Assn. 
Eugene Hotel 
Eugene, Oregon 
May 15-17, 1952 


FLAMONEL 

STANDARD 
HAMPION 

FOAMONEL 


@ PERMOPAD 


Made in exact accordance with 


] press manufacturers specifications 
2328 W. Nelson St 


J. C. Brittingham, national | . 
sales engineer for The Kisco RESILLO COMPANY Chicago 18, Illinois 
Boiler & Engineering Company, 
St. Louis, Mo., died on July 


14, 1951. Prior to joining Kisco, 


he had operated his own laun- 
dry and drycleaning plant in | For MARKING Use eee aha: Sythe Th sala apni g 
% Genuine PEERLESS BEACON TAGS. Finest 80x80 count cotton 


a a) 
Hamlet, N. C. weit ‘ cloth, Easy writing surface for hand or machine marking. Firm yet 
“Britt came to Kisco in pliable staples. Also fibre. 5 sizes. Half Tags and Single Staple Tags 


1928 and had devoted his time available. 
since then to the sale of Kisco wAB SOCK TAGS * NON X L TAGS 
: - x Easy writing, strong cloth For heavy work. Open type 
boiler room, heating and ven- surface over metal; water or with large pliable prongs. 
tilating equipment. He worked fluid washes in and out of 80x80 count cotton cloth cov- 
with and trained salesmen and * re Kern proeeh sexiens poli : 
sates rs . aaeeads oroia for temporarily fastening French Cuffs 
vor ean ct eng rg oct Ty Made of smooth stiff paper supported by steel wire. 
state In the lon, and was in * TAGGING MACHINES . 

save time, labor, 
attendance at most of the na- money. Machines operate easily, simply. Machines 
tional conventions throughout = eee B and Peerless Beacon Tags, both 

re and cloth. 


WORLD'S LARGEST EXCLUSIVE MANUFACTURERS OF METAL PRESS PADS 





these years. 
He had made his home at Astor, Fla., during the past six Fully 


years. e Mees Ee B Ss ON teed. 
He is survived by his wife, a son, and a daughter. CLIP & TAG COMPANY 


48 Grove Street, Semerville 44, Mass. 




















Mark Dunn, 61, Detroit laundry operator and for nearly 30 
years a leader in East Side Knights of Columbus activities, died 
recently after an illness of more than a year. 

Surviving are his wife, two sons, and three daughters. 


Asa Walter Friend, 66, founder of the American Laundry of 
Springfield, Mo., died on July 9 after a lingering illness. He 
moved to Springfield in 1929 to establish a laundry business 
there, and remained active in the operation until ill health 
forced his retirement about five years ago. He was also a di- 
rector of the Farmers and Merchants Bank. He belonged to 
the Presbyterian church and the Masonic lodge. 

He is survived by his wife, a daughter, two brothers, and two 
sisters. 


John Davis Gore, 67, owner of the Gore laundry, Beaumont, 
Texas, died recently after a long illness Mr. Gore had been first 
president of the Texas Dry Cleaners Association and had also 
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oe ee ee ee ee ee ae Gee eee cow oy 


BOCK —- a otis fer the Mew Minacte 


EXTRACTORS | CLI a 


The most efficient time 

and money saving Ex- DUPONT NYLON Wade bythe 

tractor on the market. : OOKS LIKE Coffon! CoNGBOY. “an- 
Made in 15”, 17” and 20” sizes. EELS LIKE Cotton! tne Fe tea by 


: EARS LIKE fron! 
Send Us Your Inquiry. Economical! 


D EASY TO HANDLE 


BOC K _§ DTTOMS WOVEN TUBULAR 


rite for Descriptive Literature 
LAUNDRY MACHINE CO. CARSON TEXTILE CO., ING. 201M 


TOLEDO, OHIO Bute 




















been president of the NICD for two terms. He was a Rotarian, 
and held membership in the Beaumont Country Club, Masonic 
Ove me] { | Ta fe Ss lodge, Knights of Pythias, and Shrine. 
He is survived by his wife, a son, a daughter, two grandchil- 
dren, and five sisters. 
Clearly numbered brass 


tags fer permanent iden- Carl Heinle, 72, owner and retired operator of the American 

tification. Attach anywhere on garments. Home Laundry, Dover, N. J., died recently. He is survived by 

Will not snag or come loose. Write for his wife, Sophie; a daughter, Meta; three sons, Carl, Jr., Edwin 
free sample today. C., and William J.; and a brother. 

Other K-D Products 

s ; : os 

> aes Sect Claneees spl srnstosienrs | William C. Johnson, 49, executive vice-president of the 

@ Net Pins @ Morking Pins Allis-Chalmers Manufacturing Company, died on July 26. He 

was a member of the firm’s board of directors and was also a 

Sold By Jobbers Tue /KeYes-DAvIS COMPANY member of the executive committee of the board. In addition, 

Everywhere _ vy | he served as chairman of the board of Canadian Allis-Chalmers. 

110 - 14th St. - Battle Creek, Michigan | He served as president of the National Electrical Manufac- 

| turers Association in 1948 and as a member of the organization’s 

board of governors since 1944. He was also a member of the 

National Industrial Conference Board and a member of the 


th | Board of trustees of the National Security Industrial Associa- 
e li tion. He was a director of the NAM and was elected to the 
e ? —_ 

to 


-/S board of trustees of Carroll College, Waukesha, Wisconsin, in 
a June, 1951. 

He is survived by his wife and two children. 
me SUPERIOR 


/ \ LAUNDRY FABRICS Theodore A. Kemme, 53, manager of 

| or Phone Collect the Denver office of the Carman Distrib- 

uting Co., division of Carman & Co., Inc., 

T , died on July 4 at his home in Denver. 

TI N G U E, B R OG W N & C 0. Mr. Kemme served in the Marine Corps 

723 East Washington Boulevard, Los Angeles 21, Cal.. .PRospect 6023 during World War I. He joined the Car- 
502 Bishop Street, N. W., Atlanta, Georgia ATwood 3864 man organization in 1934. 3 

1227 Wabash Avenve, Chicago 5, Ill He is survived by his wife, two sons and 


1765 Corter Avence, New York 57,6. ¥ two daughters, his father, three brothers, 
. sais and two sisters. 




















; Lee Pates, 68, prominent St. Paul, Minn., launderer, died on 
July 14. Associated with the laundry and drycleaning business in 

( St. Paul since 1902, Mr. Pates was president of the Capitol 
In response to repeated demands—10 pertinent Laundry when it merged with Model Launderers and Cleaners 
articles taken from previous issues of The NA- last January. He remained with Model as vice-president until 
TIONAL CLEANER & DYER have been pre- ga er 


. He was instrumental in forming the St. Paul Laundry and Dry 
pared and reproduced in booklet form. Cleaners Association and served as its president in 1926. He also 
These articles contain the necessary step-by- assisted in establishing the AIL and had been a director of that 
step inf tion (with . ompanying photo- group. He is survived by his wife, four sons, and a daughter. 
graphs) to aid your repair department to more 
“Profitable Alterations.” 


Mrs. Hattie Planck, 62, co-owner of a Detroit, Mich., laundry 
for two years, died recently. She is survived by her husband, a 


Price only 50¢ | sister, and two brothers. 


NATIONAL CLEANER & DYER 


304 East 45th St. New York 17, N. Y. Percy C. Roberts, 74, president of the Greenfield Laundry 
t | Company, Greenfield, Mass., died recently. 
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tive insertion of the same ad. Advertisements set in capitals 





10¢ a word for the first insertion and 8¢ a word for each 


or bold face type 15¢ a word, first insertion, 10¢ a word for subsequent, consecutive insertions. Minimum charge—$2.00 (new or repeat). 
Help Wanted and Situations Wanted ads 5¢ a word for first insertion, 4¢ a word for each subsequent, consecutive 


insertion of same ad. Minimum charge $1.00 (new or repeat). 


Capitals or bold face type—double these rates. 


Ads must be in our hands by the first of the month. Payment should accompany all orders. 
Add cost of 5 words if answers are to come to a box number to be forwarded by vs. 


Extra white space at top, bottom or between lines di 


bi. denied 





charges i 


Mail your box number replies to The STARCHROOM LAUNDRY JOURNAL, 304 East 45th St., New York 17, N. Y. 








LAUNDRIES and CLEANING PLANTS FOR SALE 


LAUNDRIES and CLEANING PLANTS FOR SALE (Cont'd) 





LAUNDRY PLANTS and DRYCLEANING PLANTS. 100% PROPOSI- 
TIONS. New York, New Je-sey, Connecticut, Pennsylvania. Other Sec- 
tions—-WHERE DO YOU WISH TO LOCATE? Richard J. Muller—Lic. 
Broker, 89-16 184 St., Jamaica 3,2 N. Y. Tel REpublic 9-3016. 406-8 


FLORIDA STEAM LAUNDRY x DRYCLEANING PLANT. Continuous op- 
eration for more than 25 years. Now largest in this prosperous, growing, 
year-round area. PRICE—§85,000, $30,000 cash, balance reasonable. 
Stephen F. McCready, Realtor, Ocala, Florida. 9324-2 





Laundry plant modern t take in drycl ing gross x85 $70, 000. ‘De- 
sirable Indiana community. Excellent opportunity for party or parties 
with laundry experience. $20,000 cash, remainder over long term to 
qualified party buys plant and real estate. Recall to military, sale rea- 
sons. ADDRESS: Box 9423, STARCHROOM LAUNDRY JOURNAL. -2 


PORTLAND OREGON—Quality laundry, cleaners top prices, one truck. 
Grosses $40,000, easily doubled. Same t eleven years. Swell 
family setup. $25,000 Terms—sell, lease property also house. Write: 
BOX 9428, STARCHROOM LAUNDRY JOURNAL. 2 














t 


Laundry with living quarters Y and quip in 
good condition. Only one in town. Good lease. Doing $550 per week. 
Price $8,500. Health forces sale. H. M. Wade, P. O. Box 4173, Calistoga, 
California. 9429-2 
NEW LAUNDRY PLANT FOR SALE—FACTS: An industrial city with 
654 diversified industries. (Chamber of Commerce figures). Established 
locally in laundry business 17 years. Moved into new plant just 3 
months ago, with cash and carry store front and drive-in at rear of 
plant. Have 3 truck routes plus cash and carry store between two of 
the largest hotels locally. Doing $1,500 worth of business weekly. New 
125 HP 125 PSP Cleaver-Brooks Oil Burning Boiler, with all other 
boiler room accessories. Boiler separate from main plant. Business has 
profitable history. Selling due to doctors orders. Address all inquiries 
to Box 9442, STARCHROOM LAUNDRY JOURNAL. -2 


oe ee mY eS 





Good going shirt laundry and ‘drycleaning Business. "Building and 
equipment, all in first-class condition. Room for expansion. Prosperous 
South Jersey town. ADDRESS: Box 9446, STARCHROOM LAUNDRY 
JOURNAL. -2 


SQUARE DEAL—Efficient New ‘York vicinity plant with excellent name, 
good personnel and modern equipment. Average past yearly sales 
$475,000. Price right. Owner has other interest. ADDRESS: Box 9452, 
STARCHROOM LAUNDRY JOURNAL. -2 


Laundry and Cleaning plant in mining toon Arizona, only laundry in 
town running $12,000 month. Plenty of territory to expand. Own lot and 
buildings. Four delivery trucks. On account of health owner will sell con- 
trolling interest for $35,000 or all stock in the corporation for $55,000. 
Easy terms. Arthur Horn, 5125 Alameda, El Paso, Texas. 9464-2 


COMBINATION LAUNDRY & DRYCLEANING PLANT, ‘old ‘established 
business, central CALIFORNIA. Trading area 75,000 population. Chief 
industries, dairying, fruit and cotton on a large scale. Practically new 
equipment since 1945. Annual business $100,000. A money maker. AD- 
DRESS: Box 9422, STARCHROOM LAUNDRY JOURNAL. -2 


FOR SALE: MODERN LAUNDRY ALL LATE EQUIPMENT, ESPECIALLY 
SUITED FOR INDUSTRIAL LAUNDRY PRODUCTION OR LINEN SUPPLY, 
APPROXIMATELY 16,000’ FLOOR SPACE, NEW 200 H.P. COMPLETE 
POWER PLANT. LOCATION TEXAS IN CITY OF 600,000 POPULATION. 
LONG LEASE ON PROPERTY AT LOW RENTAL. REPLY BOX 9438, 
STARCHROOM LAUNDRY JOURNAL. -2 








CALIFORNIA LAUNDRY PLANT AND DRYCLEANING AGENCY, meal 
ous cash and carry business, asking $10,000. Terms. Rent $75. Haig 
Realty Co., 969 E. Washington St., Pasad California. 9463-2 








LAUNDRY PLANT in a thriving area of NORTHERN NEW JERSEY. Gross 
business in 1950 approximately $130,000. Sale price $140,000. Includes 
cinder block building with 7,000 square feet on one floor, on main thor- 
oughfare with property 120 x 200’. Also includes five trucks. ADDRESS: 
9465, STARCHROOM LAUNDRY JOURNAL. -2 


FOR SALE—Fully « equipped modern aide satin $1400.00 per week 
and equipped to do double that amount. Established 15 years. In the 
heart of St. Louis Co., Mo. near the airport and Navy Base. Plenty of 
room in building to install a drycleaning unit. Office on busy business 
street. Entrance on side street can be made into a wonderful drive-in. 
Three year lease at $300.00 per month with option to renew. Three 
1949 Chevrolet trucks, running two routes. Price $21,000.00. Contact 
George R. Albin at Advance Laundry Co., 2520-22 Woodson St., St. 
Louis 14, Missouri. -2 


TOMAHAWK MODEL LAUNDRY, concrete block building 30° x 60’. 
GOOD EQUIPMENT, soft water, cash business, no deliveries. $19,000 
terms half cash. Wm. F. Brown, Realtor, Tomahawk, Wisconsin -2 


LAUNDRY AND DRYCLEANING PLANT. 50 YEARS CONTINUOUS OP- 
ERATION. All new equipment, modern brick building, $145,000 volume. 
Only two other laundries in rich midwestern agricultural and livestock 
center of 85,000 population. Building sale or lease optional. Owner 
wishes to retire. ADDRESS: Box 9474, STARCHROOM LAUNDRY 
JOURNAL. -2 


Established laundry, cleaning plant, linen supply. Prosperous Central 
Texas courthouse city. Loyal experienced employees. Cash business 
$50,000 annually. Rent $100—good lease. Bargain at $25,000—terms 
$5,000 to $10,000 cash, balance easy. ANOTHER complete going laundry, 
cleaning plant, including building and adjoining apartment. Estab- 
lished 7 years. All for $15,000—§$5,000 cash, balance terms. Write or 
ae Hammond Machinery Co., Waco, Texas. 9477-2 


LAUNDRY FOR me hn area. Owner in poor health. Will sacri- 
fice. Excellent t. Easy terms arranged. Box 


9483, STARCHROOM LAUNDRY JOURNAL. 2 











BUSINESS OPPORTUNITIES 





LAUNDRY PLANT equipped for fluff-dry work. New commercial equip- 
ment, truck. Good opportunity, Sacrifice at $5,000. Write: Box 9403, 
STARCHROOM LAUNDRY JOURNAL. “i 


Direct to 


Engineering Sales Representative wanted, state or regional. 
boiler return system and complete COLUMBIA line of boiler feed, heat 


a i " +i 


conservation, and control equipment. P. O. Box 
226, Santa Clara, California. ‘‘Pioneers In Direct Return.” “1 





DRIVE IN LAUNDRY and CLEANERS. $50,000 itd PROFIT in 1950. 
$70,000 possible profit for 1951 due to ptionally large i in 
volume this year. Drycleaning volume over $100,000 last year. Long term 
lease on new modern building, built especially for this business, 100 
percent location. Equipped with the latest modern machinery. Business 
established over twelve years. Due to illness a quick sale must be made. 
Will sacrifice this unusual profitable business for $150,000 cash. Invest- 
ment can be made back in 3 years. Please give financial information in re- 
plying and full details will be given including complete set of photos. 
This business will bear close investigation. Address Post Office Box 
1073, Kansas City 10, Mo. 2 
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LAUNDRIES and CLEANING PLANTS WANTED 


ADVERTISING SERVICES 





WANTED — PLANTS — ALL KINDS —New York, New Jersey, Con- 
necticut. BUYERS WAITING — LIST YOURS. RICHARD J. 


Lic. Broker, 89-16 184 St., Jamaica 3, N. Y. Tel. REpublic 9-3016. 4324-1 





CONCERNED about sales? Want advertising that REALLY BRINGS IN 
BUSINESS? Want advertising that sets the whole town BUZZING about 
your laundry? These ads produce amazing results at LOWEST COST 
per new customer. Tested and proved three years. Now available 
exclusive territory basis. Write BARB ADVERTISING COMPANY, 26 





LINEN SUPPLY and LAUNDRY BUSINESS WANTED 


WANTED: LINEN SUPPLY AND LAUNDRY BUSINESS, small or large, 
anywhere in the U. S. A. Replies held confidential. ADDRESS: Box 9249, 


STARCHROOM LAUNDRY JOURNAL. -1 











FOR LEASE 





FOR LEASE: Thriving laundry and drycleaning plant in ALBUQUERQUE, 
NEW MEXICO. Grossing $100,000 per year. Exceptional opportunity 
for experienced man. Address: Box 9416, STARCHROOM LAUNDRY 


JOURNAL. -20 


BRICKETT AVE., HAVERHILL, MASS. 9451-10 





PROFESSIONAL NOTICES 


CARRUTHERS’ LAUNDRY BULLETIN—the statistical Bulletin for the 
Laundry Industry—weekly sales reports—monthly cost trends and 
articles of timely interest. 64 Bulletins—$12 annually. John Car- 
ruthers Co., Inc., 909 Little Building, Reston—« statistical organization 
affiliated with John Carruthers & C and Manag 

ment Consultants, Boston, Hartford, and - reese 2627-27 











CONSULTANTS 








SALESMEN WANTED 





One young Salesman to cover central Pennsylvania for well known 
laundry machinery manufacturer. Contact with details: Box 9444, 
STARCHROOM LAUNDRY JOURNAL. -14 
WEST COAST SALESMAN calling on laundry and cleaning plants. 
We want ONE GOOD MAN who can add fo his line a nationally known, 
easily sold item. HIGH COMMISSION RATE. Replies will be held in 
strict confidence. Write Box 9450, STARCHROOM LAUNDRY JOURNAL. 

-14 








HELP WANTED 


SUPERINTENDENT for large plant in south-central city. Must be able to 
maintain incentives and get production. Age, preferably 30 to 40. Must 
be temp tally well bal d and able to stand pressure. Excellent 
salary with adequate bonus for a good performance. ADDRESS: Box 
9439, STARCHROOM Lauer JOURNAL. 7 











Rijetionned leendey man in all stim of laundry business. Capable of 
assuming complete responsibility in large modern plant in Fairbanks, 
Alaska. Prefer middle aged man. Reply to Dr. A. R. Carter, Commerce 
Bldg., Everett, wushingion. 9441-7 


WANTED—LAUNDRY SUPERINTENDENT. For Seundey and enti 
ing plant with opportunity for advancement in Mid-Western small city. 
Furnish references and experience, etc. Write: Box 9443, STARCH- 
ROOM LAUNDRY JOURNAL. 7 


SALES MANAGER—NEW ORLEANS, $7,500 TO $10,000 PER YEAR. 
MUST BE A TOP MAN IN SALES FIELD ABLE TO PLAN, CREATE 
AND MANAGE SALES ORGANIZATION, INCLUDING ALL PROMOTION 
AND ADVERTISING, FOR LARGE LAUNDRY. AGE 35 TO 50, STABLE 
WORK, HISTORY OF INCREASED RESPONSIBILITY. STATE FULLY 
EXPERIENCE, AGE, EARNINGS AND EDUCATION IN FIRST LETTER. 
REPLIES CONFIDENTIAL. BOX 9445, STARCHROOM LAUNDRY 

7 


JOURNAL. 


Laundry Manager and Washman for Private Boys’ School in New 
England. Submit qualifications, experience and salary required to: 


Box 9447, STARCHROOM LAUNDRY JOURNAL. 7 


TOP > FLIGHT LAUNDRY SUPERINTENDENT to manage one of Baltimore's s 
largest and finest plants. Must have proven record of accomplishment. 
Write, wire or phone Harold M. Fish, Fish Laundry, 2565 Pennsylvania 
Ave., Baltimore 17, Md. 9478-7 














SITUATIONS WANTED 


LAUNDRY SUPERINTENDENT—25 years experience with plants of 
$5,000 to $10,000 weekly volume, exceptional record for labor manage- 
ment, family man, no drinker, wants permanent connection. ADDRESS: 
Box 9411, STARCHROOM LAUNDRY JOURNAL. 5 


LAUNDRY PRODUCTION MANAGER—Executive, 48 years “of "age, mar- 
ried, college education. General Manager of one of the largest family 
laundries in the East. Modern production methods. Minimum $7,500, 
New York City area. Available immediately. ADDRESS: Box 9466, 
STARCHROOM LAUNDRY JOURNAL. 5 











Experienced laundry supervisor always produced results desired, seeks 





good position. Always sober. Never sick. Ed dable. Weil 
recommended. Addzess: Box 9475, STARCHROOM LAUNDRY JOURNAL. 
5 


CENTRIZE: CENTRIFUGAL WASHING IN YOUR EXTRACTOR. Installa- 
tions in over 100 plants d ibilities for big 
savings in machinery, supplies, water, power and ‘labor while producing 
beautiful quality work at a much higher profit. Write for detailed in- 
formation to HOWARD FINK AND SONS, Laundry owners and engi- 
neers, 2224 63rd Street, Kenosha, Wisconsin. 9286-25 











LAUNDRY LISTS 





Laundry Lists: Our Catalog Lists, 414 x 11, white bond paper, black ink, 
padded, 20,000 Freight prepaid. Also Colored Lists. Ask for Catalog 
and prices. We also print Bundle Inserts, Driver Route Sheets, etc. 
Breslin Press, Inc., Finch Bldg., St. Paul 1, Minn. 9277-24 








MISCELLANEOUS 


11,500 Camelforms and 5,000 paper shirt-bags, assorted sizes, at a low 
price. For sizes and prices write: Home Laundry and Drycleaning Co., 
23-29 N. 11th St., Richmond, Indiana. 9383-8 











CARDING WIRE 


CARDING WIRE: For Curtain and Blanket Stretchers. G. W. ROB- 
INSON CO., 36 Pleasant Street, Watertown, Mass. 3240-38 


The Mark 
Record Sheet 


is a great check against inaccurate marking. Re- 
cords the marks used in all bundles; permits 
location of lot for all marks 

Prevents duplication of marks; 

Avoids mixup of garments; 

Aids and simplifies sorting; 

Used in any marking system; 

Precludes thievery. 








Used for years by hundreds of laundries 
SAMPLES FREE 
(All shipments C.O.D. unless check 
accompanies order) 
Price, per thousand................$7.50 
5,000 or more, per thousand.........$6.50 


Starchroom Laundry Journal 
304 East 45th Street New York 17, N. Y. 
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REPAIRS -— PARTS — SERVICE 


REPAIR PARTS FOR ASHER IRONERS, GEARS 
service men. Full line of Asher ironers, rebuilt 
how. BAEHR LAUNDRY MACHINE CO., 29 Calumet 
N. J. 











MACHINERY WANTED 








WANTED: Monel or inl steel h loading extractors, and 
flatwork ironers. Highest cash prices paid for machinery in good condi- 
tion. Give make, model, serial number and location. ADDRESS: Box 
9359, STARCHROOM LAUNDRY JOURNAL. 3 


WANTED—Two American Double Cuff Machines “whieh iron quesets, 
also two double American Sleeve presses for shirt unit. Washington 
Laundry, 2627 K. Street, N.W., Wasttingson 7, Bo. 9449-3 











will buy used air driven Mushroom Frewes and Leef lepgers. "Armstrong 
Machinery Company, 381 Peachtree St., N.E., Atlanta, Georgia. 9470-3 


POWER PLANT EQUIPMENT FOR SALE 











PERMUTIT WATER SOFTENER, size 7’ x 9’, capacity 50,000 gal. Equipped 
with gravel and Zeolite. Brand new—never been connected. Willing to 
sacrifice $500-$600. For full details, write THE BEST LAUNDRY CO., 7920 
Kinsman Rd., Cleveland 4, Ohio. 9462-36 
10 H.P. COLUMBIA BOILER complete (oil burner), AIR COMPRESSOR, 
2 H.P., 60 gal. 40 lb. PANTEX Waterway Junior combination washer 
and extractor. All above like new, used 9 months. AMERICAN 68” 
flatwork ironer, good condition, CITY SELF SERVICE LAUNDRY, 264 
Carroll St., Paterson, N. J 9468-36 


75 KW GE Generator, Skinner Uniflow Engine 100/125 Steam, 175 RPM. 
Very reasonable. South Side Launderers, Inc., Foxhurst Road, Baldwin, 
Long Island. $9480-36 








MACHINERY FOR SALE 





Baehr 
2240-4 


ASHER ironers 48 x 120—32 x 120. Rebuilt, big stock, Terms. 
Laundry Machine Company, 29 Calumet Street, Newark 5, N. J. 

REBUILT LAUNDRY AND DRYCLEANING MACHINERY — washers, 
extractors, ironers, presses, tumblers, filters, stills, boilers. Large 
stock on the floor READY FOR INSPECTION AND DELIVERY. Complete 
plants installed. IMPERIAL LAUNDRY MACHINERY CO., 245 Huron St., 

Brooklyn 22, N. Y. 4400-4 





48x120” ASHER FLATWORK IRONER. VERY ECONOMICAL MACHINE 
TO OPERATE. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, sence 6, N. Y. 4651-4 


30” EXTRA DEEP AMERICAN or TROY ‘EXTRACTORS, "with NEW 
electrical equipment. EVANS AUTOMATIC SHIRT STARCHING MA- 
CHINE. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 313 Ten 
— Street, BROOKLYN 6, N. Y. 


40” TROY. oak TOLHURST, direct motor been and belt detven. ex- 
tractors. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 3135 Ten 
Eyck Street, BROOKLYN 6, N. Y. 4755-4 


Amactonn Sdasies Cinends. Monel Metal Washers, 42 x 96", 8-pocket, 8- 
door; also 2-pocket and 4-pocket, motor-driven, rebuilt, equal to new, 
one year guarantee, at bargain prices. WILLIAMS LAUNDRY MACHIN- 
ERY CO., Inc., 37-16 22nd St., Long Island City 1, N. Y. 9460-4 

"American extra deep Extractors, Monel baskets, wee 28”, 96” and 

, obtained from U. S. Gov't., like new, one year guarantee, bargain 
cof, WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-16 22nd St., 
Long Island City 1, N. Y. 9461-4 
54” Sesethens Self- nlieaiitends, 400 ‘Ibs. dry weight, Notrux including 3 
sets of Monel Containers, $1,295, with electric hoist and track complete 
$1,995, cash F.O.B. our plant. Can be seen in operation. Lasker's Im- 
perial Laundry & Cleaners, Inc., 1501 Main Street, Little Rock, Ark. 
9469-4 
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WHEN YOU'RE IN THE MARKET 


for USED and REBUILT 


DRYCLEANING .. LAUNDRY 


MACHINERY 


wrife for r J é 


IMPERIAL LAUNDRY MACHINERY CORP’ 


(EVergreen 9-6585 


48” VIERSEN HIGH SPEED and 48” TOLHURST, DIRECT MOTOR 
DRIVEN EXTRACTORS. Ready for immediate delivery. CUMMINGS. 


LANDAU LAUNDRY MACHINERY CO., 313 Ten Eyck Street, Brooklyn 
6, N. Y. 4855-4 





For onalee and Drycl 


Machi 





Y : ae the Keel —, 7229 


N. Western Avenue, Chicago 45, Illinois. 661-4 


AMERICAN and TROY 5 Roll 100” IRONERS, ironing goods on both 
sides in single pass. Can be arranged for return feed. CUMMINGS-LAN- 
DAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 

6766-4 
30 x 120” and 36 x 120” WILLEY ROYAL CALENDER FLATWORK IRON- 
ERS. Quality production machines. Very reasonably priced. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6767-4 





8 ROLL 120” AMERICAN and TROY IRONERS. REBUILT IN NEW 
MACHINE CONDITION. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 6799-4 


HIGH SPEED EXTRACTORS, AMERICAN 17” MONEX, 15” and 17” 
BOCK, 20” HOFFMAN WITH MONEL BASKET. CUMMINGS-LANDAU 
Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6864-4 


HANDY IRONERS, AMERICAN, TROY and POLAND single roll flat- 
work and smal! piece ironers. CUMMINGS-LANDAU Laundry Machinery ~ 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6865-4 | 








AMERICAN and TROY 26” and 28” EXTRACTORS, BELT or MOTOR 
DRIVEN WITH NEW ELECTRICAL EQUIPMENT. READY FOR PROMPT 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6868-4 


AMERICAN 48x120” CYLINDER FLATWORK IRONER “(3125 type) “with 
6 PADDED PRESSURE ROLLS. IN EXCELLENT CONDITION. DOES 
QUALITY WORK. HIGH CAPACITY MACHINE AT LOW INVESTMENT 
VALUE. CUMMNGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 6867-4 


COLLAR FINISHING UNIT, consisting of AMERICAN ZARMO Press, 
Seam Dampener, Shaper and Edger. CUMMINGS-LANDAU LAUNDRY 
MACHINERY CO., 313 Ten Eyck Street, BROOKLYN 6, N. Y. 5004-4 














AMERICAN direct motor driven and belt driven 48” HUMATIC EX- 
TRACTORS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten 
Eyck Street, Brooklyn 6, N. Y. 6184-4 





6 AMERICAN 10 and 20 POUNDER, 2 COMPARTMENT AIRWAY 
TUMBLERS. CUMMINGS-LANDAU LAUNDRY MACHINERY CO., 315 Ten 
Eyck Street, Brooklyn 6, N. Y. 6292-4 





TROY and AMERICAN LATE TYPE 6-ROLL 120” STREAMLINED FLAT- 
WORK IRONERS. READY FOR IMMEDIATE DELIVERY. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6618-4 





WOOD WASHERS REBUILT WITH ALL NEW WOODWORK AND 
EQUAL TO NEW IN EVERY RESPECT. 30x30”, 36x54”, 42x72” and 
44x84”. Ready for immediate delivery. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 6661-4 





Watts Sener Three Flatwork Ironers, now in op i Very 
1025 PO Prosperity Sleeve Press. Wearing Apparel Presses. 
Launderers, Inc., Foxhurst Road, Baldwin, Long Island, N. Y. 


South Side 
9481-4 


48” Purkett Shake- out pemiter $150. f. o.b. Shipley’ s teaniie, Sioux Falls, 
South Dakota. 9482-4 


Five 42x84” AMERICAN MASTER CASCADE DOUBLE END DRIVEN 
MONEL WASHERS with 2 compartment, 2 door cylinders. IN EXCELLENT 
CONDITION. SOME EQUIPPED WITH NEW MOTORS and CONTROLS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6910-4 
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MACHINERY FOR SALE (Cont'd) 


MACHINERY FOR SALE (Cont'd) 





4 Tumblers, Ellis Drier Company, 48x120” Motor-driven with motor on 
top, three-pocket, three-door, late type hi Price ble. 3128 
West Lake Street, Chicago 12, Illinois. 9146-4 


16x100” AMERICAN 41210 RETURN FEED FLATWORK IRONERS, MOTOR 
DRIVEN. PROSPERITY SUPER SPEEDSTER AND AMERICAN SUPER 
ZARMO 51” BODY PRESSES. VERY REASONABLY PRICED. CUMMINGS- 


LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 
6914-4 











60” FLETCHER WHIRLWIND, 60” ZEPHYR AND 63” AMERICAN OPEN 
TOP EXTRACTORS WITH MONEL AND STAINLESS STEEL BASKETS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6916-4 


48” HOFFMAN AMICO, FLETCHER WHIRLWIND and AMERICAN OPEN 
TOP MOTOR DRIVEN EXTRACTORS. READY FOR PROMPT DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 6983-4 


120” RETURN FEED 2 ROLL AMERICAN and 100” COLUMBIA FLAT- 
WORK IRONERS, MOTOR DRIVEN. CUMMINGS-LANDAU Laundry 
Machinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 7028-4 


AVAILABLE NOW IN YOUR LOCALITY. Bargains in good, used equip- 
ment. MARTIN EQUIPMENT CORPORATION, 789-C Hertel Avenue, Buf- 
falo, New York. 7064-4 


METAL CYLINDERS—TO REPLACE WOOD OR METAL, in any size or 
type of laundry or drycleaning washer. Made of stainless steel or 
black metal, increase capacity, efficiency. Write for prices, giving 
size, number of partitions and doors, use of washer. PROBST BROTHERS, 
1221 Wade St., Indianapolis 3, Indiana. 7096-4 


PROSPERITY 2 GIRL SHIRT UNIT CONSISTING OF THE FOLLOWING 
PRESSES:—COLLAR AND CUFF, BOSOM, YOKE and TWO LAY SLEEVE 
PRESS. CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck 
Street, Brooklyn 6, N. Y. 8074-4 


15 POUND AMERICAN AND HOFFMAN MONEL METAL OPEN END 
WASHERS, MOTOR DRIVEN and 36x30” HUEBSCH and HOFFMAN 
OPEN END TUMBLERS. CUMMINGS-LANDAU Laundry Machinery Co., 
313 Ten Eyck Street, Brooklyn 6, N. Y. 8078-4 


AMERICAN TILTOR 4 GIRL SHIRT UNIT. THOROUGHLY REBUILT IN 
NEW MACHINE CONDITION. READY FOR IMMEDIATE DELIVERY. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Breokiya 6, N. Y. 9014-4 


5 WATERWAY ‘COMBINATION WASHERS AND EXTRACTORS. PER 
FECT MACHINE FO) , WOOLENS AND OTHER SPECIALTIES 
AS WELL AS COLORED WORK. CUMMINGS-LANDAU Laundry Me 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 8075 4 


IMPERIAL LAUNDRY MACHINERY COMPANY, 245 Huron Street, 
Brooklyn, New York, EV-9-6585, has available American Notrux 54” 
extractor with two extra baskets, purchased new 1945, Troy Streamline 8- 
roll ironer, new 1942; American 8-roll ironer; American 6-roll ironer, Ellis 
54x120” 9-pocket stainless washer, American Cascade 42x84” washer, 
Troy 42x72” washer, American Tiltor shirt unit, Prosperity 4-girl unit 
and coat presses, Hoffman 42x90” tumbler, Huebsch $6x30” tumblers, 
and A 48” and 60” extr for | ies or ’ 
Hoffman 140-F unit used two months, Ameri 30x48” Petrol unit 
with filter, still, etc., brand new, Prosperity synthetic cleaning unit, 
DDZ 60-pound synthetic unit, Columbia synthetic unit. 9069-4 


FLASH: TWO AMERICAN 120” STANDARD LATEST TYPE STREAM- 
LINED FLATWORK IRONERS. IN EXCELLENT MECHANICAL CONDI- 
TION AND READY FOR IMMEDIATE DELIVERY. THESE 
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EX 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 


Brooklyn 6, N. Y. 9039-4 
HOPKINS TULL 2 DOOR COMBINATION CURTAIN AND BLANKET 
DRYERS. PANTEX 60x24” CURTAIN AND DRAPE PRESS. 
LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
N. Y. 


IMPERIAL Laundry Machinery Co., 245 Huron St., Brooklyn, N. Y. 
Ev-9- 6585, hard large stock of new and rebuilt equipment on floor ready 
for pection, prices and terms, one year guarantee. 
Individual hi pl plants for laundry, synthetic and 
— Preme-waee wit jeumditend, List the machines you have for sale 

us, 9001-4 





Brooklyn 6, 
9162-4 














Large capacity, motor-driven 54 x 120” 3 door 9Y pocket Monel metal 
Super washer. Perfect condition. Located near Bostan. Can be seen oper- 
ating. Address: Box 9479, STARCHROOM LAUNDRY JOURNAL. 4 


2—CHICAGO 100” 6-ROLL GAS HEATED IRONERS, REBUILT AND IN 
FIRST-CLASS MECHANICAL CONDITION. READY FOR IMMEDIATE 
DELIVERY. CUMMINGS-LANDAU Laundry Machinery Co., 
Eyck St., Brooklyn 6, N. Y. 


44x84” AMERICAN MASTER CASCADE DOUBLE END DRIVEN 3 
POCKET MONEL WASHER, 24x36” 1 POCKET 1 DOOR MONEL WASHER. 
BOTH MOTOR DRIVEN. CUMMINGS-LANDAU Laundry Machinery Co., 
Inc., 313 Ten Eyck St., Srockiyn 6, N. Y. eres 


48 x 120” ‘SMITH DRUM, | 1 “COMPARTMENT | 12 “Door: 48 x “126” 
AMERICAN MASTER CASCADE 12 COMPARTMENT 12 DOOR, DIRECT 
MOTOR DRIVEN, DOUBLE END DRIVE, MONEL METAL WASHERS. 
CUMMINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, 
Brooklyn 6, N. Y. 9317-4 


AMERICAN 4 ROLL “100” and 120” STANDARD FLATWORK IRONERS, 
COMPLETE WITH VARIABLE SPEED MOTORS. NEW MACHINE GUAR- 
ANTEE. CUMMINGS-LANDAU Laundry Machinery Co., Brooklyn 6, 
N. Y. 9318-4 


Prosperity Power Circle Double-Lay, Double Sleeve Press. Reasonable. 
PEERLESS LAUNDRY CO., 1443 E. 120th St., Cleveland, Ohio 9344-4 


One American Triple Head (Collar and Cuff) Press $200. One American 
Shirt Body Press $200. One American Shirt Body Press $250. One all 
metal washer, bronze cylinder, belt driven, size 31” x 26”, $300. One 
sleeve form $35. All in good condition. Located in Connecticut. Send 
inquiries to: Box 9354, STARCHROOM LAUNDRY JOURNAL. 4 


48 x 126” AMERICAN MAMMOTH CASCADE WASHERS WITH NEW 
ELECTRICAL EQUIPMENT AND NEW 3, 6 or 9 COMPARTMENT 
STAINLESS STEEL CYLINDERS. CUMMINGS-LANDAU Laundry Ma- 
chinery Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9368-4 


AMERICAN ZONE-AIR 4 COIL STEAM HEATED REVERSING TUMBLERS 
220 Volt, 3 phase, 60 cycle. CUMMINGS-LANDAU Laundry Machinery 
Co., 313 Ten Eyck Street, Brooklyn 6, N. Y. 9401-4 


50” UNLOADING EXTRACTORS:—3 AMERICAN NOTRUX, 2 FLETCHER 
TWINTAINERS and 2 ELLIS. READY FOR PROMPT DELIVERY. CUM- 
MINGS-LANDAU Laundry Machinery Co., 313 Ten Eyck Street, Brooklyn 
‘0: X. 9402-4 


2—BERGER HYDRAULIC EXTRACTORS AND 2—44 x 84” MILLER 
WASHERS. IN VERY GOOD OPERATING CONDITION. ADDRESS: BOX 
9432, STARCHROOM LAUNDRY JOURNAL. 4 


2 AMERICAN TILTOR SHIRT UNITS (except folding tables) in good op- 
erating condition. One unit available now, other one later. Cascade 
Laundry Co., Des Moines, Iowa. 9424-4 


7—HUEBSCH 36 X 30” TUMBLERS, EQUIPPED WITH 6-COILS, % H.P. 
MOTOR, 60 CYCLE, 220 VOLTS, 3 PHASE. IN EXCELLENT CONDI- 
TION. ADDRESS: BOX 9448, STARCHROOM LAUNDRY JOURNAL 4 


313 Ten 
9268-4 


























American Notrux 50” Extractor; ‘equipped with two oat of Monel con- 
tainers, AC 220 volt, 3 phase, 60 cycle, rebuilt like new, BARGAIN 
PRICE, WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-16 22nd Street, 
Long Island City 1, New York. 9453-4 


NOTRUX EXTRACTOR CONTAINERS, 5a” ‘AND 50”, "EXCELLENT ( CON- 
DITION, LIMITED QUANTITY. WILLIAMS LAUNDRY MACHINERY CO., 

INC., 37-16 22nd STREET, LONG ISLAND CITY 1, NEW YORK. TELE. 
PHONE: Stillwell 6-6666. 9454-4 


American 8-roll late type streamline Flatwork Ironer, 120”, rebuilt, equal 
to new, one year guarantee, bargain price. WILLIAMS LAUNDRY MA- 
CHINERY CO., Inc., 37-16 22nd St., Long Island City 1, N. Y. 9455-4 


100” ‘American 2-roll chest type Flatwork troner, irons both ides, 2- cae: 
return, motor-driven, like new; also 100” American 41210 return feed, 2- 
girl Flatwork Ironer, motor-driven, completely rebuilt, one year guarantee. 
These machines very reasonably priced. WILLIAMS LAUNDRY MA- 


CHINERY CO., Inc., 37-16 22nd Street, Long Island City 1, New York. 
9456-4 


48” American and Hoffman Amico Open Top motor-driven Extractors, 
completely rebuilt, equal to new, one year guarantee, bargain prices. 
WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-16 22nd St., Long Is- 
land City 1, N. Y. 9457-4 


120” American Sandard 6-roll Flatwork lroner, rebuilt, guaranteed one 
year, bargain price. WILLIAMS LAUNDRY MACHINERY CO., Inc., 37-16 
22nd St., Long Island City 1, N. Y. 9458-4 





42 x 64” American Master ‘Cascade Monel Metal. 2. -pooket “Washers, also 
30 x 48”, 24 x 36” and 24 x 24”, Monel, obtained from U. S. Gov't., 

practically new, bargain price. ‘WILLIAMS ‘LAUNDRY MACHINERY co., 
Inc., 37-16 22nd St., Long Island City 1, N. Y. 9459-4 
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LIQUIDATION OF 


PARK LAUNDRY 


We are selling, as Agents, for the owners of Park Laundry, 106-44—160th 
Street, Jamaica, Queens County, New York City, because the New York City 
Housing Authority has condemned the land and building and has ordered 
the building demolished. Therefore, everything will be sold. Some machines 
were used only 3 years; balance of equipment is very modern and of the 
best, such as 


AMERICAN CASCADE WASHERS 
AMERICAN SYLON FLATWORK IRONERS 
AMERICAN TILTOR UNITS 

AMERICAN NOTRUX EXTRACTORS. 


Machines will be priced reasonably. Ample time for removing will be 
allowed. All motors 220 volts, 3 phase, 60 cycles, alternating current. 
Partial description — 


5 AMERICAN — 6 ROLL IRONERS — SYLON AND STREAMLINE MODELS 
13 CASCADE WASHERS — all mone! metal and motor driven — 
24x 36 — 30x48 — 48x84 — 42x64 — 42x84 — 48x 126. 
2 AMERICAN NOTRUX EXTRACTORS WITH EXTRA BASKETS. Other 
type 48” and 30” extractors. 
6 HUEBSCH 4 coil OPEN END TUMBLERS; also other types. 


3 AMERICAN TILTOR 4 GIRL SHIRT UNITS, also approximately 
50 other type American and Prosperity presses. 


——— DRYCLEANING DEPT. MISCELLANEOUS 
Pr rity Synthetic 6A fully automatic unit wee $6e Gemserens te: entation on 
sc ova nalU Mrctorepngeme tt mt 


equipment 
Connorsville Rug Equipment ering a floor space equal to a city block. 




















Write, phone, or wire what you need and we shall send full description and quotations 
without obligation. Arrange to inspect this equipment at your convenience by contacting 
us at 245 Huron St., Brooklyn 22, N. Y. Evergreen 9-6585, or call Sacramento 2-4253 
Evenings and Sundays. Plant is located three blocks from New York Blvd. and is three 
blocks from the 168th St. Station of the Sixth and Eighth Avenue Independent Subway; is 
near Grand Central Parkway and Queens Blvd. 


Advise us — needs: if items are not listed, they may be available. 
BEFORE VISITING PLANT, CONTACT 


IMPERIAL LAUNDRY MACHINERY CORP. 


245 Huron St., Brooklyn, N. Y. 2 blocks from Greenpoint Ave. Station of the 
Independent 6th and 8th Avenue Subway in the Greenpoint Section of Brooklyn. 
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NEED EXTRA 
COPIES OF THE 


GUIDEBOOK? 


Scores of manufacturers and 
jobbers every year order 
hundreds of extra copies of 
the Guidebook of the Laun- 
dry Industry. These books 
are made available to key 
executives for reference pur- 
poses, and to salesmen and 
field representatives as a 
source of service informa- 
tion and to enable them to 
merchandise pertinent edi- 
torial contents and advertis- 
ing. 

And, although every year 
we try to anticipate this ex- 
tra demand in our print 
order, latecomers are fre- 
quently disappointed. 

If you plan to order extra 
copies of the big 1951 
Guidebook, featuring 
“Maximum Production 
With Minimum Labor’’ 
(full details on pages 54- 
55) please let us know 
right now what your re- 
quirements will be. 

The Guidebook goes to press 
in the near future, and or- 
ders on hand will determine 
the press run. 

You can make sure you get 
all the copies you need by 
placing your order today. 
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With PENSAL, 


avery plece in every bune 
can be uniformly clear 


Pensal colloidal alkaline detergent is fused/ That’s why 
soap tanks built with Pensal produce consistent work . . . 
why every piece in every bundle comes out of the wash- 
wheel uniformly clean. Pensal is easy to use, too. Add it 
dry-to-the-wheel—in solution—or in the soap tank. This 
fabric-safe, anhydrous product can save manhours by 
shortening your formula... by reducing go-backs. 

The Pennsalt manufacturing technique goes far beyond 
merely mixing ingredients to form a laundry detergent. 
Pennsalt fuses these ingredients into one homogeneous 
compound . . . every particle like every other particle. 
No amount of vibration, filling or refilling of containers 
can possibly disturb the scientific balance of Pensal col- 
loidal alkaline detergent. 

And your washman will like Pensal too . . . because it 
makes his work easier. Pensal is de-dusted. There is no 
dust to irritate nose and eyes, when you use Pensal col- 
loidal alkaline detergent. 


OO This shows how the 
various ingredient particles 
of ordinary detergents can 
shift and settle. (Exagger- 

ated for clarity.) 


Showing how Pensal 

F ingredients are fused into 
homogeneous particles 
which remain uniform 

throughout the drum. 


7 
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Switch to Pensal.. . call your Pennsalt distributor today! 
Laundry and Dry Cleaning Dept., Pennsylvania Salt 
Mfg. Co., East: 2085 Widener Bldg., Philadelphia 7, Pa. 
West: Woolsey Bldg., 2168 Shattuck Ave., Berkeley 4, Calif. 
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laundry and dry cleaning products: 

Pensal © Perchloron ¢ Penozone ® Erustocide ® Erusto Salts 
© Erusto Blues © Quaker Blue © Erustolin ¢ Erustosol ¢ Erusto 
Filter Soap © Energex ¢ Erusto Synthetic Solvent Soap ¢ 
Erusto-Cetic ¢ Erusto Oil, Paint and Grease Remover ¢ 
Erusto Dry Spotter © Erusto Wet Cleaning Soap ® Erusto 
Pre-Spotter ¢ Erusticator ¢ Erustolax * Ferocator Salts— 
Trade Marks Reg. U.S. Pat. Off. Also: Penbrite ¢ Spark- 
ette © Thriftex 





new 
package unit laundry 
ae brings bundles back 


just WHAT 
NTS 
MRS. MODERN WA 
ATTENDED PROFESSIONAL 
SERVICE WHILE SHE SHOPS 


Offer homemakers this new kind a 
i hborhood — a" 
rvice in your neig 
a a path to your door with family yeaa 
“MonoWash” is planned for modern living — 


i hopping convenience 
soni bial arotessionsl laundering. Complete! Heavy-Duty Equipment 
with fast, same-COY, 


Compact, complete and with low overhead Built for 
ompact, ¢ ' 


F ' 
for competitive prices in tune with the times RR LEER 


service right cn Main Street. Your “MonoWash” 
set-up is neat and inviting. Nine 25-pound open- 
end washers arranged in units of three, each served 
by a 20-inch extractor. Three gas-fired tumblers, 
escriptive Literature water heater and necessary accessories. All wirin: 
Write for Deserp and piping ready for hook-up. And Hoffman help 
in establishing your operation. 


TOPS IN VALUE .-» SINCE 1905 
‘ae mr 


U. S. HOFFMAN MACHINERY CORP. 105 FOURTH AVENUE, NEW YORE 3. N. ¥. 





